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The  Leadership  of 
The  Chicago  Daiiy  ^ews  Continues 


For  the  first  six  months  of  1942  The  Chicago  Daily  News  led  all  Chicago  newspapers 
— morning,  evening  or  Sunday — in  the  volume  of  Display  Advertising  printed. 

In  comparison  with  the  Display  Advertising  figures  for  the  first  six  months  of  1941 
the  gain  of  The  Daily  News  over  its  nearest  competitor  for  the  first  six  months  of  this 
year  is  in  excess  of  327,000  lines. 

Again  the  importance  and  value  of  The  Chicago  Daily  News  as  the  leading  adver¬ 
tising  medium  has  been  definitely  established  —  a  leadership  that,  throughout  the 
years,  has  come  to  be  recognized  by  all  advertisers,  regardless  of  size  or  importance. 


4,083,954 


EVENING 


MORNING 


SUNDAY 


For  comparative  purposes  the  above  figures  for  other  newspapers  do  not  include  the  linage  of 
alcoholic  beverage  advertising  which  The  Daily  News  does  not  accept,  source:  Media  Records,  Inc. 
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DAILY  NEWS  PLAZA.  400  W'esI  Madison  Street,  CHICAGO 
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In  Pennsylvania -Two  Heiv  4P  tkiUtiw  Report 


MR.  GEORGE  D.  STUART, 
Editor,  Tarentum  Valley  Daily 
News: 

“We  are  very  proud  to  be  mem¬ 
bers  of  The  Associated  Press.  We 
feel  that  the  news  is  as  accurate 
as  it  is  possible  to  make  it.  When 
we  print  ‘By  The  Associated  Press’ 
we  feel  we  are  telling  the  people 
the  truth. 

“Requests  are  met  promptly  on 
state  coverage.  We  get  a  story 
when  we  want  it.  I  never  saw  a 
bunch  of  fellows  so  eager  to  do 
something  for  you. 


“As  to  features.  The  World  would  have  been  spent  for  photo- 

This  Week  has  met  with  the  graphs,  cuts  and  delivery, 

greatest  spontaneous  response  of  “I  never  got  so  much  for  so 
any  feature  we  ever  tried.  After  little!” 
we  started  it,  I  was  stopped  by  •  •  • 

people  on  the  street  who  told  me  MR.  WILLIAM  K.  ULERICH, 
how  much  they  liked  that  page.  Editor,  State  College  Centre  Daily 
“Telemats  provide  the  answer  Times: 
to  the  small  town  editor’s  dream  “We  are  very  glad  we  changed 
of  a  picture  service.  The  service  to  AP.  We  have  been  amazed  at 

is  fast,  complete  and  the  cuts  re-  the  terrific  detailed  coverage,  the 

produce  better  than  any — and  I  kind  that  gives  you  the  big  stories 

have  looked  them  all  over.  and  the  little  stories,  too,  that  are 

“AP  State  Mats  have  enabled  tremendously  important  to  a  local 
us  to  save  money  that  otherwise  paper.” 


What  is  Synthetic  Rubber? 


The  chemist  will  tell  you  that  synthetic 
rubber  is  not  rubber  at  all.  It  is  made  from 
organic  materials  having  in  themselves  none 
of  the  characteristics  of  rubber. 


There  are  several  types  of  synthetic  rubber. 
They  can  be  derived  from  coal,  grain  alcohol, 
acetylene,  petroleum,  natural  gas  and  other 
hydrocarbons  by  a  wide  variety  of  chemical 
processes. 


for  a  wide  number  of  commercial  purposes. 


In  workaday  use  Chemigum  has  now  a  num¬ 
ber  of  advantages  and  some  drawbacks.  It  can 
be  made  superior  to  rubber  in  resistance  to 
wear  and  abrasion  —  or  to  the  disintegrating 
action  of  oil  and  gasoline.  It  excels  natural 
rubber  in  resisting  oxidation  and  it  can  be 
compounded  so  it  remains  flexible  at  sub-zero 
temperatures. 


On  the  other  hand,  Chemigum  is  not  as  elastic 
nor  as  adhesive  as  rubber.  At  high  tempera¬ 
tures  it  suffers  a  temporary  reduction  in 
toughness.  It  is  more  difficult  to  process;  its 
cost  is  as  yet  relatively  high. 


These  limitations  are  not  insurmountable. 

Under  the  pressures 
of  war  Goodyear  is 
advancing  and  en¬ 
larging  new  and  won¬ 
der-working  manu¬ 
facturing  facilities  in 
cooperation  with  the 
government  program.  Within  another  year 
these  should  simplify  mass  production — and 
greatly  lower  costs. 


From  this  beginning 
more  than  fifteen 
years  ago  Goodyear 
developed  Chemigum.  This  is  a  petroleum- 
base  synthetic.  We  have  been  producing  it  in 
limited  quantities  during  the  past  four  years 


Goodyear  is  familiar  with  all  these  processes. 
Its  first  patent  on  artificial  rubber  manufac¬ 
ture  dates  from  1927.  This  was  preceded  by 
several  years  of  preliminary  research.  Since 
that  time  it  has  striven  to  produce  a  synthetic 
that  would  equal  or  improve  upon  the  best 
properties  of  natural 
rubber  and  have  none 
of  its  weaknesses. 
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Some  weeks  ago  a  poll  among  editors  and  publishers  of  500  U.  S. 
newspapers  showed  that  eight  out  of  ten  of  them  regard  The  New 
York  Times  as  "the  greatest  newspaper  in  the  world." 

Some  of  their  reasons  for  voting  for  The  New  York  Times  ore 
revealing: 

Says  a  California  editor,  "It  prints  all  the  news  fairly." 

Says  a  Midwest  editor,  "Thoroughness  of  coverage.  Reliability." 

Says  a  Western  editor,  "Its  completeness,  its  accuracy  and  its 
unquestioned  fairness  and  integrity." 

Says  a  Southern  editor,  "Most  complete  news  coverage." 

Says  another,  "Complete  news  coverage  intelUgently  handled." 

Says  another,  "Pre-eminence  in  news  gathering 

and  presentation,  together  with  explanatory  matter  and  articles 

representing  the  best  thought  of  the  day." 

Says  a  New  York  publisher,  "In  a  day  when  news. 
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fact  and  information  have  taken  on  a  new  significance  to  the  average  citizen. 

The  New  York  Times  has  become  the  most  complete  reporter 

of  the  day's  news  at  home  and  abroad  that  the  world's  journalism  has  yet  produced." 

Such  praise  is  flattering,  of  course.  But  more  than  that,  it 
sharpens  our  sense  of  responsibility ...  a  responsibility  which  one 
of  the  biggest  and  most  important  groups  of  newspaper  readers 
in  the  country  tells  us  each  day  we  are  carrying  out  to  their 
complete  satisfaction. 
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The  poll  was  conducted  by  the  School  of  Journalism  of  fhe  University  of  Wisconsin. 
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FOUNDED  IN  1884 


^  _  IB  W  V  ^  V  ni  V  Stimson  and  Davis,  brought  these 

Davis  Pledges  War  News  Truth, 

End  to  Conflicting  Statements  XsSa.’Ski 

chamber  and  have  distributed  their 
_  1.*  1  ^  productions  in  still  photos  and  movies. 

OWI  Head  Issues  Regulation  Number  One  ...  s.  a  group  of  12  reporters  has  been 

^1  VT1W  •  admitted  to  “observe”  but  not  to  re- 

Nomes  Gardner  Cowles,  Jr.,  to  Head  Domestic  port  testimony. 

.  •  1  M  IdcRtiiicatieR  Cords 

Operations  .  .  .  Wins  Fight  with  Army  Admission  of  the  press  was  carried 

out  with  Old  World  pomp  and  cere- 

WASHINGTON,  July  13 — Continua-  information  affecting  more  than  a  mitted  to  the  hearing  chamber,  briefly, 
tion  of  the  open  door  policy  that  single  agency.  Ailing  a  need  brought  and  they  were  plac^  under  extraor-  ,*  signed  y 

has  always  prevailed  in  the  dealings  into  focus  when  S^etaries  Stimson  dinary  restrictions.  But  .that  was  cover, 

of  the  government  with  the  press  and  and  Knox  issued  conflicting  state-  more  than  the  correspondents  had  c,®  ,  j  ni®rcnea  m  y 

radio  and  other  news  media,  an  end  ments  on  the  presence  of  enemy  reason  to  hope  for  until  Davis  carried  ?  ^  '^® 

to  conflicting  statements  which  con-  planes  over  California;  Katherine  C.  his  complaint  direct  to  Commander-  j'iP  V  tneir  cre^ntia 

t  fuse  the  public  mind,  and  the  promise  Blackburn,  in  charge  of  public  in-  in-Chief  Franklin  D.  Roosevelt.  fu  ^  f” 

'  to  tell  the  truth  and  nothing  but  the  quiries;  and  Philip  Hamblet,  chief  of  The  Army  gave  in  grudgingly.  The  ^®^  ®“  upper  floor  ^®re  me 

iSuth  about  the  nation's  war  effort  special  operations  fight,  had  Len  presaged  at  one  of  ^ 

was  the  pledge  made  by  Elmer  Davis,  Mr.  Sherwood’s  aides  will  be:  Har-  Secretary  Stimson’s  recent  press  con-  ^®  chamber. 


OWI  Head  Issues  Regulation  Number  One  . . . 


vat  wav  wavovaav>v  vaavaaav  acoduta  w  AVI  uai^u  juravaa  \,,<iaaacvA  •  .  ,i  •  j  >•  i 

planes  over  California;  Katherine  C.  his  complaint  direct  to  Commander-  credentials  were 

Blackburn,  in  charge  of  public  in-  in-Chief  Franklin  D.  Roosevelt. 

quiries;  and  Philip  Hamblet,  chief  of  The  Army  gave  in  grudgingly.  The  ^®^  ®“  upper  f^r  ^®re  me 

special  operations  fight,  had  Len  presaged  at  one  of  i, 

Mr.  Sherwood’s  aides  will  be:  Har-  Secretary  Stimson’s  recent  press  con-  ^  l"' 


was  UlC  picugc  iiiauc  ujr  A^aaaaac^a  avAa.  ajaa^a  w wrva  a  aaaaca  waaa  uc.  aaaa*  a  picaa  cuii*  ^  ^  -p  « 

director  of  the  newly  organized  Office  old  Guinzburg,  outposts;  Joseph  ferences.  Stimson  had  b^n  asked  _  ewpnen  ^  ™  were:  kod- 

of  War  Information,  in  his  Regulation  Barnes,  international  press  and  radio;  whether  Davis  would  supervise  fu-  t  .*  • 

Number  One  issued  July  10.  Eldward  Stanley,  overseas  publica-  ture  communiques  and  he  answered  ^  T 

“This  is  a  people’s  war  and  to  win  it  tions;  Murray  Brophy,  communica-  in  some  heat:  “Is  Mr.  Davis  an  edu-  „ 
the  people  should  know  as  much  tions  facilities;  Warren  Pierce,  West  cated  military  officer?”  v  t  uZ’ m  p  ’ 

about  h  as  they  can,”  Davis  stated.  Coast  office.  When  the  correspondent  said  he 

“Ihis  office  will  do  its  best  to  tell  MacLwith  Aides  was  unable  to  answer  and  facetiously  ryu-  ^ 

t.  «,U.  and  but  ^  s„ggea«d  Davla  n.igd  U  "a  civi^  S  "  dIiU 

bo*  at  home  and  “^road.  Mili^  ^  ^  t^®  ^ar  ^retary  replied:  Washington  Post;  Jack  Vincent,  In- 

wSfheM  L  wSh^^^  Therearemany  of  them.  temattonal  News  Service;  ^ank 

wi^hall  Si  to  ciVe  Ae  Shepard,  Coverage  De.ied  to  Davis  o’Neil,  Baltimore  Sun;  James  E. 

limitation  we  shal  t^  g _  Robert  Huse.  In  assessing  blame  for  the  flare-up.  Chinn.  Washinoton  Evenina  Star. 


stein.  Transradio;  Dillard  Stokes, 
Washington  Post;  Jack  Vincent,  In¬ 
ternational  News  Service;  ^ank 
O’Neil,  Baltimore  Sun;  James  E. 


^®**^  Kane,  who  was  chief  of  several  conflicts  must  be  examined.  The  complete  text  of  Davi 

Lut  «ha  Armw  nnH  Vaw  nra  tn  have  *^®  intelligence  in  OFF,  The  War  Department  has  insisted  Aat  tions  on  war  news  follows: 

^  the  Army  and  Navy  are  to  have  ^  ^  ^  ^  ^  Military  Commission  under  Maj. 

Je  final  word  in  Jeten^g  what  ^  ^  answerable 

^  dramatic  side  of  the  story  only  to  President  Roosevelt.  The  -r  fh  w  >  ,  ah 

■  i®  ®  ^  u  ^Armv  and  **  appeared  that  Elmer  Davis  was  Justice  Department,  whose  Cabinet  Asenciesf  ®  *  “  p“' 

ys  De  consu  tea  w  en  y  emerging  the  victor  after  a  hectic  officer  head.  Attorney  General  Francis  „  To  ca^  out  the  purpose  o 

SThTZSSd  co^de“t^a7to  Y”‘‘  "  S?  *1  ■**"  pro^culor,  di,-  K'J' &  ‘SSK, 

viM»  j4k  t  *1.  ^  oKvi/wo  Army  public  relations  policies.  claimed  jurisdiction  over  press  rela-  tion.  which  states  in  a  trener 


In  assessing  blame  for  the  flare-up,  Chinn,  Washington  Evening  Star. 
veral  conflicts  must  be  examined.  The  complete  text  of  Davis’  instruc- 


views  and  ffiose  of  the  armed  services 
could  be  harmonized. 

Throe  Iroachot 


Army  public  relations  policies.  claimed  jurisdiction  over  press  rela- 

Not  only  has  the  Aimy  recanted  tions  and  Biddle  added  his  personal 
its  order  that  the  current  trial  of  disclaimer.  In  spite  of  the  broad 


I  Throe  ■roRchot  Nazi  saboteurs  must  be  surrounded  directive  of  the  order  creating  OWI, 

'  The  regulation  effective  today  de-  by  absolute  secrecy,  but  also  reporters  Davis  was  denied  the  right  to  have 
1  scribed  the  duties  of  the  various  offi-  had  been  permitted  to  witness  pro-  the  trial  covered. 

I  cers  in  the  reorganized  information  ceedings.  Only  12  newsmen  were  ad-  The  White  House  parley,  attended 
^bureau  which  will  be  divided  into  '  -  ■  ' 

'{ three  major  brandies.  The  key  men  m .  m  iV  f 

\^sL?as;v“pSiden.  »f  Draft  Boards  May  Defer 

the  Dej  Moines  Register  and  Tribune  i* 

of  the  Minneapolis  Star  Journal,  and  Newsmen  as  Essential 

.  president  of  the  Iowa  Broadcasting 

Company,  who  is  made  assistant  di-  WASHINGTON,  July  14  —  Selective  2.  The  work  performed  by  the  ap- 


rector  in  charge  of  all  domestic  opera-  Service  Headquarters  has  classified 
tions;  Robert  E.  Sherwood,  play-  newspapers  as  one  of  the  “requisites 


ASHINGTON,  July  14  —  Selective  2.  The  work  performed  by  the  ap- 
Service  Headquarters  has  classified  plicant  is  necessary  to  its  functioning. 


'Wright  and  author,  in  charge  of  of  the  civUiandafly  life  in  support  of  Today’s  memorandum  to '  local  anraoeVTo®  wanV  to.  c"u?t'I?i%he 
i  propaganda  broadcasts  to  Europe,  war  etiort.  boards  specifically  answers  only  the  policy  that  has  aiw.ay8  prevailed  in  the 

Asia  and  Australia;  and  Archi-  Loral  ^aft  boards  have  been  in-  first  query,  placing  the  newspaper  JaSlj,"” another  n’Tw’rmX*  ou7ho,"K?! 

5,  Mid  MacLeish,  former  chief  of  the  structed  to  consider  deferment  appli-  workers  in  a  necessary  pursuit.  however,  that  we  ran  put  an  end  to  conflict* 

S  Office  of  Facts  and  Figures  in  charge  cations  by  newspaper  employes  in  the  The  answer  to  the  second  ques-  ‘"f  starementa  which  conju^  the  public 

f-t  .  ,  ..  ,  i;_Ua  i! _ A  L  r  j  i.  ii.  i  i  iT  j  mind.  This  can  be  done.  I  believe,  by  frivinir 

®^®*^®tion  beaiing  on  United  right  of  that  policy.  tion  must  be  found  by  the  local  board  tpe  complete  truth  to  the  public  as  rapidly 

States  civilian  morale  and  refuting  Aiiuroneo  of  Doformont  after  a  review  of  all  of  the  evidence  in  »»  possible,  and  by  endeavortmt  to  establish 

( Ai^  propaganda  in  this  country.  Brig.  Gen.  Lewis  B.  Hershey’s  memo-  ®  d'2?*to“reach’aKiVp“  pnt®b^fire‘^k"aWen  ^ 

Aides  to  Mr.  Cowles  include:  John  randum  is  not  an  assurance  of  defer-  The  principal  difficulty  will  come  on  comes  to  the  state  of  publication. 

IR- Fleming,  also  formerly  with  OFF,  nient  in  ^  instances.  The  rules  af-  point:  employers  must  =*^™\‘lfionHrovide 

examination  of  formal  statements  by  fecting  Class  2-A  (necessary  civilian  establisn  as  a  conoition  of  deferment  decentralization,  information  functions  arc 
top  government  officials  to  prevent  employes)  apply  with  equal  force  to  that  an.  effort  has  been  made  to  hire, 

conflicting  and  unwise  utterances,  such  all  persons  within  the  group  described  or  train,  a  person  to  take  over  the  the  information,  to  be  accurate  and  author!* 

M  the  Knox  statement  that  Hitler  is  as  “Communications  services,”  which  work  of  the  applicant.  tative,  must  be  cleared  with  several  agencies 

^  nation’s  first  enemy— a  declara-  embraces:  “Telephone,  telegraph,  DoformoBt  Ooly  for  *  Moothi  “‘neadiSarlera  of  owi  are  boimr  established 
“on  which  had  harmful  effects  in  newspapers,  radio  broadcasting  and  Deferments  are  for  no  longer  than  in  the  Social  Security  Buiidinif. 

China;  William  L.  Lewis,  former  radio  television  services  and  the  repair  of  six  months,  and  local  boards  are  in-  Very  truly, 

fnetwork  executive,  broadcasts  by  facilities.”  structed  to  review  each  case  within  elmer  da  vis.  ^ 

.  |8ovemment  agencies  or  in  which  they  That  broad  language  indicates  an  that  period.  Deferment  of  induction 

|Mve  a  part;  Lowell  Mellett,  Presiden-  intention  to  cover  not  only  editorial,  may  be  cancelled  by  the  local  board  pursuant”to  *1ex* cuti ”  Order  No  nis" 
secretary  and  Director  of  the  Of-  but  also  mechanical  and  maintenance  at  any  time.  issued  June  13.  1943.  authorizing  the  Dir^- 

fM  of  Government  Reports,  motion  workers.  While  the  Selective  Service  regis-  information 

■>ictures;  Robert  W.  Horton,  formerly  Classification  in  2-A  rests  upon  trant  is  considered  to  be  the  applicant,  formulate  and  c^ry  out  informa- 

Cfo^tional  dirrator  of  the  War  three  considerations:  the  petition  for  deferred  position  on  d°vpioDm™t^*f  an"  informed  an^*  intefiixent 


n.  Frank  R.  McCoy  is  answerable  O'* 

Roosevelt  The  Deplrlments  and 

stice  Department,  whose  Cabmet  Agencies; 

icer  head.  Attorney  General  Francis  carry  out  the  purpose  of  Executive 

t-  aU.,*  4:..  Order  0182,  1  have  today  issued  Regulation 

ddle,  IS  the  chief  prosecutor,  dis-  Number  one  of  the  Ofllee  of  War  Informa* 

limed  jurisdiction  over  press  rela-  tion,  which  states  in  a  general  w.ay  the 

ns  and  Biddle  added  his  personal  dep^tments  and  agencies. 

*4.0  |j<;4^4>ai  jncluding  this  ofBce,  in  handling  government 
iClaimer.  In  spite  of  the  broad  information  related  to  the  war. 

-ective  of  the  order  creating  OWI,  To  Develop  Amuigements 

ivis  was  denied  the  right  to  have  ri  ri  unlikely  that  this  order  win  meet 
*  Arial  mvororl  satisfactorily  all  of  the  varying  situations 

covers.  ,j,^y  different  departments  and 

rhe  White  House  parley,  attended  agencies.  Accordingly,  we  hope  to  develop, 

■  I  ■  .  and  improve  as  necessary,  working  arrange* 

ments  that  will  meet  their  specific  problems 
f  and  needs.  I  hope  these  may  be  worked  out 

I Wl  I  through  contacts  between  representatives  of 

y  this  office  and  of  the  departments  or  agencies 

—  severally. 

_  O  W  f  This  is  a  people's  Wiir  and  to  win  it  the 

k  0  d  I  people  should  know  as  much  about  It  as 

they  can.  This  office  will  do  its  best  to  tell 
the  truth  and  nothing  but  the  truth,  both 
at  home  and  abroad.  Military  information 

2.  The  work  performed  by  the  ap-  .“T  ‘‘".'‘7’^  K 

.  i  f.''  i-  I"*!  within  that  limitation  we  shall  try  to 

leant  IS  necessary  to  its  functioning,  give  the  people  a  dear,  complete  and  accurate 

3.  The  applicant  cannot  be  replaced.  Picture.  .  , 

_ _ 1 _  4_  1 _ 1  Th'’  Ofliee  of  War  Information  will  not, 

todays  memorandum  to  local  g^d  does  not  want  to.  curtail  the  open-door 


workers  in  a  necessary  pursuit,  however,  that  we  can  put  an  end  to  conflicl- 

The  answer  to  the  second  aues-  statements  which  confuse  the  public 

4-  „  w..,o4  1 _  t _ ]  1*.  4U  I  1  u  J  Blind.  This  can  be  done.  I  believe,  by  giving 

tion  must  be  found  by  the  local  board  the  complete  truth  to  the  public  as  rapidly 

after  a  review  of  all  of  the  evidence  in  »»  possible,  and  by  endeavoring  to  establish 

a  r>aWieii1ar  eaca  procedures  Which  may  enable  different  agen- 

“  .  ...  cies  to  reach  agreement  before  a  given  issue 


Tlie  principal  difficulty  will  come  on  comes  to  the  state  of  publieation. 


Executive  Order  0182  and  the  aceompanv- 
Ing  regulations  provide  a  high  degree  of 


tative,  must  be  cleared  with  several  agencies 
of  government. 

Headquarters  of  OWI  are  being  established 


g  months,  and  local  boards  are  in-  Very  truly, 

ructed  to  review  each  case  within  elmer  ha  vis. 

at  period.  Deferment  of  induction  „  ,, 

ay  be  canceUed  by  the  local  board  pu^^an^'^/onVecuu”  o"r^.er  No.  9182. 
any  time.  issued  June  13.  1943,  authorizing  the  Direc- 

While  the  Selective  Service  regis-  i'”'  'Var  information 

ant  Is  considered  to  be  the  applicant,  formulate  and  carry  out  informa* 

■  1 t J_r _ J  1*°"  programs  designed  to  facilitate  the 

the  petition  tor  aeierreu  position  on  (U'Volopmf^nt  of  an  informod  and  intellifrent 


uction  Board,  in  charge  of  a  cen-  1*  The  operation  is  a  necessary  the  induction  lists  must  be  made  by  status  and  progress  of  the  war  effort  and 


I'ti  news  room  to  clear  releases  and  activity. 


his  employer. 


{Continued  on  page  29) 
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EDITOR  &  PUBLISHER 


Clues  from  Press  Help 
To  Trap  U.  S.  Enemies 

Such  Assistance  One  of  Biggest  War  Jobs 
Of  Newspapers  .  .  .  Morgues  Give 
FBI  Valuable  Information 
By  WALTER  E-  SCHNEIDER 


EDITOR  &  PUBLISHER 
CALENDAR 

July  23-25— North  Carolina 
Press  Assn.,  70th  annual  conven¬ 
tion,  George  Vanderbilt  Hotel, 
Asheville. 

July  24-23 — Alabama  Piess 
Assn.,  annual  summer  conven¬ 
tion,  Montgomery. 

Aug.  9-12  —  International 
Assn,  of  Printing  House  Crafts¬ 
men,  convention.  Grand  Rap¬ 
ids,  Mich. 


ONE  OF  THE  biggest  jobs  done  by 

the  press  in  the  war  so  far  has  been 
its  assistance  in  tracking  down  and 
jailing  enemies  of  the  United  States 
within  our  frontiers. 

Censorship  rules  do  not  permit  spe¬ 
cific  details,  but  it  may  be  related  at 
this  time  that  the  press  not  only  has 
been  called  upon  frequently  to  supply 
clues  to  suspected  sa^teurs  and  other 
enemies,  but  also  has  volunteered  val¬ 
uable  information  on  numerous  occa¬ 
sions. 

Morquei  Used  Frequently 

The  Federal  Bureau  of  Investigation 
has  found  newspaper  morgues  and  in¬ 
dexes  a  source  of  valuable  information 
in  tracking  down  law  violators. 

Dates,  locations,  and  the  presence 
of  certain  persons  at  specified  places 
have  been  established  on  numerous 
occasions  by  references  to  indexes  and 
to  files. 

Photographs  and  mats  have  been 
extracted  to  supply  a  link  in  the 
chain  of  facts  being  welded  in  impor¬ 
tant  cases. 

“Blown-up”  group  pictures  have 
aided  in  establishing  the  presence  of 
a  suspect  at  a  given  time  and  place, 
and  to  link  him,  by  proximity,  with 
groups  under  inquiry. 

The  FBI  has  frequently  acknowl¬ 
edged  the  importance  and  value  of 
this  assistance  in  the  work  of  sup¬ 
pressing  crime  and  capturing  male¬ 
factors.  Material  voluntarily  supplied 
by  newspapers  also  is  being  used  in 
the  visual  training  program  to  which 
new  G-men  are  subjected. 

The  War  and  Navy  Departments 
concede  the  likelihood  that  newspa- 
paper  pictures  are  being  used  in  the 
field  in  training  courses,  but  those  de¬ 
tails  are  not  handled  in  Washington. 

In  New  York,  Lt.  Col.  Jack  Rowan, 
officer  in  charge  of  the  Army  Infor¬ 
mation  Service  at  90  Church  Street, 
told  Editor  &  Publisher  that  the 
newspapers  “have  been  of  great  help 
to  the  Army,  especially  in  its  public 
relations  and  also  have  helped  it  in 
numerous  other  ways.” 

Reporters'  Eyes,  Ears  OpeR 

The  newspapers  have  been  of  in¬ 
estimable  help  to  the  FBI  especially 
since  the  war  started.  Unpublishable 
material  often  is  passed  on  by  the 
newspapers  or  reporters  when  they 
think  it  will  be  of  value.  The  re¬ 
porters  are  used  to  keeping  their  eyes 
and  ears  open  and  are  helping  the  FBI 
quite  a  bit,  it  was  learned.  No  news¬ 
papers  were  mentioned  specifically. 

Syd  Boehm,  New  York  Joumal- 
American  reporter,  who  told  of  his 
work  on  that  paper’s  campaign  to  ex¬ 
pose  the  German-American  Bund  in 
the  July  11  issue  of  E.  &  P.,  disclosed 
this  week  in  the  Joumal-American 
that  he  and  Clarence  Albers,  a  staff 
photographer,  jotted  down  the  hcense 
numbers  of  200  automobiles  parked  at 
a  Bund  camp  and  later  turned  this  in¬ 
formation  over  to  Federal  authorities. 
The  Chicago  Times  also  had  its  re¬ 
porters  investigating  Bund  under¬ 
cover  work  as  early  as  1937  (E.  &  P., 
July  11,  page  9). 

Editor  &  Pubusher  learned  from 
another  newspaper  that  the  FBI  had 
to  be  convinced  that  one  of  its  pho¬ 


tographers,  whose  license  number  was 
taken  at  a  Bund  camp,  was  there  on 
official  business.  He  was. 

The  New  York  Mirror,  at  the  time 
of  the  FBI  announcement  of  the  cap¬ 
ture  of  the  Berlin-trained  saboteurs 
now  on  trial  in  Washington,  published 
on  its  front  page  a  photograph  of  one 
of  these  men  in  a  group  of  fellow 
Bundists  which  attempted  to  leave  the 
U.  S.  on  a  chartered  yacht,  the  Lekela. 
The  Mirror  offered  a  reward  for  infor¬ 
mation  from  readers  regarding  the 
identity  of  the  others  pictured  with 
Edward  John  Kerling,  alias  Kelly,  on 
the  yacht.  Of  three  who  were  identi¬ 
fied  by  Mirror  readers,  two  were 
known  to  have  returned  to  Germany. 

According  to  Jack  Lait,  editor  of 
the  Mirror,  the  third  man  identified 
remained  in  New  York.  His  identifi¬ 
cation  was  corroborated  through  the 
work  of  Mirror  reporters. 

Hit  Use  of  Diathermy  Machines 

The  Mirror  has  “stripped  its 
morgue”  of  possible  clues  in  Bund 
cases  and  has  turned  them  over  to  the 
FBI,  Lait  said.  He  also  said  the  Mir¬ 
ror’s  expose  of  the  possible  use  of 
diathermy  machines  as  a  means  of 
communication  by  Axis  agents  in  the 
U.  S.  helped  to  bring  Federal  regula¬ 
tion  of  these  machines.  All  diathermy 
devices  must  now  be  registered. 

All  newspapers,  news  and  photo 
services  told  the  same  story  of  co¬ 
operation  with  the  FBI  and  other 
Federal  units.  The  Army  met  with 
picture  editors  in  New  York  several 
months  ago  to  outline  the  types  of 
pictures  wanted. 

Bob  Dorman,  manager  of  Acme 
Newspictures,  estimated  that  2,000 
to  3,000  pictures  had  been  contributed 
by  Acme  to  Federal  units.  Max  Peter 
Haas,  head  of  Eurc^an  Picture  Ser¬ 
vice  in  New  York,  said  he  has  fur¬ 
nished  about  1,000  pictures  free.  Sev¬ 
eral  other  agencies  and  newspapers 
said  they  had  supplied  “hundr^s.” 

Not  all  the  pictures  are  given  with¬ 
out  charge.  In  some  cases  nominal 
charges  are  made;  in  others  the  estab¬ 
lished  publication  prices  are  the  rule. 

One  managing  editor  complained  of 
the  “near-racket”  on  requests  of  gov¬ 
ernment  officials  and  agencies  for  pic¬ 
tures.  “Nearly  all  the  coordinators” 
except  the  OFF  wanted  various 
photos  until  the  requests  got  to  be  “a 
damn  nuisance,”  this  editor  said.  In 
addition  there  were  numerous  re¬ 
quests  from  Army  and  Navy  public 
relations  ofiBcers. 


Perkins  Heads  OPA's 
Newsprint  Branch 

Washincton,  July  16 — James  A. 
Perkins,  of  Philadelphia,  has  been  ap¬ 
pointed  price  executive  of  the  paper 
and  paper  products  branch  in  the 
Office  of  Price  Administration. 

He  will  be  in  charge  of  the  branch 
dealing  with  woodpulp,  newsprint, 
pulpwood,  paper  pulpwood,  paper 
teard,  and  other  paper  products. 

The  new  price  executive  succeeds 
Robert  M.  Macy  who  resigned  the 
position  to  accept  a  post  as  chief  of 
the  analysis  branch  of  the  require¬ 
ments  division  of  the  production  serv¬ 
ice  in  the  office  of  the  Quartermaster 
General. 

Prior  to  his  appointment,  Mr.  Per¬ 
kins  served  as  acting  price  executive 
of  the  paper  branch.  He  was  former¬ 
ly  executive  officer  of  OPA’s  price 
division.  He  is  on  leave  of  absence 
fiom  Princeton  University  where  he 
is  assistant  of  the  School  of  Public 
and  International  Affairs. 


POSTAGE  RATE  RULING 

Advertising  donated  by  newspapers 
to  war  bond  sales  will  get  the  same 
postage  rates  as  the  reading  portion 
of  the  newspapers,  according  to  a  rul¬ 
ing  by  Ramsey  S.  Black,  third  assist¬ 
ant  postmaster  general,  as  reported  in 
the  July  15  ANPA  bulletin.  ’This 
same  ruling  applies  to  ads  for  enlist¬ 
ment  in  the  armed  services  and  to  Red 
Cross  ads.  The  ruling  applies,  how¬ 
ever,  only  in  cases  where  the  publish¬ 
er  is  not  compensated  for  the  ads. 

■ 

NEW  MAIL  RATES  BILL 

Washikcton,  D.  C.,  July  14 — A  sec¬ 
ond  resolution  asking  for  committee 
investigation  of  second,  third,  and 
fourth-class  postal  rates,  introduced 
today  by  Rep.  Fred  A.  Hartley  of  New 
Jersey,  merely  perfects  the  first  bill 
and  covers  no  additional  ground,  the 
sponsor  said  today.  Language  neces- 
'sary  to  bring  the  measure  before  the 
House  rules  committee  was  (Mnitted 
in  the  first  draft.  Hartley  explained. 

■ 

ELECTED  TO  AAAA 

Sherman  K.  Ellis  &  Co.,  Inc.,  New 
York,  has  been  elected  to  membership 
in  the  Four-A. 


A/eut5  4ji^kli^ki5  ojf  iiiQ  WqqL 


ELMER  DAVIS  promises  truth  in  war 
news.  (Page  3) 

ABC  AUDIT  of  Chicago  Sun  shows 
280,589  daily  in  first  quarter. 
(Page  5) 

REWRITE  MEN  scarce  in  wartime 
New  York.  (Page  6) 

LEVY  ASKS  PRESS  to  emphasize 
importance  of  Middle  East.  (Page  7) 
HENRY  ECKHARDT,  ad  agency  ex¬ 
ecutive,  dies  in  New  York.  (Page  8) 
WOODEN  tires  used  on  delivery 
trucks  in  Minneapolis.  (Page  10) 
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Tours  of  Foreign 
Newsmen  Aided 
By  $100,000  Fund 


Rockefeller  Office  Puts  Up 
Money  .  .  .  Press  Club 
Issues  Invitations 


Washington,  D.  C.,  July  13— Spem- 
sored  by  the  National  Press  Club,  five 
Swedish  newspapermen — the  vanguard 
of  what  eventually  will  total  more 
than  700  writers  for  the  press  in  neu¬ 
tral  and  Latin  American  nations— are 
touring  the  United  States  to  obtain 
a  first-hand  picture  of  this  country’s 
war  effort. 

The  invitation  was  extended  by 
President  Clifford  A.  Prevost  of  the 
press  club  after  consultation  with 
representatives  of  the  Rockefeller  and 
Donovan  Offices  and  the  State  De¬ 
partment.  The  Rockefeller  Office  h^ 
budgeted  $100,000  to  finance  the  tours. 

The  press  club’s  participation  ex¬ 
tends  only  to  the  invitation,  whidi  in¬ 
cluded  an  informal  reception  for  the 
visitors  and  guest  privileges  at  the 
clubhouse. 

“ITie  affected  government  agencies 
thought  it  would  be  desirable  to  have 
the  invitation  come  from  the  national 
organization  of  newspapermen.  Natu¬ 
rally  we  were  pleased  to  cooperate 
with  our  government,  and  we  will 
continue  to  do  so,”  President  Prevost 
explained. 

■ 

Canadian  Newsmen  | 
Get  War  Status 

Ottawa,  Ont.,  July  14 — Newspaper¬ 
men  have  been  listed  under  section  15 
of  the  National  War  Services  Reguli- 1 
tions.  This  section  provides  that  frtn 
time  to  time  the  minister  may  fumii 
to  Selective  Service  boards  lists  of 
industrial  or  servicing  activities 
deemed  to  be  essential  to  the  success¬ 
ful  prosecution  of  the  war.  An  em¬ 
ployer  engaged  in  any  activity  so 
listed  is  termed  a  “war  industry.” 

Newspapermen  coming  under  the 
listings  are  defined  as  follows: 

“Members  of  editorial  staffs,  in¬ 
cluding  editorial  executives,  report¬ 
ers,  technical  men  and  artisans  am 
other  men  whose  services  are  essit- 
tial  to  getting  out  newspapers,  week^ 
lies,  monthlies  and  other  publications 

“In  connection  with  the  listings,  Wr 
Services  Minister  J.  T.  Thorson  »o 
today: 

“The  listing  of  any  activity  unde 
Section  15  does  not  mean  automaK 
postponement  of  service  for  the  pe- 
sons  engaged  in  that  activity.  Onti' 
listing  of  any  activity  under  Seew 
15,  the  board  has  power  to  entertac 
cmd  deal  with  applications  for 
ponement.  Each  case  will  be  ds*- 
with  by  the  appropriate  board  on  »■ 
merits  and  in  the  light  of  the  faft 
surrounding  the  application  for  P»' 
ponement.” 


WPB  PRESS  BADGES 

Washington,  July  16 — ITw 
Production  Board  was  added  tr^f 
the  list  of  other  federal  agencies 
quiring  special  identification  bedffl 
for  newspaper  reporters  as 
regular  employes.  Employes  of  *  j 
will  be  required  to  wear  photogjj 
badges  to  gain  admission  to  the 
offices.  Special  press  badges  beer*" 
photograph. 
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NOYES  LEFT  $145,000 

Washington,  July  16 — An  ^ 
valued  at  about  $145,000  was  1® 
Newbold  Noyes,  assistant  editor  ct 
Evening  Star,  who  died  April 
cording  to  a  probate  petition 
District  Court  today. 
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ABC  Audit  of  Chicago  Sun  Shows 
280,589  Daily  in  First  Quarter 
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Sunday  Average  506,346  in  Figures 
Excluding  Heavy  December  Sales  . . , 
Other  Dailies'  12-Month  Totals  Given 
By  GEORGE  A.  BRANDENBURG 


CHICAGO 

Herald  American 


Sun . 

Tmea . . 1 

Tribune . j 

CITY  TOTAL . t 


12  Months  Ending 
March  31, 1942 


Morn. 

Eve. 

Sun. 

465.397 

889.043 

462.278 

1.048.128 

431.281 

430.167 

1.193.856 

1.048.128 

1.358.956 

2.513.066 

12  Months  Ending 

March  31, 1941 

Morn. 

Eve. 

463.186 

465.646 

Sun. 

876.901 

411.186 

399,066 

1.169,872 

1.070.868 

1.070.868 

1.340.018 

2,445,839 

Dec.  4, 1941  to 

March  31,1942 

Morn.  Eve. 

Sun. 

.  482,082 

921,845 

.  468,999 

303,288  . 

511.505 

.  442,974 

438,988 

1,010,127  . 

1.236,997 

1.313,415  1,304.055  3,109,335 


First  Quarter  Ending 
March  31, 1942 


Morn.  Eve.  Sun. 

.  479,713  929,411 

.  466,686  . 

280,589  .  506,346 

.  442,264  442,413 

1,005,490  .  1,251,376 


1,286,079  1,388,663  3,129,54 


CHICAGO,  July  1&-The  Audit  Bu¬ 
reau  of  Circulations  released  here 
yesterday  the  audit  report  of  all  Chi¬ 
cago  newspaper  members,  including 
the  initial  audit  of  the  Chicago  Sun, 
revealing  that  the  new  morning 
paper’s  circulation  for  the  period  of 
Dec.  4,  1941,  to  March  31,  1942,  was 
303,288,  daily,  and  511,505,  Sunday. 
For  the  same  comparable  period,  the 
ABC  reports  show  that  the  Chicago 
Tribune’s  daily  circulation  was  1,010,- 
127  and  1,236,997  on  Sunday. 

Audit  reports  cover  the  12  months 
ending  March  31,  1942,  for  all  Chi¬ 
cago  newspapers,  except  the  Sun,  and 
the  period  in  which  the  Sun  has  been 
published,  ending  March  31.  The 
audits  also  include  for  the  first  time 
the  new  ABC  Visualization  Plan  show¬ 
ing  the  relation  between  the  number 
of  occupied  dwelling  units  and  the 
papers’  circulations. 


Firit  '42  Quarter  Breakdown 

Release  of  the  eagerly-awaited  ABC 
audits  covering  the  period  in  which 
the  Sun  has  been  published  came  after 
the  Sun  itself  had  announced  its  cir¬ 
culation  on  July  9,  covering  the  period 
from  the  initial  issue,  Dec.  4,  1941, 
through  March  31,  1942,  and  a  volun¬ 
tary  refund  of  7.M%  on  all  amounts 
paid  for  daily  advertising  space  dur¬ 
ing  the  first  six  months  of  1942.  At 
the  same  time,  the  Sun  announced 
new  lower  advertising  rates,  effective 
July  1, 1942. 

The  effect  of  Marshall  Field’s  Sun 
on  the  Chicago  morning  newspaper 
field  is,  perhaps,  more  accurately  re- 
u*cted  in  the  A^  figures  for  the  first 
9U^r  of  this  year,  ending  March  31. 

first  quarter  figures  do  not  in¬ 
clude  the  heavy  sale  of  the  Sun  dur- 
■n?  its  mitial  month  of  publication — a 
period  in  which  all  newspapers  ex- 
Wienced  decided  circulation  increases 
uue  to  this  country’s  entrance  into  the 
quarter  figures  show  that 
jSm’s  daily  circulation  amounted 
tn  280,589  and  its  Sunday  net  paid 
av^ge  was  506,346. 

i^r  the  same  quarterly  period,  the 
uet  paid  circulation  was 
|'«>5.4M  daUy  and  1,251.376  Sunday. 
Latmarise,  during  the  same  period  in 
Sunday  field,  the  Chicago  Herald- 
frad  a  circulation  of  929,411 
the  Chicago  Times  a  net  paid 
"wage  of  442,413. 

TiS?*  effect  of  the  Sun  upon  the 
,  circulation  can  also  be 

rt^ed  by  comparing  the  Trib- 
nf  1  quarter  average  this  year 

i  ^ily  and  1.251,376  Sunday 

Tribune’s  first  quarter  aver- 
1^1?- of  1,055,629  daUy  and 
iMt  Thus,  the  Tribime 

vainJi ’nX®  ^  daily  circulation  and 
8»««d  27,644  on  Sunday. 


Another  interesting  comparison  is 
the  Tribune’s  position  in  the  morning 
field  in  relation  to  the  Sun  and  the 
Tribune’s  former  morning  competitor, 
the  old  Chicago  Herald  &  Examiner. 
Based  on  ABC  audit  reports,  cover¬ 
ing  the  first  quarter  of  1939,  which 
was  the  last  first  quarter  period 
audited  before  the  Herald  &  Examiner 
suspended  publication,  the  Herald  & 
Examiner’s  daily  circulation  amounted 
to  309,461  and  its  Sunday  circulation 
was  944,140.  The  Tribune’s  net  paid 
average  for  the  first  quarter  of  1939 
was  914,012  daily  and  1,147,228  Sunday. 

Total  A.  M.  Sales  Compared 

Comparing  total  morning  circula¬ 
tion  for  the  first  quarter  of  1942  with 
the  same  period  in  1939,  ABC  figures 
show  that  total  circulation  for  the 
period  ending  March  31,  1942, 

amounted  to  1,286,079  as  against  1,223,- 
473  for  the  first  quarter  of  1939.  This 
represents  an  over-all  gain  of  62,606, 
or  5.12%  in  the  morning  field.  Sun¬ 
day  circulations  for  the  same  compar¬ 
able  periods  show  that  in  the  first 
quarter  this  year  four  Sunday  papers 
totaled  3,129,545  as  compared  with 
three  Sunday  papers  in  1939  having  a 
combined  circulation  of  2,442,339,  a 
gain  of  687,206,  or  28.14%. 

To  indicate  that  the  increase  in  Chi¬ 
cago  morning  circulation  is  compar¬ 
able  to  that  of  other  metropolitan 
cities.  Editor  &  Publisher  has  com¬ 
pared  Chicago  totals  with  those  of 
New  York  City  morning  newspapers 
for  the  same  quarterly  periods  in  1942 
and  1939.  New  York  morning  news¬ 
papers  show  a  combined  circulation 
of  3,541,288  for  the  first  quarter  of 
1942  as  compared  with  3396,156  in 
1939,  a  gain  of  145,132,  or  4.27%. 

New  York  Sunday  papers,  totaling 
five  in  each  instance,  show  an  aggre¬ 
gate  circulation  for  the  1942  quarterly 
period  of  8,078,582  as  compared  with 
7,301,861  in  1939,  a  gain  of  776,721,  or 
10.64%,  TTie  apparent  reason  for  the 
higher  percentage  gain  in  Sunday  cir¬ 
culation  by  Chicago  papers,  as  con¬ 
trasted  with  New  York,  lies  in  the 
fact  that  the  coming  of  the  Sun  has 
added  one  more  Sunday  papier  to  the 
Chicago  field. 

Above  is  a  compiarison  of  Chicago 
newspapers’  ABC  net  paid  average 
circulation  for  the  12  months  ending 
March  31,  1942,  with  the  same  pieriod 
ending  March  31,  1941,  and  for  Dec.  4, 
1941,  to  March  31,  1942,  along  with  the 
first  quarter,  ending  March  31,  1942. 

The  Sun  did  not  wait  for  the  ABC 
to  release  its  audit  repiorts,  but  on 
July  9,  in  a  letter  to  advertisers,  an¬ 
nounced  its  circulation  and  a  volun¬ 
tary  refund  of  7.64%  on  all  amounts 
paid  for  daily  advertising  space  dur¬ 
ing  the  first  six  months  of  1942. 


Simultaneuosly,  the  Sun  also  an¬ 
nounced  new  lower  advertising  rates, 
effective  July  1,  for  a  six-month  pjeri- 
od.  The  new  rates  embody  a  reduc¬ 
tion  from  40  to  37  cents  a  line,  flat,  for 
national  advertisers  and  a  lowering  of 
the  local  rates  on  a  sliding  scale  basis. 
The  open  local  rate  was  reduced  from 
40  to  37  cents  a  line,  and  volume  rates 
were  reduced. 

In  addition,  to  circulation  figures 
covered  in  the  ABC  audit  repiorts,  the 
Sun  also  announced  a  “supplementary 
six-month  audit,”  not  included  in  the 
ABC  repxirt,  showing  277,083  daily  and 
450,835  Sunday.  Before  publication, 
the  Sun  had  estimated  its  circulation 
during  the  early  months  would  be 
approximately  300,000  daily.  The  vol¬ 
untary  refund  of  7.64%  on  all  daily 
advertising  carried  during  the  first  six 
months  of  this  year  is  based  on  the 
Sun’s  six-month  supplementary  audit 
showing  277,083  daily. 

The  letter,  signed  by  Wallace 
Brooks,  Sun  advertising  director,  re¬ 
vealed  some  of  the  difficulties  en¬ 
countered  by  the  new  morning  papier 
shortly  after  its  founding  last  De¬ 
cember  by  Marshall  Field  with  Silli- 
man  Evans  as  publisher.  The  letter 
stated  in  p>art; 

“We  were  unable  to  obtain  the  serv¬ 
ices  of  the  official  carrier  until  Febru¬ 
ary,  and  in  disbanding  our  original 
distributing  organization  some  confu¬ 
sion  naturally  arose.  A  piolicy  was 
established  that  if  a  subscriber  stated 
that  delivery  service  had  not  been 
satisfactory,  no  collection  was  at¬ 
tempted.  Thus  many  readers  who 
had  ordered  and  received  the  piaper 
were  never  asked  to  pay  for  it.  Hence, 
a  large  number  of  people  who  wanted 
the  Sun  received  it  and  presumably 
read  it,  and  advertisers  received  the 
benefit  of  it,  but  these  papiers  are  not 
included  in  the  net  paid  figures. . . .” 

It  will  be  recalled  that  Donald 
Walsh,  former  Chicago  Daily  News 
circulation  manager,  succeeded  Jack 
Stenbuck  as  Sun  circulation  director 
early  in  January  of  this  year,  after  the 
Sun’s  own  home  delivery  service, 
based  on  indepiendent  branch  man¬ 
agers,  apparently  failed  to  function 
properly  in  the  opinion  of  the  manage¬ 
ment.  Negotiations  were  then  re¬ 
newed  to  piermit  the  Sun  to  be  deliv¬ 
ered  by  the  official  carriers’  associa¬ 
tion,  which  also  handles  the  home 
delivery  of  the  Tribune  and  the  Daily 
News  in  Chicago  and  immediate  sub¬ 
urbs.  Likewise,  it  was  not  until  July 
1  that  the  Sun  was  able  to  obtain  full 
display  privileges  on  Chicago  news¬ 
stands. 

Monthly  circulation  figures  of  the 
Sun  will  be  published  henceforth,  it 
was  announced. 


Newman,  Schapiro 
Seek  to  Revive 
K.  C.  Journal 

Working  on  Plan  .  .  . 
$150,000  Offer  Made  by 
Unnamed  Interest 

Kansas  City,  July  14 — A  plan  for 
resuming  publication  of  the  Kansas 
City  Journal  is  being  worked  out  by 
Harry  Newman,  the  last  publisher, 
and  Morris  Schapiro  of  Baltimore, 
owner  of  the  suit-beset  propierty,  their 
attorneys  today  informed  Henry  A. 
Bundschu,  referee  in  bankruptcy. 
Bundsehu  continued  hearing  of  testi¬ 
mony  until  July  23  to  see  if  the  pios- 
sibility  of  a  settlement  then  war¬ 
ranted  further  delay  or  if  the  sessions 
should  be  resumed  July  28. 

A  new  figure  to  enter  the  case, 
which  already  is  bristling  with  legal 
talent,  was  Byron  Spiencer,  Kansas 
City  lawyer,  representing  an  “out  of 
town”  group.  He  said  his  clients  were 
willing  to  pay  $1,000  for  a  30-day  op¬ 
tion  to  buy  the  suspended  newspaper 
for  $150,000  free  of  all  debts  and 
claims. 

“Your  ante  is  too  small  to  start 
with,”  said  R.  B.  Caldwell,  attorney 
for  Schapiro  who  paid  $176,000  for  the 
Journal,  but  whose  title  obtained  at 
foreclosure  is  under  attack. 

Won’t  Name  Backers 

Spencer  declined  to  name  his  back¬ 
ers,  except  to  say  that  they  were  able 
to  operate  the  paper,  but  would  want 
a  month  to  survey  advertising  possi¬ 
bilities.  , 

Attorneyfj  for  Newman  and  Schapiro 
both  had  telegrams  from  their  princi¬ 
pals  authorizing  them  to  inform  the 
referee  that  conferences  were  devel¬ 
oping  "a  complete  and  definite  pro¬ 
posal”  which  they  felt  “confident  will 
result  in  a  solution  of  all  difficulties.” 

The  ramifications  of  the  Journal 
litigation  are  among  the  most  exten¬ 
sive  which  bankruptcy  court  observ¬ 
ers  can  recall.  Tax  liens,  suits  for 
wages  and  the  status  of  newsdealers 
funds  are  among  the  complicating 
factors. 

One  of  the  side  issues  is  a  suit  for 
breach  of  contract  filed  against  New¬ 
man  and  Schapiro  in  the  circuit  court 
of  Jackson  County  by  Orville  S.  Mc¬ 
Pherson,  Newman’s  predecessor  as 
publisher  of  the  Journal  under  Cities 
Service  Company  ownership. 

Contending  that  Newman  and  Scha¬ 
piro  had  been  made  his  agents  for  the 
sale  of  the  stock  of  the  Kansas  City 
Journal-Post  Company  in  a  contract 
signed  Aug.  ISi,  1941,  McPherson  as¬ 
serts  the  defendants  agreed  to  pay 
him  $25,000  in  the  event  a  sale  was 
negotiated.  This  sale  was  made  on 
October  18,  1941,  but  he  was  never 
paid  the  $25,000,  McPherson  contends, 
and  his  suit  asks  that  amount.  In 
May  this  year,  the  suit  was  trans¬ 
ferred  from  the  circuit  court  to  the 
federal  district  court,  where  Judge 
Merrill  E.  Otis  dismissed  Newman  as 
a  defendant  on  the  grounds  that  he 
was  a  resident  of  Missouri,  so  that 
there  was  no  diversity  of  citizenship 
to  provide  a  ground  for  federal  juris¬ 
diction. 

FORD  BUYS  3  SERVICES 

Maxon,  Inc.,  has  engaged  the  news 
services  of  the  United  Press,  Associ¬ 
ated  Press  and  International  News 
Service  for  “Watch  the  World  Go  By,” 
news  broadcast  with  Earl  Godwin 
sponsored  on  the  Blue  Network  by 
the  Ford  Motor  Company.  Ford  is 
one  of  the  few  radio  sponsors  to  em¬ 
ploy  all  three  news  services. 
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War  Dries  Up  N.  Y.  Flood 
Of  Job- Seeking  Newsmen 

Dearth  of  Topnotch  Rewrite  and  Copy  Desk  Men 
Noted  by  Editors  . .  .Copy  Girls  Replacing  Boys 
.  .  .  More  Women  Reporters  Seen 
By  WALTER  E.  SCHNEIDER 


THE  WAR  has  brought  to  New  York 

a  dearth  of  topnotch  rewrite  and 
copy  desk  men  available  on  short 
notice,  an  acute  scarcity  of  copy  boys 
and  a  growing  trend  to  employment  of 
copy  girls. 

One  city  desk,  the  Journal- Amer¬ 
ican,  told  Editor  &  Publishbi  that  a 
$70-a-week  rewrite  job  went  begging 
for  a  week  for  want  of  a  qualified 
applicant.  A  majority  of  executives 
of  other  newspapers  and  news  ser¬ 
vices  confirmed  the  fact  that  the  con¬ 
stant  flow  of  seasoned  rewrite  men 
seeking  jobs  has  dwindled  to  a  trickle. 
They  also  pointed  out  that  good  copy 
desk  men  no  longer  are  making  the 
rounds  of  newspaper  offices. 

Sabstitvtes  Siga  Waivers 

E.  &  P.’s  telephone  survey  also  dis¬ 
closed  that  women  reporters  are  be¬ 
ginning  to  replace  men  who  have  gone 
into  the  armed  services  from  several 
bureaus  of  International  News  Ser¬ 
vice.  The  Associated  Press  and 
United  Press  each  have  hired  one 
woman  reporter  as  a  war  replace¬ 
ment.  All  three  services  anticipate 
greater  employment  of  women  report¬ 
ers  in  bureaus  throughout  the  coun¬ 
try  before  long. 

The  press  associations  also  con¬ 
firmed  the  severity  of  the  copy  boy 
shortage  in  New  York  and  elsewhere 
in  the  U.  S.  They  reported  that  they 
are  hiring  girls  in  greater  numbers 
to  replace  copy  boys  attracted  to 
higher  paying  defense  jobs. 

The  survey  disclosed  that  wartime 
substitutes  are  signing  waivers  in 
which  they  agree  to  give  up  their 
jobs  if  the  men  who  have  gone  into 
service  claim  them  when  they  return. 
Men  as  well  as  women  are  required 
to  sign  these  waivers  to  avoid  an  im¬ 
possible  overstaffing  situation  when 
the  war  is  over.  Under  the  Selective 
Service  Act  employers  are  required 
to  reemploy  service  men. 

Edwin  L.  James,  New  York  Times 
managing  editor,  estimated  that  the 
number  of  expert  copy  desk  and  re¬ 
write  men  seeking  interviews  for  jobs 
has  fallen  off  90%  compared  to  tluree 
years  ago.  The  Times  used  to  have 
two  or  three  men  assigned  to  inter¬ 
view  the  large  number  of  applicants, 
Mr.  James  said,  “but  the  influx  of 
people  coming  to  the  office  for  jobs 
has  practically  dried  up.”  The  Times 
still  receives  applications  by  mail, 
however. 

Under  a  New  York  State  law, 
women  or  boys  under  18  cannot  be 
employed  at  night,  Mr.  James  pointed 
out.  These  restrictions  have  made  it 
difficult  for  morning  newspapers  to 
meet  the  “tough”  situation  on  copy 
boys,  he  said. 

Real  Rewrite  Scarcity  Seen 

Richard  Clarke,  Daily  News  manag¬ 
ing  editor,  was  inclined  to  the  belief 
that  there  is  “a  real  scarcity”  of  com¬ 
petent  rewrite  men.  “There  might 
be  some  younger  ‘balls  of  fire’  looking 
for  jobs,  but  they  haven’t  shown  up 
here,”  he  said.  “I’ve  had  a  lot  of 
letters  but  they  don’t  come  in  the 
way  they  used  to.”  Mr.  Clarke  said 
his  mail  “indicates  quantity,  but  I’m 
a  bit  doubtful  of  the  quality.” 

Paul  Tierney,  managing  editor  of 


the  Post,  noted  a  great  falling  off  in 
the  flood  of  vacationing  newspaper¬ 
men  in  their  twenties  and  thirties 
seeking  a  job  in  New  York.  These 
men  have  always  had  a  dismal  pros¬ 
pect  in  the  Big  City,  he  said.  “It’s 
still  dismal  because  staffs  are  being 
kept  down,”  he  added,  “but  I  think 
that  it’s  a  little  better  now.” 

It  was  suggested  that  not  only  the 
wholesale  influx  of  younger  men  into 
the  armed  forces  and  government  bu¬ 
reau  jobs  had  a  lot  to  do  with  the 
present  dearth  of  applicants  from  the 
hinterlands,  but  gasoline  rationing  in 
the  East  also  has  prevent  possible  job¬ 
seekers  from  combining  this  business 
with  a  vacation  tour  to  New  York 
from  points  south  and  west. 

Lest  the  unusual  lack  of  seasoned 
applicants  be  interpreted  as  an  SOS, 
it  was  emphasized  by  a  number  of 
executives  that  at  present  their  staffs 
are  far  from  depleted.  While  many 
younger  men  have  left,  married  and 
middle-aged  rewrite  men  are  the 
mainstays  of  the  various  staffs. 

Howard  Swain,  city  editor  of  the 
Brooklyn  Eagle,  pointed  out:  “We  have 
a  pretty  solid  staff  nucleus,  but  it  isn’t 
like  the  old  days  when  we  could  cover 
a  swing  shift  with  a  transient.  There 
was  a  time  when  I  could  keep  a  piece 
of  paper  with  the  names  of  five  or  six 
good  copy  readers  or  rewrite  men 
handy  and  1  could  fill  a  job  in  an 
emergency  in  five  or  ten  minutes.” 
Andrew  Bernhard,  the  Eagle’s  manag¬ 
ing  editor,  said  smaller  papers  are  the 
rule  in  New  York  and  the  tighter 
space  situation  has  tended  to  offset 
the  loss  of  younger  men. 

Fewer  Editions  Offset  Losses 

Sidney  Whipple,  assistant  to  the 
executive  editor,  World-Telegram, 
said  the  reduced  number  of  editions 
under  ODT  Order  No.  6  has  also 
counteracted  staff  losses.  The  World- 
Telegram  has  not  found  it  necessary 
to  make  any  replacements  with  new 
employes,  having  met  the  situation  to 
date  by  shifting  men  around.  Accord¬ 
ing  to  Whipple,  “there  are  still  a  lot 
of  people  applying  for  jobs.” 

Nat  Einhorn,  executive  secretary  of 
the  Newspaper  Guild  of  New  York, 
said  the  war  situation  was  “more  a 
shortage  of  copy  readers”  as  far  as  the 
experience  of  the  local  guild’s  place¬ 
ment  service  was  concerned.  Einhorn 
said  the  service  had  received  calls 
from  as  far  west  as  Wisconsin.  He 
predicted  a  continued  shortage  of  copy 
desk  men. 

The  placement  service,  organized 
five  months  ago,  operates  principally 
in  New  York.  The  local  guild  had 
42  members  unemployed  in  May  and 
only  24  in  June. 

“Our  placement  service,  established 
on  an  experimental  basis,  is  now  re¬ 
ceiving  more  calls  than  it  ever  had 
from  papers  with  which  we  have  con¬ 
tracts  and  we  do  have  some  difficulty 
in  filling  them,”  Einhorn  said. 

Einhorn  gave  these  comparative  fig¬ 
ures: 

May  June 


No.  of  employer  requests  _  25  27 

Members  placed  .  9  14 

Jobs  filled  outside  of  Place¬ 
ment  Service  .  3  5 

In  process  of  being  filled....  8  2 

No  reports  on  .  5  6 


The  American  Newspaper  Guild’s 


employment  bureau  on  July  6  listed 
80  rewrite  men  and  60  copy  readers 
as  imemployed,  compared  with  87  and 
63,  respectively,  on  June  1.  These 
figures  are  “not  too  indicative  of  the 
shortage,  however,”  according  to  Bill 
Rodgers,  ANG  secretary-treasurer. 

Rodgers  pointed  out  that  fewer 
guild  copy  readers  and  rewrite  men 
were  out  of  jobs  several  months  back. 
Guild  unemployed  in  March  included 
47  copy  readers  and  60  rewrite  men, 
in  April  55  and  72,  and  in  May  57  and 
80.  Rodgers  said  that  while  unem¬ 
ployment  figures  in  these  classifica¬ 
tions  are  higher  now  than  in  the 
spring,  “it  is  entirely  possible  that 
some  of  those  listed  with  us  have  gone 
into  the  Army  or  government  service.” 
Registrants  from  all  newspaper  de¬ 
partments  totaled  324  last  October  and 
423  on  July  6,  he  said. 

INS  has  been  hiring  women  report¬ 
ers  as  replacements  in  its  bureaus 
“and  they’ve  been  clicking  fine,”  ac¬ 
cording  to  Louis  Alwell,  superintend¬ 
ent  of  bureaus.  Eight  have  been 
added  to  date — two  each  in  Washing¬ 
ton  and  San  Francisco,  and  one  each 
in  Pittsburgh,  Philadelphia,  Cleveland 
and  Sacramento. 

The  turnover  in  copy  boys  is  “ter¬ 
rific,”  Alwell  said.  Eight  of  10  copy 
boys  in  New  York  are  new.  “Along 
about  September,”  he  predicted,  “we 
will  be  using  copy  girls.”  Handling 
carbon  paper  in  making  “books,”  has 
been  considered  dirty  work  for  girls, 
but  in  view  of  the  shortage  of  copy 
boys  the  girls  will  have  to  endure 
damaged  manicures  as  a  war  sacri¬ 
fice. 

Girl  JeHraalitm  Grads  Hired 

INS  has  been  hit  in  the  cub  reporter 
class,  Alwell  said.  The  best  girl  grad¬ 
uates  of  journalism  schools  have  been 
sought  through  bureaus  in  an  effort 
to  selve  the  turnover  problem  during 
the  war.  So  far  34  INS  reporters  have 
gone  into  service,  Alwell  said. 

U.P.  has  been  calling  rewrite  men 
to  New  York  from  its  bureaus  when 
needed  and  “so  far  the  supply  has 
held  out,”  commented  Mert  Akers, 
UP.  city  editor  in  New  York.  Job 
seekers  are  principally  “kids  of  19 
and  20”  from  journalism  schools. 
Akers  said  that  in  seven  years  in  his 
New  York  job  with  U.P.  he  “had  never 
seen  anthing  to  compare  with  it.” 

L.  B.  Mickel,  U.P.’s  superintendent 
of  bureaus,  said  four  copy  girls  have 
been  employed  in  the  New  York  office 
to  date.  In  the  clerical  department  14 
men  who  left  for  war  were  replaced 
by  14  women.  Only  one  woman  re¬ 
porter  has  been  hired  as  a  replace¬ 
ment  so  far  but  he  looks  for  greater 
employment  of  women  if  many  more 
men  are  called. 

The  AP  has  15  to  20  girl  printer 
attendants  and  messengers  in  New 
York  and  is  adding  one  girl  reporter 
there  in  the  near  future.  Another  is 
to  be  added  to  the  Washington  staff. 
AP  also  has  a  women  Wirephoto  op¬ 
erator  in  San  Francisco. 

“There  is  no  great  rush  on  the  news 
side  to  take  on  women  but  that  prob¬ 
ably  will  come  soon,”  one  AP  execu¬ 
tive  commented. 

CHICAGO  fflRING  GIRLS 

Adele  Hoskins,  formerly  of  the  City 
News  Bureau  of  Chicago,  has  joined 
the  local  staff  of  the  Chicago  Daily 
News  as  a  reporter.  Miss  Hoskins  is 
the  first  girl  reporter  that  the  Daily 
Hews  local  staff  has  had  in  the  last 
five  years.  She  has  been  trained  by 
the  City  News  Bureau,  which  is  fol¬ 
lowing  a  policy  of  hiring  girls  to  fill 
vacancies  caused  by  young  men  being 
called  to  military  service.  Another 
City  News  Bureau  girl  reporter,  Mary 
Holsinger,  formerly  of  the  Gary  (Ind.) 
Post-Tribune,  will  join  the  Chicago 
Tribune  local  staff,  July  27. 


War  News  and 
Comment  Hove 
High  Readership 

Continuing  Study  on  Min¬ 
neapolis  Star  Journal 
Shows  Columnists  High 

.  Reader  interest  in  war  news,  edi¬ 
torials  and  columnists  continues  to  be 
high,  according  to  a  survey  of  the 
Minneapolis  Star  Journal  released  this 
week  by  the  Advertising  Researdi 
Foundation  as  Study  No.  52  of  the 
Continuing  Study  of  Newspapa 
Reading 

Five  political  columnists  on  the  edi¬ 
torial  page  secured  an  average  read¬ 
ership  with  men  of  37% — almost  twice 
the  pre-Pearl  Harbor  median  of  22%. 
Women’s  average  reading  of  theie 
columnists  was  slightly  above  the 
median. 

The  lead  editorial,  “Attack  on  Dutdi 
Harbor,”  was  read  by  52%  of 
the  men  and  31%  of  the  women 
interviewed,  while  the  Foimdation'i 
pre-Pearl  Harbor  median  is  only  31% 
for  men  and  19%  for  women.  A 
letters-to-the-editor  feature  stopped 
about  twice  the  average  proportion  of 
readers. 

Good  Local  Sterias  Fall 

That  a  good  local  story  will  out- 
pull  the  many  war  stories  in  the 
newspapers  today,  is  proved  again  in 
this  study.  “Boy,  5,  Who  Cheated 
Death  in  Pool,  Killed  By  Truck”  was 
read  by  77%  of  the  men  and  85%  d 
the  women  interviewed.  Women’s 
readership  of  this  news  story  ties  dx 
all-time  high  fotmd  in  Study  No.  13 
(Rutland  Herald  story — “H.  B.  Whit-  ’ 
tier  Dies  at  Home”). 

Both  men  and  women  were  mon 
interested  in  a  story  in  column  2  that 
Heydrich,  the  Nazi  hangman,  was 
dead,  than  they  were  in  the  banner 
story  concerning  PA:ific  Coast  de¬ 
fenses. 

The  Minneapolis  Star  Journal  ac¬ 
cents  news  stories  typographically  by 
setting  sentences,  phrases  and  para¬ 
graphs  in  capitals,  bold  face  or  larger 
size  type.  Whether  due  partially  to 
this  tyrpe  dress,  or  the  headlines,  or 
the  stories  themselves,  the  news  h 
well  read  as  is  indicated  by  the  high 
attention  accorded  each  of  the  ten 
best-read  news  stories. 

Best-read  national  ad  by  men  in 
this  paper  was  the  834-line  Shell  02 
Company  message  with  men’s  reader- 
ship  of  17%  (page  6) .  Best-read  by 
women  was  the  1,212-line  Ivory  Soap 
ad  (page  23)  which  stopped  24%  d 
the  women.  This  ad  copies  newspaper 
editorial  layout.  It  employs  photo¬ 
graphs  and  testimonials  of  local 
women. 

Three  radio  station  ads  (page  3) 
obtained  high  readership  with  pit" 
tures  of  radio  stars.  Two  206-liw 
ads  stopped  17%  and  16%  of  the  mo  f 
and  32%  and  30%  of  the  women.  1 
100-line  ad  stopped  13%  of  the  men 
and  29%  of  the  women. 

Local  Ad  Tachnique 

The  Dayton  Company,  local  depart¬ 
ment  store,  secured  good  readerii 
of  a  602-line  illustrated  column  ® 
fashion  notes  (page  22) .  Written  1? 
the  newspaper’s  former  woman’s  p^ 
editor,  it  was  read  by  31%  of  “* 
women  interviewed.  Specific  artidc ; 
of  merchandise  were  described,  h* 
prices  were  not  mentioned. 

“In  This  Corner  with 
Adams”  (page  15)  obtained  the  higr 
cst  readership  with  both  men  ^ 
women  which  has  been  measured  » 
any  colunmist  by  the  Contini^  ^ 
Study  of  Newspaper  Reading. 
column  was  read  by  76%  of  the  I 
and  84%  of  the  women  on  day  studi**  I 
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WAR  ACTIVITY  ON  THE  HOME  FRONT  PORTRAYED  BY  CARTOONISTS 


— Hugh  Hutton  in  Philadelphia  Inquirer. 


— Henry  Barrow  of  Wide  World  Features. 


Levy  Asks  Press 
To  Stress  Role 
Of  Middle  East 


N.  Y.  Times  Writer  Says 
It  Should  Point  Up 
Grave  Situation  There 


A  plea  to  U.  S.  newspapers  to  bring 
home  to  Washington  and  the  people 
the  gravity  of  the  situation  in  the 
Middle  East  by 
stressing  the  pos¬ 
sibility  that  the 
United  Nations 
can  lose  the  war 
there  unless 
something  is 
done  quickly, 
was  made  this 
week  by  Joseph 
M.  Levy,  veteran 
correspondent  in 
the  Middle  East 
of  the  New  York 
Timet. 

Mr.  Levy,  who 
covered  the  Middle  Blast  for  more 
“Un  two  decades,  said  the  United  Na¬ 
tions  are  in  an  extremely  critical  po¬ 
rtion  in  Egypt  and  unless  General 
wmmel’s  supply  lines  are  blasted  and 
disrupted  immediately  the  Nazi  leader 
shortly  will  be  in  position  to  drive 
“irough  Egypt  and  eventually  make 
junction  with  the  Japs. 

Immediate  Need  For  Bombers 


would  be  defeated  then,”  he 
**A11  the  sinews  of  war — oil,  tin 
sud  rubber — that  the  Japs  captured 
when  they  took  the  Dutch  East  Indies, 
"^ya  and  Burma,  and  have  devel- 
®“ice  then,  will  be  made  avail- 
®  le  for  the  use  of  the  Germans.  We’ll 
then  ”  ^  catch  up  to  them 

There  is  only  one  way  to  avoid  that 
•  Mr.  Levy  said.  And  that 

whwe  the  nation’s  newspapers  can 
lay  their  part,  a  role  which  he  sees 
difference  between  vic- 
iciy  and  defeat. 

Wak-*  *'®wrspapers  must  impress  upon 
asnington  and  the  American  people 
urgency  of  the  situation,”  he  said, 
ujust  immediately  send  to  the 
*  East  all  the  heavy  and  me¬ 


dium  bombers  that  can  possibly  be 
spared  to  smash  Rommel’s  lines. 

“These  planes  could  be  flown  there 
under  their  own  power.  Time  is  im¬ 
portant.  I  don’t  know  how  many  of 
them  will  trim  the  trick  but  the  more 
the  better.  Tanks  won’t  do  it  because 
it  would  take  about  two  months  to 
get  them  there  and,  furthermore,  we 
haven’t  got  the  shipping. 

“We  must  give  priority  to  the  war 
in  Egypt.  I  can’t  imderstand  why 
Washington  had'  ranked  the  Middle 
East  as  only  a  fifth  theater  of  war. 
We  must  fly  those  planes  there.  Once 
in  Elgypt  we  can  do  the  rest.  We’ve  all 
the  gasoline  we  need  and  the  pilots 
and  men  to  man  them  and  keep  them 
in  the  air.” 

Says  Situation  Is  Grave 

Mr.  Levy,  who  was  secretary  to  Sir 
Ronald  Storrs,  Governor  of  Jerusalem, 
before  joining  the  Times,  asserted  that 
“the  United  Nations  today  find  them¬ 
selves  in  the  gravest  situation  since 
the  collapse  of  France  because  of  the 
crisis  in  the  Middle  East.” 

Mr.  Levy  is  a  sick  man.  He  is  here 
on  sick  leave  after  being  ordered  home 
by  doctors  from  Cairo.  He  is  gaunt 
and  tanned  and  shows  the  effects  of 
months  on  the  desert  with  the  British 
Forces.  He  lost  nearly  50  i>ounds  in 
the  last  three  months  and  spent  36 
days  in  a  Cairo  hospital  before  being 
put  aboard  a  plane  for  the  states.  He 
now  is  under  doctor’s  care. 

The  veteran  Times  writer  is  consid¬ 
ered  a  foremost  authority  on  Arab  and 
Moslem  affairs  and  he  has  been  wide¬ 
ly  commended  for  his  unbiased  atti¬ 
tude  in  his  articles  during  the  long 
years  of  Arab-Zionist  conflict  in  Pal¬ 
estine.  He  is  fluent  in  eight  languages 
as  well  as  in  five  Arabic  dialects  and 
lived  for  11  months  with  a  Bedouin 
tribe  in  the  Arabian  desert.  He  has 
covered  the  Middle  East  for  the  Times 
for  the  last  16  years. 

C.  H.  SAGE  ELECTED 

Charles  H.  Sage  has  been  elected 
president  of  Spruce  Falls  Power  and 
Paper  Company,  Limited.  He  is  vice- 
president  and  a  director  of  Kimberly- 
Clark  Corporation,  Neenah,  Wis.,  and 
officer  or  director  of  various  other 
companies,  mainly  in  the  paper  or 
affiliated  fields.  Mr.  Sage  is  a  mem¬ 
ber  of  the  Dominion  Advisory  Com¬ 
mittee  of  the  Newsprint  Industry. 


Drivers  Union 
Demands  Doily 
Freeze  Payroll 

Pittsburgh  Press  Refuses 
To  Keep  14  Unnecessary 
Drivers  for  Duration 

Truck  drivers  of  the  Pittsburgh 
Press  struck  briefly  last  Saturday 
night  and  some  early  editions  of  the 
Sunday  paper  were  not  delivered. 
The  strike  ended  about  11  o’clock 
Saturday  night,  and  deliveries  were 
resumed. 

The  strike,  after  the  first  Sunday 
edition  had  been  delivered,  grew  out 
of  a  dispute  over  a  reduction  in  the 
number  of  trucks.  This  reduction 
was  made  in  compliance  with  rulings 
of  the  Office  of  Defense  Transporta¬ 
tion  requiring  a  25%  decrease  in 
truck  mileage. 

At  the  suggestion  of  a  government 
conciliator,  the  drivers  voted  to  re¬ 
turn  to  work  pending  further  negotia¬ 
tions. 

Union  Demands  Payroll  Freeze 

The  management  of  the  Press  re¬ 
fused  to  agree  to  a  demand  of  the 
drivers’  union  that  it  freeze  the 
drivers’  payrolls  for  the  duration  of 
the  war. 

The  government  order  for  reduc¬ 
tion  of  truck  runs  was  explained  to 
the  Drivers’  Union  at  a  meeting  on 
June  13,  when  it  was  pointed  out  that 
it  would  be  necessary  to  lay  off  14 
trucks  and  drivers.  The  union  of¬ 
ficers  agreed  to  this. 

There  was  a  brief  strike  on  June 
15,  but  it  ended  in  time  for  delivery 
of  the  day’s  last  edition,  the  drivers 
resuming  work  on  agreement  that 
there  would  be  further  negotiations. 

As  the  result  of  ensuing  negotia¬ 
tions,  the  union  representatives  en¬ 
tered  into  a  written  agreement  July 
8  providing  that  they  would  live  up 
to  the  existing  contract  and  that  the 
question  of  whether  loads  on  the  re¬ 
vised  truck  runs  are  excessive  would 
be  submitted  to  arbitration,  as  pro¬ 
vided  in  the  contract. 

On  the  morning  of  the  most  recent 
strike,  the  management  of  the  Press 
was  notified  in  writing  by  the  union 


_ — Edmund  Puffy  in  Baltimore  Sun. 

committee  that  the  men  would  not 
live  up  to  this  agreement.  The  ulti¬ 
matum  stated  that  the  Press  must 
agree  “that  the  14  drivers  remain 
on  their  jobs  for  the  duration  of  the 
war.”  The  notice  concluded  with  the 
line,  “(Deadline)  6  o’clock.” 

Promptly  at  6  o’clock  the  drivers 
put  up  their  trucks  and  deliveries 
ceased. 

The  Press  management,  under  the 
signatures  of  Edward  T.  Leach,  edi¬ 
tor,  and  Frank  G.  Morrison,  business 
manager,  sent  a  notice  to  all  employes 
of  the  situation  “which  may  force  us 
to  suspend  publication.”  'The  notice 
read  in  part: 

“We  cannot,  and  will  not  agree  to 
retain  these  14  men  for  the  duration 
of  the  w'ar.  We  do  not  know  what 
will  happen  before  the  war  is  over. 

“War  conditions  have  already 
brought  unparalleled  handicaps.  Due 
to  various  freezing  and  rationing  or¬ 
ders  and  to  the  rapid  decline  of  con¬ 
sumers’  goods,  advertising  has  dropped 
sharply  in  recent  months,  and  in 
April  and  May  newspaper  advertis¬ 
ing  was  lower  than  during  any  year 
since  1933 — which  was  the  period  im¬ 
mediately  after  the  national  bank 
holiday,  and  the  very  depth  of  the 
depression. 

“For  several  years  we  have  not 
laid  off  any  trucks,  even  when  large 
layoffs  were  made  elsewhere  in  Pitts¬ 
burgh.  We  have  lived  up  to  our  con¬ 
tract  and  have  been  clean  and  above¬ 
board  with  the  drivers. 

“Both  Federal  officials  and  inter¬ 
national  officers  of  the  Teamsters’ 
Union  are  trying  to  prevent  the 
threatened  strike.  We  are  calling 
presidents  of  the  other  printing  crafts 
unions  into  consultation.  We  will  do 
everything  possible  to  avert  a  shut¬ 
down — but  we  cannot  agree  to  freeze 
any  payroll  for  the  duration  of  the 
war. 

“Therefore,  rather  than  do  so  we 
would  shut  down  indefinitely.  In 
such  event  payrolls  will  be  suspended 
and  the  office  will  be  closed,  and  em¬ 
ployes  will  be  notified  later  when  it 
is  possible  to  resume  publication.” 

DROP  state'  meetings 

The  Texas  Press  Association’s  ex¬ 
ecutive  committee  decided  July  12 
against  holding  state-wide  meetings 
for  the  duration  unless  necessary. 
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Joe  Brown  Has 
Bought  Space 
For  42  Years 


Henry  Eckhardt 
Agency  Director, 


which  was  the  prevailing  type  of  ad-  and  ten,”  of  which  nearly  50  have 
vertising  done  in  those  days.  been  in  the  advertising  business,  were 

Joe  Brown  started  in  the  agency  the  following  Fuller  alumni: 
business  as  a  young  man  in  the  bill-  Mrs.  Alex  MacAvinche,  Patrick 

ing  department  of  the  Fuller  Com-  Kelley,  Charles  Beardsley,  EUkhart,  ,  __  _ 

pany  when  that  organization  was  in  Ind.;  Ralph  Keller,  Detroit,  Mich.;  |n  Natv  jOfIt 

its  hey-day.  Chicago  was  then  con-  Sol  Berbereck,  Capper  Publications;  ***  a  win. 

sidered  the  “advertising  capital”  of  Harry  Schomaker,  E.  F.  Corcoran  and 
America  and  advertising  solicitors  C.  B.  Peterson,  Branham  Company; 
flocked  to  Chicago  to  get  their  share  Tom  Fergus,  Export  Agency;  Frank 
of  the  estimated  65%  of  the  total  ad-  Avery,  Arthm-  Meyerhoff,  Inc.;  Dan 
vertising  volume  then  placed  by  Chi-  J-  Doody,  Chicago  Sun;  Leo  J.  Abrams, 

Joseph  F.  Brown,  who  has  been  cago  agencies.  Chicago  Times;  Frank  Muench,  Stend- 

buying  advertising  space  since  the  “Uncle  Charlie  Fuller  was  pres-  ard  Rate  &  Data  Service;  Joe  Shields, 


Observes  70th  Birthday 
. . .  With  Chicago  Agelicy 
15  Years 


Co-lounder  of  Kenyon  & 
Eckhardt,  He  Was  Director 
Of  Ad  Research  Foundatioo 


Henry  Eckhardt,  chairman  of  the 


buying  advertismg  space  smce  the  unc.e  i^narue  ruuer  was  pres-  ^  ™  board  of  directors  of  Kenyon  &  Eck- 

the  century-,  wUl  observe  his  ident  of  the  agericy  ^ar^  Phil  Henriquez,  Harry  Fis^^^^^^^  ^  York  July  12  fol- 


7  0th  birthday-, 
July  18. 

A  graduate  of 
that  famous 
“school  of  adver¬ 
tising,”  the  old 
Charles  H.  Ful¬ 
ler  Company. 
Chicago  agency- 
which  has  many- 
notable  alumni 
in  the  field  of  ad¬ 
vertising  today, 
Joe  Brown  has 
been  space  buy¬ 
er  at  Reincke- 


and  was  loved  by  all  who  knew  him.  Bechtold,  Arba  Irvin,  A1  Reaum,  Joe  . 

Mr.  Fuller,  a  stately  gentleman  of  F.  Miller,  Harry  Filger,  Fred  Salzman,  towing  ^ 
the  old  school,  with  bushy  hair  and  Harry  Mosier,  Walter  Stecher  and  ation.  m  . 
beard,  would  stride  through  the  of-  James  Ward, 
flee  and  if  some  person’s  desk  wasn’t 


as  neat  as  it  should  be.  Uncle 
Charlie  would  point  his  finger  at  the 
unlucky  individual  and  say:  “Your 
desk  is  crooked,  sir.” 

Mr.  Fuller  took  a  liking  to  young 


Among  Advertising  Folk 


hardt,  who  was 
48,  was  a  direc¬ 
tor  of  the  Ad¬ 
vertising  Re¬ 
search  Founda¬ 
tion  since  1938 


ARTHUR  A.  BAILEY  has  been  named 
executive  vice-president  of  Ward  ^nd  a  meml^r  of 
Joe  Brown,  who  was  an  industrious  Wheelock  Co.  He  will  assume  direc- 


the  administra- 


worker  in  the  billing  department,  of  the  company’s  operations  while 


Joseph  F.  Brown 


Ellis- Younggreen  &  Finn.  Chicago  ad- 


Tt’s  hard  to  get  something  into  that  Mr.  Wheelock  serves  in  the  Army  Air 
yoimg  man’s  head,”  Mr.  Fuller  once  Corps. 

remarked  about  Joe,  “but  once  you  Marjorie  Greenbaum  has  been 
do,  it  is  just  as  hard  to  get  it  out.”  named  assistant  advertising  manager 
Gradually,  Joe  Brown’s  duties  were  of  R.  H.  Macy  &  Co.,  Inc. 


committee 
of  the  Continu¬ 
ing  Study  of 
Newspaper 
Reading  since 
its  inception  in 


Henry  Eckherdf 


1939  by  the  Bureau  of  Advertising. 
In  1937  he  served  a  one-year  tenn 


vertising  agency,  for  the  past  15  years,  shifted  fr^  ^UUng  to  the  space  buy-  Earvin  H.  Walker,  who  was  recent-  ,937  served  a  one-vear  tern 

On  July  16.  a  poup  of  former  Ful-  mg  department  at  the  ^ller  agency,  j  secretary-manager  of  the  as  ^hSa^  of  Soarrof  ^ 

ler  agency  employes  paid  their  re-  -^e  volume  of  advertising  placed  by  citrus  Coi^ission  has  been  “  chairman  ot  tne  board  ot  We  i^er- 

snects  to  Joe  Brown  at  a  luncheon,  the  agency  required  the  talents  of  ^^o^ida  Gitms  Go^ission  has  been  ican  Association  of  Advertising  Agen- 

^emoraWig  his  birthday.  There  such  men  as  Victor  H.  Young,  F.  B.  ^PPO'^ted  advertising  manager.  cies  and  at  one  time  was  chairman 

were  stories  about  the  “good  old  Schwartz,  Harry  Fisher  and  Walter  Harold  Less^sohn  of  the  sales  staff  of  the  4-A’s  committee  on  agency 

days”  and  a  sincere  tribute  to  Mr.  Roth  when  young  Brown  first  began  of  West  Holliday  Co.’s  New  York  practice. 

Brown,  including  the  presentation  of  as  an  assistant  in  the  space  depart-  office  has  joined  the  Army  and  is  sta-  An  administrator  and  organuw 

a  U.  S.  War  Bond  as  a  token  of  the  ment.  Later,  Floyd  Perkins  became  tinned  at  Fort  Dix,  N.  J.  rather  than  a  writer,  Mr.  Eckhardt 

high  esteem  in  which  he  is  held  by  president  of  the  Fuller  agency.  Per-  John  DeNero  has  been  appointed  had  not  been  active  in  writing  caps 

the  advertising  fraternity.  kins  at  that  time  had  the  Postum  head  art  director  of  Lord  &  Thomas,  for  at  least  10  years  but  his  interest 

Alwoys  Son.eM.inq  New  Grape  Nuts  account,  which  was  a  Wg  Charles  L.  Saperstein,  assistant  ad-  ^  research  and  high  ethical 

»  user  of  newspaper  space,  along  with  ’  —  - - - 

^own  to  hundreds  o  newspa^  medichie  account, 

and  magazine  repre^ntatives.  Jm  executive  was  John  Stur-  ,  c  *  r  *  ' 

Brown  is  still  actively  f  divant,  who  is  today  an  executive  with  ®ommi^ioned  a  first  lieutenant  m 

of  fhA  KPinOlCP*l!illlS*  «  .  ^  _  _  -  _  AT*m\r  Ait*  ir/\t*/«oc  it><9  f/A  lUli 


T  T standards  was  an  important  con- 
voriislii£  indridc^r  ot  ^ Iioiyxhs  J*  Xjip~  <  *1  *  i 

.  T  Tiui  MTU  u  tnbution  to  We  agency  s  work  and 

ton,  Inc.,  Hoboken,  N.  J.,  has  been  .  ,  _  u  •  -  n 

’  .  .’  J  c  .  1-  i  i  •  -u  to  advertising  busmess  generally- 

commissioned  a  first  lieutenant  in  the  _  .  _ 

-  —  .  ■d„:„„i,_  uniic!  uivaiii,  WHO  is  loaay  an  executive  wim  .  a  •  i;.  — 

space  buyer  at  the  Reinck^Ellis-  ^  ^  Howard  Start  ^  reporting  to  Miami 

Younggreen  &  Fi^  Amount  and  I.  F.  Purdy  were  also  associated  ®®ach,  Fla. 

noway  of  esUmatmg  the  total  ^o^  ■ 

campaigns  and  Accounts  JI?:ri:rmoCed“to 

SyAatAe^re  would  probably  be  advertising  field.  - promotion  manager  of  the 

large  enough  to  cause  an  eyebrow  to  With  Other  Ageacies  ELIZABETH  ARDEN  has  appointed  New  York  Post.  In  later  years  he 

be  raised  even  in  Washington  during  Joe  Brown  contmued  with  the  Ful-  Maxon  Inc.,  effective  immediately,  liked  to  recall  that  he  learned  about 


Bom  in  Cleveland 

A  native  of  Cleveland,  Mr.  Eckhardt 
began  his  career  in  the  circulation 
department  of  the  Pittsburgh  Pott. 


Joe  Brown  continued  with  the  Ful 

wartime.  agency  until  July  31,  1912,  when  Magazines  and  newspapers  will  be  newspapers  from  actual  experience. 

“There  is  always  something  new  he  resigned  to  join  the  Chicago  of-  used.  In  1918  he  joined  the  Federal  Ad- 

to  learn,”  Mr.  Brown  told  Editor  &  fice  of  Nelson  Chelan  &  Co.,  adver-  Chas.  H.  Mayne  Co.,  1709  West  8th  vertising  Agency,  served  a  year  is 
Publisher  in  looking  back  over  his  tismg  agency  jrith  headquarters  m  street,  Los  Angeles,  Cal.,  has  been  the  army,  then  returned  to  the 


active  years  in  the  agency  business.  St.  Louis.  Arthur  Wilson  was  Chi-  elected  to  membership  in  the  Amer-  agency  until  1926  when  he  joined  Ray 
“The  Audit  Bureau  of  Circulations,  cago  manager  at  the  time  when  Brown  Association  of  Advertising  D.  Lillibridge,  New  York  agency.  He 

_„*a1_  !a._  /v;«*v%iiloft/\n  imnfKl  fhA  rnmnanv  Mr  Krnwrt  ViqH  i _  _ x*. 


with  its  audit  reports  on  circulation,  joined  the  company.  Mr.  Brown  had  Agencies 
was  ^  most  outstanding  change  in  by  then  acquired  the  full  status  of  ® 


our  business,”  he  declared.  a  space  buyer  in  his  own  right.  He  Primarily  intended  to  answer  the 


became  executive  vice-president  in 
1928. 

Agency  space  buyers  who  have  was  popular  with  the  leading  spedal  traveUng  public’s  question's  about  the 

come  along  since  the  formation  of  representative  of  that  period  and  he  status  of  the  airlines  m  the  war  pro--  Jo^t  out  ^ 

ABC  may  not  fully  appreciate  the  has  continued  to  be  a  friend  of  all  gram  and  the  operation  of  air  travel  °"°g® «  m  tne  agen^ 

stabUity  tiiat  organization  has  brought  publication  representatives  who  have  priorities  an  1800-line  adverti^ment,  iSsident  uS  193^  ^ 

to  the  advertising  business,  he  said,  occasion  to  call  upon  him.  To  Air  Travelers,  is  being  published  ~ 

Mr.  Brown  is  as  enthusiastic  about  He  later  was  space  buyer  for  the  currently  in  key  newspapers  through-  ,  chairman  of  the  of  K«d- 

the  work  of  the  Bureau  today  as  he  firm  of  Young,  Henri  and  Hurst  when  out  the  country  by  United  Air  Lines.  Research  CoS  m  affiliate  of 

was  in  1914,  when  the  ABC  was  or-  J-  R-  Young  (later  of  Young  and  Kent  Jewelry  Co.,  New  York,  has  the  agency. 

ganized.  He  pointed  out  that  the  Rubicam)  was  one  of  the  principals,  named  S.  Duane  Lyon,  Inc.,  9  Rocke-  l  k-  Arte 

Bureau  supplanted  diaos  with  confi-  .^e  y®a«  rolled  by  Joe  Brown’s  fgUer  Plaza,  N.  Y.,  to  handle  its  ac-  chfidi^n  the  Ite 

dence  in  the  minds  of  all  who  are  ability  was  recognized  by  other  Chi-  count  Newspapers  will  be  used  j  m”’  i  u  ~i» 

eiaged  in  the  buying  and  selling  of  cago  agencies,  including  Gundlach  Newspapers  will  be  ^d.  j  Mrs  Henry  Philip  Eckhardt  d  I 

advertising  space.  Agency.  Frank  Henriquez  (brother  J-  Walter  Thompson  has  been  ap-  Pittsburgh. 

Mr.  Brown  recalls  that  it  was  much  of  Phil  Henriquez,  Chicago  manager  advertismg  for 

more  difficult  to  buy  space  in  the  of  the  St.  Louis  Post-Dispatch)  and  St^dard  Brands  Royal  desserts  and 

early  days  before  the  ABC  began  au-  the  Nichols  Agency.  About  15  years  Puddings  and  Royal  baking  powder, 

diting  circulation.  Space  buyers  had  ogo  he  joined  the  Reincke-Ellis  Com-  ^  h  h  t\t  n  kt  htn 

no  circulation  standards  to  go  by  un-  pany,  which  later  was  expanded  to 

til  after  the  ABC  blazed  the  trail  include  Charles  Younggreen  and  Montreal,  Que.,  July  15 — ^Wartime  Nelson  Company,  is  made  by  Al^ 

leading  from  verified  to  audited  cir-  Joseph  Finn.  Prices  and  Trade  Board  expenditures  E.  “Al”  Nelson.  Offices  will  be  in  ® 

culations,  he  explained.  Attending  the  luncheon  in  honor  on  newspaper  advertising  to  May  31,  300  Montgomery  Building.  “The  tnn* 

Likewise,  the  rate  card  situation  of  Joe  Brown’s  “three  score  years  1942,  totalled  $187,579.  to  get  into  business  is  when  times 

was  a  tough  problem  for  the  space  - - -  hard,”  Mr.  Nelson  said  in  advisW 

buyer,  who  formeriy  had  to  keep  a  MATERIAL  OFTEN  ARRIVES  TOO  LATE  ^®  agency  will  handle  all  fon® 

file  on  each  publication’s  rates,  he  \  of  advertising  but  will  specialize® 


OPENS  NEW  AGENCY 

Announcement  of  a  new  San  Fran¬ 
cisco  advertising  agency,  the  A  * 


said.  The  Barber  rate  sheets  were  Ntw&yAFEKb  report  that  a  great  deal  of  advertising  is  being  received  too  sales  strategy,  research  and  markd- 
the  forerunner  of  Standard  Rate  and  'or  publication,  largely  because  of  the  delays  in  mail  and  express  ing.  He  resigned  May  1  as  assistin'' 

Data  Service.  Couided  with  the  rate  service  resulting  from  war  conditions.  Newspaper  representatives  suggest  vice-president  of  the  National  Broi<i' 
cards  were  the  reply  books,  used  to  that  advertising  agencies  advance  their  mailing  dates  to  allow  for  these  un-  casting  Company  and  manager  • 
check  results  of  mail  order  copy,  avoidable  delays.  KPO,  San  Francisco. 


for  JULY  18.  1942 
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THE  ADVERTISING  SURVEY 

Fat  Drive  Delayed  By 


tribution  on  the  new  cigarette  is  ex¬ 
pected  shortly. 

Marvel  cigarettes,  handled  from 
Philadelphia  by  Aitkin-Kynett  agen¬ 
cy,  have  been  doing  the  kind  of  small 


as  prepared  for  the  United  States 
Treasury  by  the  Advertising  Council 
will  be  distributed  to  the  AFA  clubs. 
This  is  a  new  promotional  campaign 
approved  by  the  Treasury  in  support 


Request  For 

By  R.  M.  DOBIE 

I  MEN  WHOSE  work  takes  them  to 
Washington  and  are  supposedly  in 
the  know,  emphasize  two  points  in 
discussing  what  advertising  can  ex¬ 
pect  from  the  capital: 

1.  The  government  does  not  expect 
to  use  paid  advertising,  believing  that 
industry  sponsored  and  government 
approv^  campaigns  can  accomplish 
t^  same  results. 

2.  Most  of  these  drives  will  be  for 
salvage  of  one  kind  or  another,  and 
they  are  not  one-time  efforts,  but 
continuous  operations  to  be  supported 
with  consistent  advertising  and  pro¬ 
motion. 

More  to  Come 

If  this  is  true,  newspapers  can  ex¬ 
pect  more  drives  similar  to  the  fat 
and  the  general  scrap  salvage  cam¬ 
paigns,  both  of  which  are  getting 
under  way  this  month. 

Because  these  campaigns  are  de¬ 
pendent  on  local  collection  machinery, 
newspapers  are  getting  practically  all 
of  the  money  for  both  campaigns. 

But  this  is  no  guarantee  that  news¬ 
papers  will  be  equally  favored  in 
future  drives.  Once  the  local  organ¬ 
izations  of  collection  are  established, 
it  may  be  practical  to  use  network 
radio  and  magazines  for  some  drives. 

In  any  case,  just  how  future  appro¬ 
priations  are  apportioned  depends  in 
part  on  what  sort  of  cooperation 
newspapers  offer  in  the  present  cam¬ 
paigns. 

Along  this  line,  there  is  some  favor¬ 
able  and  some  not  so  favorable  news 
to  report  this  week. 

First,  the  good  news,  which  deals 
with  the  general  salvage  drive,  to 
which  the  iron  and  steel  industry 
have  contributed  $1,500,000  and  the 
rubber  people  are  planning  to  kick  in 
1500,000. 

Virtually  every  daily  newspaper  in 
the  U.  S.  will  get  the  ads,  but  before 
,  wpy  is  released  each  newspaper  must 
,  M  out  and  return  a  detailed  ques¬ 
tionnaire,  which  requires,  among 
other  things,  that  the  local  collection 
machinery  be  completely  organized. 
i  Most  Questionnaires  Returned 
(  The  campaign  begins  July  20.  Al¬ 
ready,  all  but  40  of  the  1,792  dailies 
s  on  the  list  have  returned  the  ques- 
1-  tionnaires.  In  some  cities  the  local 
if  salvage  committees  were  already  well 
organized  and  the  newspaper  had  only 

*  h)  the  proper  authority.  In 

f  others,  however,  much  of  the  organ- 
of  izational  work  had  to  be  done  by  the 

newspaper. 

Within  48  hours  after  the  question- 
nn^  were  received,  at  least  75%  of 
were  in  the  mail,  on  the  way 
(.  Mck  to  McCann-Erickson,  the  agency 
t  handles  the  general  scrap  drive, 
it  Of  the  9,280  weeklies  on  the  list, 
lie  more  Aan  6,000  have  returned  ques- 
jf  uonnaires. 

St  Newspapers  in  cities  of  50,000  and 
If  un^r  are  asked  if  they  will  agree  to 
If  °ne  ad  to  a  local  sponsor.  The 
®  ^wejs  have  been  almost  100%  af- 
jt-  nmiative.  The  response  in  this  re- 
iB>  spect  has  been  so  satisfactory  that  an 
will  be  made  to  all  newspapers 

•  nu  the  list  to  have  at  least  one  ad 
sponsored  locally. 


Free  Ad 


The  fat  drive  situation  is  not  quite 
so  rosy.  This  is  a  smaller  campaign, 
with  an  initial  appropriation  of  $500,- 
000.  But  fat  salvage  is  a  daily  and 
continuous  job  for  the  housewives 
v/ho  lay  aside  fats  and  greases  used 
in  cooking.  Therefore  more  continu¬ 
ous  advertising  is  needed  here  than 
in  the  general  scrap  campaign. 

As  in  every  salvage  drive,  collec¬ 
tion  is  a  tough  problem.  In  the  fat 
drive,  the  plan  is  for  the  housewife 
to  sell  her  fat  and  grease  to  the  local 
butcher  who  in  turn  will  hand  it  over 
to  the  renderers  who  pass  it  along 
to  the  glycerine  producers. 

The  men  who  are  handling  the  ac¬ 
count,  say  that  virtually  the  entire 
appropriation  is  going  to  newspapers 
for  regular,  consumer  type  ads.  But 
before  these  ads  can  run,  the  local 
meat  dealer  must  be  told  his  part  in 
the  collection  scheme. 

The  agency  says  that  direct  mail 
won’t  do  this  particular  job  because 
butchers’  reading  is  usually  confined 
to  newspapers.  They  say  that  a  pub¬ 
licity  story  isn’t  the  answer,  because 
it  may  not  appear  in  the  paper;  and 
also,  because  a  controlled  message  is 
needed. 

Consequently,  400  newspapers  have 
been  asked  to  donate  one  ad  to  the 
campaign,  an  ad  directed  to  the 
butcher,  to  be  considered  merchan¬ 
dising  cooperation,  quite  apart  from 
the  regular  consumer  ads. 

To  date,  of  400  newspapers,  only 
about  225  have  agreed  to  make  this 
contribution. 

Many  of  those  that  have  thus  far 
refuse^  complain  that  such  a  move 
would  break  a  rule  of  long  standing 
and  establish  a  dangerous  precedent. 

Philip  Morris  Questionnaire 
THE  Blow  CO.,  agency  for  Philip 
Morris,  has  sent  a  merchandising 
questionnaire  to  every  daily  in  the 
U.  S.  which  also  asks  for  cigarette 
linage  figures  since  1940. 

The  agency  says  that  there  is 
nothing  to  annoxmee  at  present  but 
the  publisher’s  representatives  take 
the  attitude  that  where  there’s  a  ques¬ 
tionnaire  there’s  advertising,  or  at 
least  plans  for  it. 

Cigarette  advertising  is  in  the  dol¬ 
drums.  Old  Gold  is  using  large  space 
in  about  60  cities,  plugging  the  Read¬ 
er’s  Digest  article  which  gave  Old 
Gold  a  slightly  better  rating  than  the 
other  major  brands. 

Camels,  now  the  most  consistent 
advertiser  of  tliem  all,  keeps  on 
rolling,  although  there  have  been 
some  reductions  due  to  lack  of  com¬ 
petition,  particularly  from  Chester¬ 
field.  'The  Liggett  &  Myers  brand  is 
currently  in  a  dormant  state,  to  put 
it  mildly.  Newell-Emmett,  the  Ches¬ 
terfield  agency,  tells  special  repre¬ 
sentatives  that  copy  is  all  set  to  run 
but  the  appropriation  is  lacking. 

Some  of  the  smaller  brands  are 
more  active  than  the  big  fellows.  The 
new  Twenty  Grand  Imperial  was  do¬ 
ing  a  big  job  in  limited  markets  on 
the  West  Coast  this  spring,  but  the 
newspaper  drive  has  been  canceled 
in  favor  of  magazines.  National  dis- 


space,  consistent  newspaper  advertis¬ 
ing  that  some  newspaper  executives 
have  urged  on  the  big  companies  for 
years.  Most  Marvel  copy  runs  ap¬ 
proximately  56  lines,  but  it  is  con¬ 
sistent  and  has  been  doing  a  job. 

First  Marvel  newspaper  advertising 
ran  in  1936.  Since  then  consistent 
campaigns  have  increased  sales  stead¬ 
ily,  and  now  Marvel  claims  to  be  the 
leader  in  the  economy  class  of  cigar¬ 
ettes. 

Marvels  distribution  is  confined  to 
states  east  of  the  Mississippi  and  most 
other  economy  brands  have  sectional 
distribution.  National  distribution  is 
difficult,  because  of  taxes,  which  vary 
in  different  localities  and  usually  act 
to  the  disadvantage  of  the  economy 
brands. 

From  Advertising  to  Welding 
RIDING  HOME  one  night  a  newspa¬ 
per  representative  gave  a  laborer  a 
ride.  They  got  to  talking  and  the 
laborer  let  it  be  known  that  before 
the  war  he  was  a  newspaper  repre¬ 
sentative  himself.  But  he  saw  tough 
times  ahead,  gave  up  his  job  and  went 
to  welding  school.  Now  he  is  making 
over  $100  a  week,  feeling  better  than 
ever,  and  working  on  an  important 
war  job. 

This  is  not  an  Isolated  case.  A  for¬ 
mer  employe  of  the  media  department 
of  one  of  the  biggest  New  York  agen¬ 
cies  is  doing  the  same  thing.  A  check 
of  one  of  the  best  known  welding 
schools  in  New  York  reveals  that  at 
least  two  former  advertising  men  are 
in  the  current  class. 

Up  to  $100  a  Week 
In  case  you’re  interested,  the  course 
is  for  five  weeks  and  costs  $135.  No 
previous  experience  is  necessary. 
Anyone  vmder  55  years  of  age  is  eligi¬ 
ble  and  if  you  have  average  aptitude, 
after  the  five  weeks  course  you  can 
get  a  job  in  the  shipyards  paying  any¬ 
where  from  $60  to  $100  a  week,  count¬ 
ing  overtime. 

There  are  quite  a  few  men,  some 
of  them  newspaper  representatives, 
others  agency  men,  who  ought  to  give 
up  their  jobs  and  take  up  welding. 
These  are  the  fellows  who  wail  about 
the  tough  times.  The  newspaper 
business  is  sunk,  they  say,  and  ad¬ 
vertising  is  a  doomed  business. 

They  hold  their  daily  wailing  ses¬ 
sions  in  the  bars  and  restaurants,  any 
time  after  lunch  and  right  on  through 
to  closing  time. 

They’ve  thrown  in  the  towel  long 
ago,  but  haven’t  what  it  takes  to  quit 
and  start  in  at  the  welding  schools. 

The  sooner  they  quit  the  better  for 
everyone.  The  newspaper  business, 
and  advertising  in  general  can  safely 
be  left  in  the  hands  of  the  men  who, 
although  realistic  about  hard  times, 
have  confidence  in  their  business. 
These  men  may  take  it  on  the  chin 
now,  but  they’ll  cash  in  eventually. 
■ 

Ad  Council  Works 
With  AFA  Clubs 

The  Advertising  Council  and  the 
Advertising  Federation  of  America 
are  inaugurating  a  cooperative  pro¬ 
gram  to  keep  local  advertising  people 
fully  informed  about  Government  war 
advertising  needs. 

A  complete  package  of  promotional 
materials  including  advertising  copy 


of  the  Pay  Roll  Plan.  The  advertising 
campaign  was  prepared  by  a  special 
Council  talent  group  coordinated  by 
Harold  B.  Thomas,  a  member  of  the 
Board,  and  Ralph  Allum,  associate  di¬ 
rector  of  the  Council,  in  cooperation 
v/ith  the  promotional  staff  of  the 
Treasury.  In  the  Council’s  talent  pool 
the  following  agencies  contributed 
t^eir  services  to  the  Treasury  Depart¬ 
ment:  Young  &  Rubicam,  Inc.;  Ruth- 
rauff  &  Ryan,  Inc.;  Pedlar  &  Ryan, 
Inc.;  J.  Walter  Thomijson  Co.;  Benton 
&  Bowles,  Inc. 

The  present  package  of  Treasury 
promotional  material  is  the  first  of  a 
series  in  a  continuing  promotional 
campaign  being  prepared  for  it  by  the 
Advertising  Council. 

■ 

Standard  Brands 
To  Continue  Ads 

Urging  Standard  Brands,  Inc.,  to  ex¬ 
pand  its  advertising  to  increase  busi¬ 
ness  voliune,  James  S.  Adams,  new 
president  of  the  big  food  enterprise, 
told  a  regional  stockholders’  meeting 
in  Chicago  last  week  that  the  com¬ 
pany  was  capable  of  handling  twice 
its  1941  business. 

In  answer  to  those  stockholders  who 
have  written  him  demanding  further 
reductions  in  advertising  expendi¬ 
tures,  Mr.  Adams  said: 

“This  company  has  cut  advertising 
expenditures  steadily  over  a  number 
of  years,  and  that’s  one  of  the  things 
that  is  the  matter  with  it.  The  com¬ 
panies  cited  as  successful  by  the 
stockholders  who  want  us  to  cut  ad¬ 
vertising  do  just  the  opposite.  I  don’t 
know  where  you  think  these  compa¬ 
nies  get  their  business.” 

Mr.  Adams  said  that  as  long  as  he 
heads  the  company,  it  will  strive  to 
build  a  better  product,  get  it  to  the 
customer  as  cheaply  as  possible,  and 
then  continually  advertise  to  get  the 
business.  The  company’s  dividend 
payments,  amounting  to  40  cents  in 
1941,  were  suspended  this  year,  he  ex¬ 
plained,  to  preserve  the  cash  position 
which  was  declining.  He  said  the 
msmagement  probably  won’t  consider 
a  common  stock  dividend  until  near 
the  end  of  this  year. 

Ads  Cut  Cost 
Of  Canned  Goods 

Advertising  has  reduced  the  selling 
cost  of  canned  foods,  Eldward  B.  Cos¬ 
grove  of  the  Minnesota  Valley  Can¬ 
ning  Co.  says  in  his  annual  report. 

As  quoted  in  the  magazine.  The 
Commercial  West,  Mr.  Cosgrove  writes 
that  whereas  30  years  ago  36  cents  of 
consumer’s  grocery  dollar  was  paid  for 
the  cost  of  distribiztion,  today  many 
advertised  items  are  sold  with  a 
charge  for  distribution  of  only  seven 
cents  on  the  dollar. 

“Advertising  which  builds  consumer 
demand  and  store  traffic  is  as  much  a 
legitimate  cost  in  distribution  as  store 
rent  or  clerk  hire,”  Mr.  Cosgrove 
writes.  “Its  ability  to  reduce  other 
distribution  costs  makes  for  real  econ¬ 
omy.” 

Mr.  Cosgrove  says  that  one  of  the 
important  points  in  evaluating  an  in¬ 
vestment  in  the  canning  industry  to¬ 
day  is  what  percentage  of  civilian 
business  will  continue  after  the  war. 

“The  answer  to  that  question,”  he 
says,  “depends  on  our  advertising, 
selling,  and  merchandising  policy.” 


EDITOR 


publisher!  for 


To  solve  the  problem  of  complaints 
on  deliveries  some  papers  have  shifted 
to  special  delivery  mailing  by  arrang¬ 
ing  with  the  local  post  office  for  a  17 
cent  charge;  others  have  favorable 
rates  with  the  local  wire  services.  A 
road  man  with  a  bicycle  was  hired  by 
one  paper  to  handle  such  complaints. 


Wooden  Tires 
Used  on  Trucks 
In  Twin  Cities 


Carlos  Romulo 
Named  Colonel 

By  MacArthur  Col.  Carlos  P.  Rom- 

^  ulo,  right,  with  his 

Washington.  D.  C..  July  13 — Carlos  Col. 

P.  Romulo.  former  Manila  editor  and  l-loyo  Lahrbas.  torm- 
publisher  and  now  aide-de-camp  to 
^neral  Douglas  MacArthur.  last  *  t.ss'hVidauIrtrrs 
week  received  a  cable  from  the  Allied  Australia, 

generalissimo  in  Australia  notifying 
him  of  his  promotion  from  lieutenant - 
colonel  to  colonel  in  recognition  of 

services  in  the  Philippines  and  in  f  I 

Amtralia.  -i  Minneapolis,  July  15 — Wooden  tires  j 

Romulo  IS  m  the  Lnited  States  on  a  ^  ^  »  r  i  *  *  j  i-  t 

special  mission  for  General  Mac-  _ ^  _  gii, - to  facilitate  delivery  of  newspa^  | 

,  _  came  into  the  war  picture  here  this  I 

Arthur  which,  he  s^».  must  mission,  and  have  stood  the  and  are  eager  to  not  let  any  papers  go.  week.  I 

a  mi  ita^  secre  .  e  p  privations  and  sufferings  of  a  true  Guest  of  honor  was  Howard  Stodg-  The  Twin  Cities  Newspaper  Service,  t 

came  to  this  coun  ry  on  a  secr^^^  soldier.”  hill,  business  manager.  Philadelphia  which  handles  deliveries  for  Minneap-  ] 

Sion  w  h:  ^  e  uc  y  u-nrlr  Romulo  may  have  a  heavy  heart  Bulletin  and  $1.00-a-year  man  on  the  olis  and  St.  Paul  dailies  disclosed  that  f 

success  y.  s  a  resu  o  because  of  conditions  in  the  Philip-  newsboy  stamp  selling  campaign,  the  new  type  tires  already  have  been  5 

here  an  over  ^  pines  which  caused  his  separation  Stodghill  outline  the  supplies  situa-  found  successful  in  preliminary  tests. 

asslSmem  Ikh  wlll  keep  Wm  he^  from  his  wife  and  four  sons,  who  are  tion  and  answered  questions  on  meth-  ^he  delivery  service  developed  the  ; 

another  three  weeks  or  more.  believed  held  captive  by  the  Japs,  of  sellmg  stamps.  workshop  and  so  far  J 

The  cable  recei\  ed  Julv  7  from  Since  Dec.  31,  he  said,  he  has  been  William  Dwight,  managing  editor,  tried  them  on  two  trucks  of  its  ? 
cJneral  MacArS  read  "For  a  dif-  Transcript,  past  p^sident  of  truck  has  traveled  several 

ficulfiob  weU  done  them,  nor  have  they  heard  from  me.  the  New  England  Daily  Newspa^r  hundred  miles  on  city  pavement  in  ac- 

vou  to  fuinoloneTc^^^^^^^  They  must  think  I  was  killed  in  A^ociation  and  luncheon  speaker  for  tual  operation  with  full  loads,  and  the 

you  to  full  coloneL  Congratulations.  33433^  captured  in  Corregidor,”  he  todays  session,  declared  he  looked  tires  have  proved  satisfactory. 

Unowore  of  Puhtxer  Pnie  upon  circulation  managers  as  new-  ^he  present  tire,  evolved  from  ex- 

This  cable  will  be  added  to  the  However,  Romulo  has  a  bright  out-  comers  to  the  throne  of  the  newspa-  ueriments  durine  the  last  two  months, 

prize  possessions  Colonel  Romulo  has  look  for  the  future.  per  counting  house.  ?^nsk?  of  36  smill  woS  bkcl^  Sd  ’ 

been  able  to  round  up  since  the  Jap-  “The  Japs  have  bombed  my  news-  we  ignored  the  importance  of  cir-  block  is  attached  by  a  single  bolt  to 
anese  attack.  Another  is  a  194l  paper  plants  and  carted  away  my  culation  revenue  in  the  days  when  two  spot- welded  steel  rings  which  dr- 

Pulitzer  Prize  award  for  interpretative  presses  and  linotype  machines  for  money  came  in  from  the  advertising  inside  and  outside  of  the 

writing  on  Jap  strategy  in  the  Pacific,  scrap,  but  after  the  war  I  expect  to  department,”  Dwight  said.  But  since  original  rim.  Several  earlier 
Arrangements  have  not  yet  been  com-  return  to  the  newspaper  business.  It  there  is  no  way  for  us  to  escape  the  using  larger  and  fewer  blocks  were 
pleted  for  presentation  of  the  award  is  possible,  even,  that  I  may  be  able  consequences  of  war  anymore  then  discarded. 

in  New  York  “because  I  can't  leave  to  return  to  publish  the  Herald  and  England  has,  Dwight  believes  that  the  n,w*loB«d  !■  Own  Warkxhan 

Washington  at  this  time  due  to  the  the  other  papers  on  presses  taken  discouraging  picture  of  advertising  w-veiopno  in  wwn  norninop 

nature  of  my  assignment.”  he  said.  from  the  Japanese  paper  Osaka,  the  should  be  realized  and  that  the  “cir-  In  the  36-^lock  tire,  the  breal^ 
Arriving  in  this  country.  Colonel  Mai  Nichi,  and  the  Tokyo  Nichi-  culation  department  which  used  to  of  the  small  block  did  not  require  un- 


Romulo  was  not  aware  that  he  was  Nichi,”  he  said  optimistically, 
recipient  of  the  Pulitzer  award  until  ■ 

advised  by  a  friend.  Elated  at  the 

news,  he  explained:  “I  am  grateful  not  Vn^Ul  1 

only  for  the  honor  it  brings  me,  but  «  ■  ,  ,  ■  XT ■  • 

because  it  is  one  more  tribute  to  ijltUatlOIl  XlltS 
America.  If  I  write  in  English,  a  lan¬ 
guage  not  my  own.  it  is  because  of  M 
the  public  school  system  established 

by  the  United  States  in  the  Philip-  Boston,  July  16-Turnover  of  r 
pines,  of  which  I  ani  a  product.  It  is  __  oontinn^^H  to  h. 


chi  ”  he  said  ontimisticallv  play  guard  should  now  take  the  back-  mediate  repair  job,  as  was  the  case 

,cn.,  ne  saia  opumistically.  ball-and  score.”  with  the  larger  blocks.  Instead,  the 

K  1  #  Ehvight  told  circulators  not  to  be  truck  was  able  to  continue  to  its  des-  f 

rlCUlG  L^arriGr  afraid  of  the  5c  newspaper,  since  New  tination  and  there,  by  removing  the 

, ,  ,  T  T  ■  England  papers  are  as  good  as  those  single  bolt,  the  driver  was  able  to 

Situation  riits  south  and  west;  and  urged  quickly  change  the  damaged  blodi. 

them  to  do  a  selling  job  on  price.  Maximum  speed  for  the  tires  is  20 

IP  ^^^rr■nlrT♦/^rc  “Front  offices  are  getting  acquainted  miles  an  hour,  although  best  service 

■  V^iX v^UlxilOi  S  with  circulation.  Circulation  is  team-  is  obtained  at  12  to  15  miles  an  hour. 

ing  UD  with  editorial  and  that  will  The  reason  for  this  is  that  at  faster 
Boston,  July  16— Turnover  of  news-  ^  better  paper  commercially  speed  the  wooden  tires  become  «- 


also  a  tribute  to  my  former  American  ^laior  tonir  fnr  at  tha  nn^n-  more  stable  revenue,”  cessively  noisy, 

teachers,  some  of  wham  still  live  here  •  j  t  ^  summer  session  of  the  opined.  Officials  of  the  newspaper  delivay 

••  >'^8  day  of  the  summer  session  of  the  ..^s  much  as  I  approve  of  adver-  service  said  further  experiments  an 


in  the  United  States. 


Possessor  of  a  degree  of  Master  of  ^  ®  be^o*"®  we’re  being  conducted  now  to  lessen  the  ! 

Arts  from  Columbia  University  where  HoJel^SrveSav  a^rt  back  to  normal  retail  trade.  But  the  objectionable  noise.  Oddly,  the  j 

he  graduated  in  1922.  Colonel  Romulo  u  an  .to  ii  American  newspapers  will  come  wooden  tires  are  easier  to  steer  than  . 

was  editor  and  publUher  of  the  Manila  "-J®,  °  through  with  flying  colors,”  concluded  rubber  tires,  the  drivers  found.  » 

Herald  and  five  associated  papers  Wifh  it  T^^^'^ht.  “We  have  worked  on  these  substi-  1 

when  the  Japs  attacked  in  December.  ^  P®"  It  is  the  concensus  of  New  England  tute  tires  simply  because  we  want  to 


Herald  and  five  associated  papers  mittedlv  “terrihln”  With  camo  r.a'  I^'^*8ht.  “We  have  worked  on  these  substi-  ! 

when  the  Japs  attacked  in  December.  ^  P®"  It  is  the  concensus  of  New  England  tute  tires  simply  because  we  want  to 

In  1933  he  organized  the  Philippine  aro  in  a  mo«  ac  a  ^o  ’  circulators  that  the  circulation  depart-  keep  our  equipment  rolling,”  ex¬ 
news  syndicate  known  as  D-M-H-M  g^^  turnover  and  some  circulation  ®  produce  at  plained  a  director  of  the 

Newspapers  which  was  successful  v,auo  dicr,aniir.iiari  licfc  ®t  the  total  revenue  of  their  For  general  wear  you  cannot  com- 

and  prosperous,”  he  said.  the  bov’s  collection  books  instead  ^  Papers.  A  50-50  balance  between  the  pare  this  tire  to  a  rubber  tire,  d 

At  the  outbreak  of  the  war.  Romulo  x.  .  advertising  and  circulation  depart-  course,  but  compared  to  the  horse  aw 

ments  was  considered  a  fair  proper-  wagon — which  would  be  the  alterni- 


was  a  member  of  the  Filipino  Army 


Methods  to  Get  Carriers 


quaintances  with  newspapermen,  and 
made  many  new  friends.  When  he 
left  Australia  to  come  to  the  United 


newspapermen,  and  stops  when  carriers  go  around  for  "““T. 

friends.  When  he  collections.  treading  on  publishers  toes. 


lett  Auswaiia  to  come  to  the  united  others  have  files  resulting  from  .  rubber  tires. 

States  there  were  89  accredited  cor-  news  stories  directed  to  parents.  ^ail  and  milk  trucks.  ^^gt  the  wooden  tim 

respondents  and  radio  and  photo-  Some  papers  have  found  circulars  eliminating  stops,  by  bagging  up,  ,,.35  nominal  after  they  were  design«i 

graphic  representatives  assigned  to  stressing  business  experience  made  up  rearranging  press  starts  by  cutting  together. 

MacArthur  headquarters  and  working  for  the  boys  and  distributed  in  sec-  deliveries  on  some  editions,  and  An  official  of  the  delivery  agen<? 

throu^out  Australia,  he  said.  tions  where  carriers  are  needed  have  '’V  putting  papers  on  to  route  boys,  4  Publisher  the  servid 

Assigned  to  the  press  section,  pulled.  most  New  England  circulations  have  ^^uld  be  willing  to  share  the  infer- 

Romulo  had  occasion  to  censor  much  At  least  one  town  has  set  up  a  house  managed  to  curtail  gas  and  rubber  nation  with  other  operators  coo- 

of  the  copy  coming  to  the  United  distribution-letting  neighbors  come  consumption  to  the  requested  25%.  foonted  by  the  same  problems.  I»' 

State^  and  havmg  reviewed  that  copy  to  the  home,  and  paying  the  woman  Many  have  made  cuts  up  to  35%.  quiries  should  be  addressed  to  U® 

and  knowing  censorship  limitations,  in  charge  a  commission.  After  a  pep  The  successful  experience  of  one  Selby  ave.,  St.  Paul,  Minn.  The  «*’ 

he  has  only  the  highest  praise  and  up  on  payments,  the  system  worked  New  England  paper  in  hiring  girls  in  pany  thus  far  has  written  to  4* 

those  correspondents.  ^  without  loss  of  a  subscriber.  the  mailing  department  on  the  11  p.m.  patent  office  at  Washington  only 

I  have  ^^n  these  men  in  action,”  Tying  up  with  war  stamp  selling  to  4: 30  a.m.  shift  proved  to  be  a  sensa-  make  certain  it  is  not  infringinj  * 

he  ^h®y  heroes  in  Aeir  program  h^  helped  retain  carriers  for  tional  solution  to  the  mailing  room  other  claims.  It  is  not  the  inten^ 

^*^®“8h  the  thick  of  the  some  papers,  since  the  boys  become  employe  difficulties  common  to  most  of  the  delivery  service  to  patent®* 

tight  they  have  carried  on  to  fulfill  absorbed  in  a  competitive  contest —  papers.  product,  it  was  stat^. 


one  trip  a  day  to  newstands  as  pi^ 
vided  by  ODT  in  its  ruling  on  use  <» 


Reserve,  and  was  soon  inducted  into  Methods  ^  and  stunts  used  by  some  tion  by  the  majority.  tive  for  a  lot  of  operators — this  tii*  ■ 

the  U.  S.  Army  and  commissioned  Papers  which  have  helped  in  secur-  it  was  the  opinion  of  most  members  provides  service  four  times  faster,  ft  , 

major  in  the  ranks  under  the  com-  “^8  carriers^  are  as  follows:  that  something  should  be  done  about  using  them  we  can  convert  our  tru*  , 

mand  of  General  MacArthur.  Ads  run  in  classified  sections  have  bringing  Massachusetts  up  to  date  on  quickly  now,  and  when  the  j 

In  Press  Relations  been  successful  with  some;  but  too  rate  raising,  since  according  to  the  gency  is  over,  right  back  again.  11*  j 

Ordered  to  Australia  before  the  fall  Vf®  deemed  unwise  by  April  survey  made  by  the  ANPA  the  eliminates  the  problems  that  . 

Ordered  to  Australia  before  the  tall  the  majority,  since  attention  value  is  state  still  had  25  of  the  185  two  cent  ar*®®  fro*"  trying  to  set  up  a  stable 
of  Bataan,  Romulo  was  attached  to  soon  lost  ^  ^  °  k....  ” 

the  Dress  relations  section  of  the  U  S  c  '  •  1  x  x  i_  papers  in  the  country.  It  was  agreed,  ®**d  to  buy  horses  and  wagons. 

Army  Here  he  circulators  operate  on  the  that  no  action  could  be  It  was  also  explained  that  ^ 

Army,  nere  ne  renewed  old  ac  block  system,  thus  taking  care  of  j  hv  rirpnlation  men  without  wooden  tires  would  permit  more  than 
quaintances  with  newspapermen,  and  stons  whan  nai-nioi-s  *"®"®  "y  circulation  men  without  _ _  _ ^  _ ,  ^ 
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THE  POWER  OF  PRESSTIGE 


HELPS  SELL  8,114,000  WAR  STAMPS  IN  18  WEEKS 


I.  HENRY  MORGENTHAU,  JR.,  Secretary  of  the  Treasury, 
recently  called  on  the  Nation’s  Newspapers  (and  their  Carriers)  to 
assist  in  the  sale  of  War  Savings  Stamps  and  Bonds. 


Z.  MORE  THAN  850  NEWSPAPERS  responded,  including 
The  Cleveland  Press.  Meetings  were  held;  the  selling  program 
explained.  Then,  into  millions  of  homes  went  these  young  salesmen, 
now  working  for  Uncle  Sam. 


•  HATS  OFF  to  the  3,300  Cleveland  Press  Carriers  and  the 
enviable  record  they’ve  established.  And  hats  off  to  our  readers,  too, 
for  their  quick  and  generous  support  of  the  War  Stamp  program. 

But  Clevelanders  have  a  habit  of  responding  nobly  to  any  deserv¬ 
ing  cause  sponsored  by  their  newspapers.  Perhaps  it’s  because  they 
like  their  local  newspapers;  like  the  friendly,  intimate  style  of 
journalism  for  which  Cleveland  papers  are  nationally  known. 

By  thinking  of  Clevelanders  first,  and  by  keeping  them  unusually 
well  informed  about  themselves.  The  Cleveland  Press  has 
gained  the  faith  and  confidence  of  its  readers.  Gained  Presstige, 
too,  which  means  power  to  do  good;  power  to  move  goods. 


The  Press  is  today  one  of  America's  most  vital,  influential 
newspapers.  With  the  largest  circulation  in  its  history,  and 
tuM-thirds  of  it  home-delivered.  The  Press  stands  ready  to  pro¬ 
mote  any  worthy  cause,  any  worth-while  product  or  service. 


IN  18  WEEKS'  TIME,  more  than  8,000,000  War  Savings 
!^tamp8  were  sold  by  The  Cleveland  Press  Carriers,  alone.  This 
a  much  higher  average  per  carrier  than  attained  by  any  other 
e'^up  in  a  comparable  period  of  time. 


SCtfPPS.HOWAffO 


newspaper 
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KtCjLM£A  CLU/  15  THE  PROFITABLE 
mflRKET  OF  THE  OEOJ  HAVEII  REGISTER 


m  m  pounds  via  the  diet  route  if  the  WAAC  tions  are  victorious,  saving  at  least  a 

^  /  is days.  month  of  preparation. 

/ft  V  wC  m  “What?”  exclaimed  the  astonished  Cartlidge  also  figures  merchants 

captain,  “hold  up  the  war  10  days  will  be  so  joyful  at  the  thought  of  the 
while  you’re  taking  off  12  pounds? 

TONIC  or  Sedative? — ^While  his  mother  Nothin’  doin’!” 

summers  on  Cape  Cod  a  10-year-old  So,  now,  Miss  Stephenson  is  back  at 
boy  is  at  camp  in  Maine.  To  the  her  Star-Telegram  typewriter,  han- 
mother  last  week  there  came  this  dling  feature  assignments  and  dream- 
message  in  bold  lettering  on  a  post-  ing  of  tanks,  planes  and  battleships  on 
card:  “Dear  Mom:  I  have  got  Diarrhea  land,  in  the  air  and  on  the  sea. 
now.  Would  you  please  send  me  the 
Falmouth  Enterprise  after  you  and  the  Victory  Vacation 
rest  have  Red  it.  Love,  Charles.”  CONCEDING  that  Florida  newspaper 

“mail-away”  editions,  which  have 
become  a  standard  fall  promotion  in 
the  peninsular  state,  are  almost  done 
for  imtil  the  end  of  the  war  and  re¬ 
vival  of  the  tourist  business,  the 
Sarasota  (Fla.)  Herald-Tribune  has 
brought  out  a  new  idea,  a  “Victory 
Vacation”  edition  to  be  published 
when  the  war  ends. 

Conceived  by  Eld  Cartlidge,  Herald- 
Tribune  advertising  manager,  all  ad¬ 
vertising  for  the  “Victory  Vacation” 
mail-away  will  be  sold  now,  to  be 
paid  for  when  the  edition  is  printed 
immediately  after  the  war  ends.  Ac- 


application  for  renewal  of  license  of 
Federated  Publications,  Inc.,  Station 
WEILL,  Battle  Creek,  Mich.  The 
firm  also  publishes  the  Enquirer- 

Service  Information  News. 

WITH  MOST  young  people  pretty  " 

aZ*  NEW  STATION  REIECTED 

best  friend,  and  advice  about  getting  Washington,  July  15— The  ECC  has 
commissions  and  specialist  status  run-  “dismissed  without  prejudice”  the  ap- 
ning  rampant,  the  Civil  Service  Lead-  plication  of  the  Evening  News  Press, 
er,  which  specializes  in  giving  advice  Inc.,  of  Port  Angeles,  Washington,  for 
about  civil  service  jobs,  put  out  a  a  new  station, 
special  issue  on  the  military  service.  ■ 

The  issue  contained  a  complete  sur-  h 

vey  of  the  needs  for  specialized  assist-  NEW  GUILD  CONTRACT 
ance  in  all  branches  of  the  Army,  increases  totaling  $30,000 

Navy,  Air  Force,  etc.;  cited  the  train-  ^^^e  provided  in  a  contract  between 
ing  opportunities  in  all  the  services,  5^^  Diego  (Cal.)  Union- Tribune 
procedure  for  getting  specialist  rat-  publishing  Co.  and  the  San  Diego 
ings  and  commissions,  etc.  Newsoaner  Guild,  effective  June  28. 


THE  Enderlin  (N.  D.)  Independent 
recently  reported  in  an  obituary  of 
a  93-year-old  citizen  that  “six  of  the 
deceased  grandsons  acted  as  pall¬ 
bearers.” 


Allies  Pound  Rommel’s  Rear 

— Laredo  (Tex.)  Times,  .Inly  3. 
Hazing  at  the  University  of  Egypt, 
huh? 


THE  EIditor  &  IhjBLiSHER  Short  Takes 
Ejditor  swam  way  out  to  sea  this 
week  to  find  that  boundary  line  be¬ 
tween  Rhode  Island  and  New  York 
which  he  said  didn’t  exist  last  week. 
Phone  calls  and  letters  about  the 
previous  Short  Take  revealed  the  line 
is  a  watery  one  and  runs  between 
Montauk  Point,  L.  I.,  and  Block  Island 
— and  “if  you  happened  to  be  a  R.  I. 
lobsterman  and  set  pots  in  New  York 
state  waters  you’d  soon  discover  that 
the  line  means  something.” 


THIS  classified  ad  recently  appeared 
in  the  Kearney  (Neb.)  Daily  Hub: 
WANTED:  2  young  men  for  wrap¬ 
ping.  Part  time  lady  clerk. 
Royal  Bakery. 


Tried  to  Gret  in  WAAC 

BESS  STEPHE^ISON,  long  -  time 

woman  reporter  of  the  Fort  Worth 
(Tex.)  Star -Telegram,  did  a  bang-up 
feature  in  a  recent  issue  of  her  news¬ 
paper  concerning  her  efforts  to  join 
the  new  Women’s  Army  Auxiliary 
Corps. 

Buxom  Miss  Stephenson  tried  to 
enlist  in  Dallas  on  the  day  candidates 
for  officers’  commissions  in  the  WAAC 
were  registered. 

“Didn’t  make  it,”  she  said  in  her 
color  story.  “They  found  I  was  12 
pounds  overweight — ^but  I’m  not  re¬ 
vealing  the  figure  shown  by  the 
scales.” 

Miss  Stephenson  said  she  promised 
the  Army  captain  who  interviewed 
her  that  she  would  take  off  a  dozen 


Never  before  have  we  sold  so  many  newspapers  . . . 
357.134  net  paid  average  for  June  . . .  and  this  figure 
keeps  right  on  growing. 

Detroit  and  Michigan  people  have  millions  to  spend 
— ^more  than  ever  before,  and  Free  Press  families, 
representing  all  kinds  and  classes  of  peoples,  are 
sharing  handsomely  in  the  outpouring  of  *  *  b  i  g 
money." 

What  a  market  these  357.134  Free  Press  families 
represent  today  in  terms  of  goods  wanted.  They  will 
respond  handsomely  to  your  advertising. 


A  Record  Of 
Circulation  Increases 


GAIN  over  June  1941 
23,456 


GAIN  over  June  1939 
66.583 


GAIN  over  June  1937 
73,463 


( above  figurei  for  treekdayt ) 


STORY.  BROOKS  &  FINLEY.  INC..  NaU.  Representatives 


Stand  beside  Admiral  William  V. 
Pratt — OH  the  Admiral’s  bridge. 

See  through  his  eyes  ...  as  the 
conflict  unfolds  from  week  to  week. 

You  will  see  clearly.  You  will  see 
things  you  never  saw  before. 


.  .  .  and  the  Periscope— 89%  acoirate 

Probably  the  most  discussed  development  in  jour¬ 
nalism  today  is  Newsweek’s  Periscope,  covering 
news  that  hasn’t  happened— yet.  Each  week  this 
department— exclusive  with  NEWSWEEK— turns  a 
penetrating  eye  on  the  future.  And  better  than 
4  out  of  5  of  its  predictions  prove  accurate! 

Because  Newsweek  speaks  out  in  all  three 
tenses— past,  present  and  future— it  is  the  favorite 
news  magazine  of  opinion-forming  Americans. 
No  other  magazine  has  so  large  a  concentrated 
readership  among  leaders  in  industry,  govern¬ 
ment  and  the  professions. 


Read  Admiral  Pratt's  column  every  week  in 
Newsweek  ...  It  uncovers  the  true  course  of  war¬ 
fare  on  the  seven  seas. 

This  outstanding  naval  figure— former  Chief  of 
Naval  Operations  — is  a  brilliant  strategist  and 
observer.He  is  a  gifted  writer,  exclusive  in  NEWS¬ 
WEEK,  who  backs  up  every  word  with  blue-water 
"know-how”  and  a  hard-headed  sense  of  naval 
purposes  and  plans. 

No  wonder,  then,  that  Admiral  Pratt,  since 
Pearl  Harbor,  has  become  one  of  the  most  eagerly- 
read  authorities  on  the  war.  No  wonder  he  has 
such  a  loyal  following  among  people  who  want 
to  see  beyond  Page  One  of  their  newspapers. 

Admiral  Pratt  is  one  of  several  outstanding 
men  who  regularly  write  signed  opinion  in  NEWS¬ 
WEEK  . . .  providing  the  salt  cf  wisdom  that  every 
intelligent  mind  seeks.  Others  are  Major  General 
Stephen  O.  Fuqua  .  .  .  Ralph  Robey,  far-sighted 
economist  .  .  .  Raymond  Moley,  on  national  af¬ 
fairs  . . .  John  Lardner,  war  correspondent . . .  and 
Ernest  K.  Lindley  in  Washington. 

The  news— and  what  it  means 

Thinking  people  are  turning  to  NEWSWEEK  for 
its  complete  reporting  of  the  news.  Not  only  news 
coverage  . . .  but  tieu  s  signif  icance. 

World  happenings  do  not  come  to  you  as  un¬ 
related  bits  of  information.  You  see  what  has  pre¬ 
ceded  these  events— and  what’s  likely  to  follow. 
You  see  the  whole  vast  news  parade— not  just  seg¬ 
ments  of  it. 


AS/DE  TO  ADVERTISERS 

For  the  first  6  months  of  1942,  ad* 
vertising  revenue  was  the  greatest  In 
Newsweek  history. 


Newsstand  sales,  most  sensitive 
barometer  of  reader  interest,  have 
multiplied  six-fold  since  1938. 


NEWSWEEK  reaches  more  leaders  in 
business,  government  and  the  profes¬ 
sions,  per  advertising  dollar,  than  any 
other  magazine. 


At  Your 
Newsstand 
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Photo  Services  In 
Voluntary  War  Pool 


focal  plane  synchronizer.  At  first  the 
conversation  centered  about  general¬ 
ities  but  finally  settled  down  to  shop 


Gould  Joins  Army 
RICHARD  GOULD,  head  of  Acme 
Newspictures’  Fort  Worth  bureau 


By  JACK  PRICE 


talk  and  although  Ernie  has  also  taken  joined  the  Army  public  relations  stall 
up  fishing  as  a  hobby  he  admitted  that  July  11.  He  has  been  replaced  by  hii 
gadget  construction  was  his  first  love,  assistant,  Larry  Cibula. 

He  is  now  engaged  in  the  construc¬ 
tion  of  a  device  which  may  be  used 


j  i  x  i  ju  for  releasing  the  focal  plane  shutter 

THE  WAR  has  brought  a^ut  many  peared  as  strict  as  any  applied  by  it  ^ 

stranse  partnerships  but  none  military  officials.  In  several  of  the  , _ _ _ ,  f. __ 


Camera  Knight 


strange  paruiersnips  om  nouc  muii^xy  «u.x:.ais.  sevex-  ux  XX.,.  not  be  practical  for  general  use  it  will  THERE  are  few  persons  whose  names  I 
stranger  th^  in  that  ultra-comp^-  photos  a  gun  w^  shown  PoinUng  sea-  ^^isfy  his  own  desire  to  make  trick  make  news  in  the  U.  S.  who  ha^  I 

tive  field,  the  picture  harness.  Be-  ward.^membering  that jje  pictures  ^  ^  before^  I 

heve  It  or  noL  today  there  exists  a  had  been  twice  centred  officially  J  ^  ^  horse  race.  The  camera  of  %^  | 

situation  m  which  harness  competi-  there  could  be  no  doubt  t^t  the  pub-  “  « 

toi^  are  a^  partners  m  a  picture  pool;  ication  w^  i^rmitt^.  T^e  assump-  hey-days  of  synchronization 

and  this  IS  how  it  works.  t.on  was  that  the  pictures  did  not  dis-  i„„oy3tions/  The  new  Lvice  will  be 

In  an  effort  to  ^perate  wiUi  the  close  any  military  information  even  ^ 

various  branches  of  the  armed  force^  gun  was  shown.  How-  ^  syncLonization. 

the  three  major  picture  syndicates  and  ever  Ae  diree  editore  were  n^ui te  j^^^ranged  to  permit  the  photog- 
Li/c  magazine  have  voluntarily  an-  ^tisfi^  that  they  should  proc^  to  ^  ^  his  regular  flash  hal¬ 
tered  into  an  arrangement  where  all  distribute  tiie  photos  which  show^  disturbing 

war  photographs  are  pooled  This  the  gun  and  they  d^ided  to  crop  the  adjustment  of  his  synchronizer, 
united  effort  establishes  a  basis  of  pictures  ^  as  to  eliminate  it.  adaptation  of  the  magnetic 

fairness  in  the  procurement  and  dis-  In  another  photo  a  Navy  officer 

semination  of  all  such  pictures.  was  shown  wearing  his  regulation  cap.  „„„  . 


camera  of  Ed* 
ward  Hennao, 
chief  photogra¬ 
pher  of  the  New 
York  Times  Stu¬ 
dio.  Herman’i 
specialty  is  pw- 
trait  work  and 
he  also  does 
fashions  and 
commercial 
work.  He  “shot" 
such  notables  ai 
P  r  e  siden  ti 
Roosevelt,  Hard- 


semination  of  all  such  pictures.  was  shown  wearing  his  regulation  cap.  ,  ^  ^  cround 

An  incident  we  witnessed  last  week  Again  the  three  went  into  a  huddle  .  oiv/.n  anH  faWa  a  niotnro  ^  h  * 

illustrates  just  how  strongly  the  pact  and  after  minutely  examing  the  head-  jf  be  obtained  under  Edward  Harman  Rciivdt,  Ifai-‘ 

is  respected.  Manny  Elkins,  picture  gear  with  a  magnifying  glass  to  de-  ca«c  xvw^«rvcx^ 

«litor  of  tho  Ne»  York  Dailv  MW,  termtao  if  tho  imignio  was  loeible  they  j J,  ^  ^  scorerof'indusfr  Ita 

SL’rro^re^iTift.Si’fr  »^i»^-  >„?U  walksofme.  B. 

c.,«lr  K„  ar,  x.n.amv  sxxhmarine.  El-  nanitinn  of  tba  hat  Pleasure  and  if  anyone  IS  in-  has  been  with  the  Times  six  years. 


by  a  seaman  whose  ship  had  been  would  help  remove  any  possible  rec- 
sunk  by  an  enemy  submarine.  £11-  ognition  of  the  hat. 
kins,  realizing  that  the  photos  would  It  is  not  strange  that  picture  syndi- 
eventually  be  turned  over  to  Inter-  cate  editors  are  so  thoroughly  familiar 
national  News  Photos  for  syndication,  with  censorship  rules  and  regulations. 


terested  he  makes  it  available  to  them. 

Wins  Honors 


A  veteran  of  more  than  three  de¬ 
cades  in  camera  work,  Herman  got  hk 
early  training  from  his  father  and 


iiauv/ilCLX  *  a*v/wo  A  citava  a  wtacabav^aao.  _  •  i  1  ^  •a  1  •xl.  »» 

first  consulted  with  Caveo  SUeo,  and  The  photos  they  receive  from  the  vari-  FRANK  GILLOON,  sales  manager  of  took  up  ^^rait  work  with  Marc^ 
Arthur  Levy,  of  the  INP  before  buy-  ous  war  theatres  are  censored  before  the  International  News  Photos,  has  who  in  1915  was  the  leading  so^ 

ing  the-  pictures.  they  get  them  but  they  see  thousands  been  wearing  the  broadest  grin  ever  photographer  in  New  York.  Subie- 

All  Portaers  Considered  of  pictures  made  by  their  own  staff  seen  in  these  parts.  The  reason  being  . j-  Bach^ 

«f  cameramen  before  they  are  sent  to  the  that  his  20-year-old  daughter,  Mari-  noted  portait  studio,  and  was  for  « 


All  Partners  Considered 

These  three  editors,  aware  of  the 


aS^eS  aSd  S  uSusStl  ‘^nsor.  Their  study  of  government  lyn.  was  graduated  Magna  Cum  Laude  years  with  Underwood  &  Underwood 
nmiSneS^  bTSd’ uSm  Mnsideration  censorship  regulations  U  broadened  from  Marymount  College.  In  addi-  Herman  is  48.  married  and  the  fate 
for  t£ir  and  without  by  their  own  observations  of  the  pho-  tion  to  this  honor.  Miss  Gilloon  also  of  two  sons  and  a  daughter.  He 

houvht  of  ^rrnal^dvmLe  E^en  tos  they  submit  for  censorship.  In  as  won  a  fellowship  in  philosophy  at  the  his  home  at  Whitestone,  Long  Island 
thought  of  person  *  ad  g  .  much  as  the  svndicates  suddIv  the  en-  Graduate  School  of  Philosophy,  Ford-  and  also  has  a  summer  place  at  Point 

though  the  photos  had  l^n  censored  ham  University,  and  six  of  th;  seven  Pleasant,  N.  J.,  where  he  indulges  hi. 

ScTnsl^tSpfctol^^  wS  phoSg^^rtoey^^^^^^^^^  awards  given  by  her  college.  hobby  of  gardening. _ 

sonal  messenger  back  to  the  Navy  upon  every  prewution  being  taken  to  ' 

offices  for  a  second  checking.  Upon  pro^t  their  cliente  and  themselves  ■■  ■  j»  JA  |Pi^  |  I  ^ 

their  second  official  censorship  the  agamst  p<»sible  unjust  criticism.  Re-  J 14  K  I  111  ll 

photos  were  purchased.  The  fact  that  gardless  of  their  personal  opinions  and  W  M  W  BAM  W  'W'  m-mm  ■  ■  ■  w 

consideration  was  given  to  the  other  judgments  they  practically  demand  ^  ■  ■  AMI  ^  I  M  I#  ^  MM  M  I#  ^  ^ 

partners  which  would  place  all  in-  fbat  all  war  photos  bear  the  official  |  M  V  N  A  W  A  ■  |  ■  A  Ik  E  Bjl  A  D  A  E  | 

terests  on  a  parity  basis  showed  the  stamp  of  approval.  Ill  lill  W  I  Iwl^wlllBaa  I 

spirit  of  harmony  existing  in  the  op-  .  Tbis  information  should  be  reassur-  gs  t  •wvT  ff 

eration  of  the  pool  agreement.  to  the  varioiw  military  rensors  and  rf  'f  /  h  1.^/  Qt 

After  the  deal  had  been  concluded,  tbe  users  of  photos.  Althou^  our  ±  ll/l/O  U  14^  f  UJ  rrCOl' 


spirit  of  harmony  existing  in  the  op¬ 
eration  of  the  pool  agreement. 


This  information  should  be  reassur¬ 
ing  to  the  various  military  censors  and 


After  the  deal  had  been  concluded,  the  users  of  photos.  Althou^  our 
the  three  editors  were  asked  how  they  presence  at  this  scene  was  accidental, 
arrived  at  the  purchase  figure.  They  jt  was  instructive  and  not  unlike 
answered  by  explaining  how  the  deal  incidents  occurring  in  the  other  syn- 
would  have  been  consummated  had  dicates. 
they  acted  exclusively  for  their  own 

organizations.  The  price  represented  Gadget  Construction 
what  would  have  been  paid  for  exclu-  A  FEW  DAYS  after  the  publication 
sive  rights.  The  seaman  received  an  of  last  week’s  issue,  in  which  we 
adequate  sum  for  his  photos  and  at  the  lamented  the  fact  that  perhaps  the 
same  time,  because  of  the  division  in  photographers  are  forgetting  the  art 
the  cost,  no  one  member  of  the  pool  of  gadget  construction,  we  visited  the 
carried  an  extra  burden.  ’New  York  Times  photographic  depart- 
More  interesting  to  me  than  the  sys-  ment  and  met  Ernie  Sisto,  staff  pho- 
tem  of  pool  operation  was  that  of  a  tographer  and  inventor  of  the  Sisto 
self-imptQsed  censor.ship  which  ap- 


LEADERSHIP 
because  of 
READERSHIP 

In  Retail  Display  adver¬ 
tising,  The  Sun  leads 
every  New  York  weekday 
newspaper  appealing  to 
middle  and  better  income 
groups.  During  the  first 
6  months  of  1942,  adver¬ 
tisers  increased  The  Sun’s 
share  of  this  linage. 


S^nn 


NEW  YOtK 


You  Can  Sell  BOTH 

Ohios  Largest  Market 

—Greater  Cleveland 


Ohio  s  Second  Largest 
Market 

—24  Adjacent  Counties 
wHIi  th* 

etEVBJUB  run  oesler 

Ctevsimmfs  Heme  Nawtpopar 


Construction  of  U.  S.  Steel’s  $157,000,000  Geneva  plant  is 
pushing  ahead  rapidly  to  create  in  the  Salt  Lake  Market  the 
"Pittsburgh  of  the  West!" 

President  Roosevelt  recently  gave  final  approval  for  the  imme¬ 
diate  construction  of  the  United  States  Naval  Depot  at  Clearfield, 
Utah — to  be  the  largest  naval  storage  depot  in  the  United  States. 

Salt  Lake  Market  retailers  are  already  leading  the  West  in  sales 
gains — retail  sales  are  up  20%,  department  store  sales  are  up  25% 
food  sales  are  up  24%.  And  this  is  just  the  beginning. 

Here  is  located  Uncle  Sam’s  new  Fortress  of  Industry!  Salt 
Lake  City  is  plumb  center  of  this  strategic  area,  where,  by  I942’s 
end,  new  plants  and  military  and  naval  bases  will  have  spent 
$411,000,000  in  construction  and  will  employ  more  than  44,700 
skilled  workers,  adding  many  millions  of  dollars  to  the  monthly 
payroll  .  .  .  multiplying  opportunity  for  sales  through  The 
Sunday  Salt  Lake  Tribune. 


The  Sunday  Salt  Lake  Tribune 


NatiMial  it<>prc<wnt»tlvM:  Snudsy  Mmumlne  and  Comic  Scetton*  Color  Block  and 
BfCVNOLDS-FTTZOEBALD,  INC. 


I 


Treasure  Your  Preseut  Graflex-made  Camera 
. . .  Treat  It  To  a  Customized  heNEWal 


When  we’ve  finished  our  job  of  helping  to  win 
the  War,  it  will  be  easier  to  supply  new  Graflex 
and  Graphic  Cameras  for  civilian  use.  In  the 
meantime,  keep  your  present  Graflex-made  Camera  in 
100%  operating  condition. 

To  be  sure  you  are  enjoying  all  the  precision  perfor¬ 
mance  built  into  your  camera,  take  advantage  of  the 
Graflex  Customi2ed  reNEWal  Plan  ...  a  service  where 
skilled  craftsmen  really  reNEW  your  camera,  at  surpris¬ 
ingly  moderate  cost. 

Simply  bring  your  Graflex  or  Graphic  to  your  Dealer 
who  will  ship  it  to  the  nearest  factory  reNEWal  depart¬ 


ment.  After  careful  inspection,  our  recommendations 
and  a  quotation  of  the  cost  will  be  forwarded  to  your 
Dealer.  Upon  your  approval  the  work  will  be  done 
promptly,  and  your  camera  will  be  returned  to  you  with 
the  Graflex  Gold  Seal  of  approval.  For  literature  on 
Graflex  Customized  reNEWal  Plan,  see  your  Dealer  or 
write  to  The  Folmer  Graflex  Corporation,  Dept.  EP742, 
Rochester,  N.  Y.,  U.  S.  A. 

And  for  facts  that  help  you  save  time,  trouble  and 
materials  in  your  photographic  w  ork,  get  Graphic  Graflex 
Photography  ($4)  and  Photographic  Enlarging  ($1.95) 
at  your  camera  or  book  store.  Invest  your  sa\4ngs  in 
U.  S.  War  Bonds  and  Stamps. 


folmer  graflex  EDRPDRATIDX,  ROEHESTER,  IV.  Y.,  U.  S.  A. 


GRAFLEX 


AMISICAN'MAOE 


:  ^CAMERAS 
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FOR 


OWI  to  Establish  L  A,  TIMES  DROPS  ROTO  SECTION  FOR  DURATION 

f  1  T  *  *  THE  Los  Angeles  Times  will  discontinue  its  Sunday  rotogravure  section  with 

JLOnaOIl  UaiSOn  wllico  issue  of  July  26.  The  Times  which  has  its  own  rotograviu'e  plant 

Washington,  July  16 — ^The  Office  of  many  years,  said  it  hopes  to  resume  the  section  after  the  war.  Lack  of 
War  Information  today  announced  the  advertising  was  the  principal  reason  for  the  suspension.  The  roto  section 
establishment  of  a  London  office.  The  been  printed  for  several  months  on  supertone  newsprint.  The  Times’ 

move  is  in  conformity  with  a  provi-  Home  Magazine  will  use  supertone  newsprint  starting  with  the  Aug.  2  issue 
sion  of  the  executive  order  seUing  up  enlarged  from  its  present  size  of  16  pages  to  20  or  24  pages. 


the  OWI  which  states  that  OWI  “shall 

SI  "uS.S'  N"rr  WPS  TO  BUr  500.000  USED  TTPE WRITERS 

the  purpose  of  relating  the  govern-  WASHINGTON,  July  16— The  War  Production  Board  is  in  the  market  for 
ment’s  informational  programs  and  500,000  used  typewriters  for  distribution  in  the  War  and  Navy  Depart- 
facilities  to  those  of  such  nations.”  ments  and  is  urging  persons  who  have  spare  machines  to  offer  them  for  sale. 


ment’s  informational  programs  and 
facilities  to  those  of  such  nations.” 
Archibald  MacLeish,  assistant  di¬ 


rector  of  OWL  James  P.  Warburg,  energy  into  the  war  effort  Plcfll 

deputy  director  of  the  over^as  ^j^jjout  the  necessity  for  defending  •  t  i 

branch,  and  Murray  Brophy,  cmef  of  niyself  and  my  newspaper  from  the  IS  Sll@lVGa 

the  bureau  of  commumc^ons  facili-  slanderous  attacks  of  those  who  have  Jn  a  letter  to  newspaper  publishers, 

ties  of  the  overseas  brmch,  wU  go  to  misrepresented  my  position  Harvey  Malott,  president  of  United 

I^ndon  m  the  near  future  to  set  up  unpatriotic  purposes.”  Newspaper  Advertising,  Inc.,  the  or- 


the  office. 

The  former  Foreign  Information 
Service  of  the  Coordinator  of  Infor¬ 
mation,  now  a  part  of  the  OWI.  has 
for  some  time  maintained  a  small 


More  Dailies  Raise 
Circulation  Rotes 


Newspaper  Advertising,  Inc.,  the  or¬ 
ganization  which  proposed  to  sell 
newspapers  in  96  markets  as  a  unit, 
announced  that  the  organization  “has 
withdrawn  all  previous  offers  of  sup- 


for  some  tune  malntamed  a  small  ^en  more  newspapers  have  raised  port  to  the  National  Unit  Plan”  which 
^  u  ^  ^  liai^n  thgir  circulation  rates,  according  to  ^as  recently  submitted  to  newspapers. 

unfh  Krificn  rJrtv^mTnpnt  in  m-  au_  a _ • _ xt _  _ -  ...  -  .  ^ 


with  Ae  Briti^  ^vemment  m  in-  American  Newspaper  Publishers  “After  eight  months  of  development 
temational  radio  broadcasti^.  Association  Bulletin  of  July  15.  The  ^ork,  it  is  apparent  that  newspaper 

During  debate  m  the  Ho^e  of  Alhambra  (Cal.)  Post-Advocate  has  representatives  and  other  factions 
Dinmons  July  7  it  was  suggested  Aat  gone  15c  weekly  and  65c  monthly  to  within  the  indu.«;trv  have  created  a 


“After  eight  months  of  development 


the  United  States  establish  an  infor-  yjj,  monthly.  The  Danbury  (Conn.) 
mation  bureau  in  London  to  keep  the  fJews-Times  has  raised  its  single  copy 


within  the  industry  have  created  a 
firm  resistance  to  the  plan  because 
it  is  in  opposition  to  their  interests,” 
stated  Mr.  Malott  in  his  letter  to  pub- 


British  better  informed  about  Amer-  p.^oe  from  3c  to  4c.  Stared  Mr'Eu  in  h^^ 

..  j  oi  t  OU7I  -n  Washington  (D.  C.)  Post  has  ijshers.  “To  overcome  this  resistance 

•^e  ^ndon  office  of  OWI  will  ^  gone  from  18c  to  25c  weekly  by  car-  would  require  a  long  and  costly  pro- 
at  Ae  ^erican  Embassy  aod  will  be  rier  and  motor  route  in  the  retail  cedure  which  we  do  not  choose  to  un- 
under  the  direct  authority  of  Ambas-  trading  zone  and  has  raised  its  price  dertake, 

sador  Winant  It  will  not  have  a  outside  the  retail  trading  zone  from  sincerely  hope  that  the  effort 

u  11  u  •  T  weekly.  The  Paducah  (Ky.)  and  investment  we  have  made  in  sup- 

Mr.  Ma^ish  will  in  London  Democrat  has  raised  its  carrier  port  of  the  National  Unit  Plan  will 

only  a  short  time  and  while  there  will  ^ate  in  the  city  from  20c  to  25c  week-  eventually  lead  to  the  unified  thought 
discuss  general  information  policies  |y  from  75c  to  85c  monthly;  outside  and  action  in  the  newsnaner  industrv 
with  British  officials.  Mr.  Warburg  J^y  by  motor  route  frL  15c  to  reLsa^to  tt  solution^of  the  n^^ 
will  be  in  cha^e  of  the  office  through-  weekly,  from  65c  to  75c  monthly,  tional  advertising  problem.” 
out  its  period  of  organization.  Mr.  Mail  rate  has  been  increased  from  ■ 

Brophy  will  discuss  problems  of  radio  ^4  50  to  $5  yearly.  N  Y  GUILD  APPEALS 

broadcasting  with  British  officials.  The  Kalamazoo  (Mich.)  Gazette  has  New.snaner  Guild  nf  Neu,  Vork 


K  .  .1,  « >  k  1  -  N.  Y.  GUILD  APPEALS 

broadcasting  with  British  officials.  jhe  Kalamazoo  (Mich.)  Gazette  has  The  Newspaper  Guild  of  New  York 

carrier  rate  from  20c  this  week  began  distribution  of  throw- 
JA.ppeaiS  ooara  lO  near  to  25c  weekly  and  single  copy  price  aways  to  the  public  to  bring  to  its 
InCf&TCloll*^  1-A  Case  from  3c  to  5c,  while  the  Jackson  attention  a  dispute  it  is  having  with 

***^^*«  fMiss.i  Clarion-Ledaer  ha.s  raised  its  *1.0 


Eastman  Cancels 
Return  Load  Order 

Director  Joseph  Eastman  of  tSe 
Office  of  Defense  Transportation  July 
14  issued  an  order  amending  ODT 
Orders  Nos.  3,  4  and  5  cancelling  vari¬ 
ous  provisions  requiring  operators  of 
common,  contract  and  private  motor 
vehicles  to  have  their  trucks  loaded 
to  at  least  75%  capacity  on  returns. 

Elective  Aug.  1  ODT  has  issued  a 
new  part  to  Order  No.  3,  establishing 
a  more  flexible  standard  for  conserva¬ 
tion  of  common  carrier  equipment  op¬ 
erating  in  over-the-road  service,  ac¬ 
cording  to  the  Bulletin  of  the  Amer¬ 
ican  Newspaper  Publishers  Assn. 

ODT  also  is  engaged  in  a  revision 
of  the  over-the-road  service  provi¬ 
sions  of  Orders  Nos.  4  and  S  and  that 
will  probably  become  effective  Aug.  1, 
according  to  the  Bulletin.  It  notes; 

“Under  the  over-the-road  service 
provision  effective  Aug.  1  applicable 
to  common  carriers,  such  operations 
must  carry  a  capacity  over  a  consid¬ 
erable  portion  of  the  trip  out  or  the 
trip  back.  They  may  carry  less  than 
a  capacity  load  or  travel  empty  only 
if  the  (h"iver,  after  exercising  due 
diligence,  is  unable  to  comply  with 
load  requirements.” 

■ 

GUILD  WRITER  UPHELD 

The  National  Labor  Relations  Board 
ordered  July  15  that  John  Day  Jack- 
son,  publisher  of  the  New  Haves 
(Conn.)  Register,  reinstate  Gladys  M. 
Solomon,  “found  to  have  been  de¬ 
prived  of  by-line  privileges  and  dis¬ 
charged”  for  membership  in  the  Amer¬ 
ican  Newspaper  Guild.  The  order, 
also  directed  that  the  publisher  “cease 
discouraging”  membership  in  the  local 
guild. 


Review  of  the  1-A j^aft  classifica-  carrier  rate  from  ISc  to  20c  weekly,  management  over  the  discharge  of  13 
tion  of  Ralph  Ingersoll  by  Appeals  gsc  to  age  monthlv.  The  Kinas-  oHiinrial  omniniroc 


to  .»c  weeKiy  ana  single  copy  price  aways  to  the  public  to  bring  to  its 
from  3c  to  5c,  while  the  Jackson  attention  a  dispute  it  is  having  with 
(Miss.)  Clarion-Ledger  has  raised  its  the  New  York  Journal- American 


issued  July  13. 

On  instructions  from  Washington, 


editorial  department  employes  re- 


D  •  Tkf  k  V*  monthly.  The  Kings-  editorial  department  employes  re- 

Board  No.  5  m  Manhattan  is  ton  (N.  Y.)  Daily  Freeman  has  raised  cently.  Meetings  between  the  man- 

s^  to  mitigate  the  ham  which  has  carrier  rate  from  20c  to  24c  week-  agement  and  guild  representatives 
already  been  done  to  PM  and  me,  jy  single  copy  price  from  4c  to  5c.  have  not  settled  the  situation  and  the 
the  editor  and  publisher  of  the  New  jjy  county  has  matter  will  be  turned  over  to  the  Con- 

York  tabloid  declared  in  a  statement  raised  from  $6  to  $8  yearly,  out-  ciliation  Department  of  the  Depart- 

issued  July  13.  ,,r  u-  .  county  from  $7.50  to  $10  yearly.  ment  of  Labor.  One  of  the  persons 

On  instructions  *^0™  W^hington,  The  Easton  (Pa.)  Express  has  in-  discharged,  however,  was  returned  to 


ment  of  Labor.  One  of  the  persons 
discharged,  however,  was  returned  to 


Col.  A.  y.  McDermott,  New  York  Se-  ceased  its  single  copy  price  to  3c  his  job  July  16. 
lective  ^rvire  director,  ordered  a  carrier  rate  to  15c  weekly.  _  _  ■ 

hearing  by  the  appals  b^rd  ^  The  Westerly  (R.  I.)  Sun  has  raised  McDonald,  jr.,  auve 

Mr.  Ingersoll  accused  Local  Board  No.  its  carrier  rate  from  18c  to  25c  week-  Joe  F.  McDonald,  editor  of  the 
44  of  being  prejudiced  ^ai"St  hm  |y^  j^g  month-  Nevada  State  Journal  at  Reno,  has  re- 

and  his  newspaj^r  (E.  &  P.,  July  11,  jy  j^g  gi^gig  g^py  prigg  fj-gm  3c  ceived  word  that  his  son.  Joe  F.  Mc- 
page  6)  and  the  board  at  a  reheanng  The  Bennington  (Vt.)  Banner  Donald,  Jr.,  “definitely  is  alive”  and 

contimmd  him  in  1-A.  Marehal  j^gg  raised  itg  single  copy  price  from  has  been  interned  by  the  Japanese 
Field,  PM  s  owner,  had  appealed  in-  2c  to  3c.  at  Shanghai.  Joe.  Jr.,  was  a  United 


formally  to  Washington,  contending 
Ingersoll  was  essential  to  continuance 
of  PM  and  PM  was  essential  in  the 
war  effort. 


ANNENBERG  RESTING 

M.  L.  Annenberg,  publisher  of  the 
Philadelphia  Inquirer,  was  resting 


Mr.  Ingersoll  said  he  was  not  join-  comfortably  this  week  following  a 
ing  in  the  appeal  but  was  s^dmg  a  niajor  operation  at  St.  Mary’s  Hospi- 
letter  to  the  appeals  board.  So  much  ^gj^  Rochester,  Minn.  Mr.  Annenberg 
damage  has  been  done,  he  told  the  was  released  from  the  Northeastern 
board,  ‘  that  even  if  Col.  McDermott  Federal  penitentiary  at  Lewisburg, 
had  not  sent  my  case  to  you  I  would  Pa.,  on  parole  on  June  3  after  serving 
have,  not  despite  my  original  state-  23  months  of  a  three-year  sentence 
ment  of  faith  in  the  machinery  of  Se-  for  income  tax  evasion.  He  had  been 


lective  Service,  but  because  of  it. 


in  the  prison  hospital  for  treatment  of 


‘‘Only  after  such  a  review  can  the  low  blood  pressure  and  heart  trouble, 
democratic  process  of  selective  service  _  ■ 


be  cleared  of  the  suspicion  that  im¬ 
proper  prejudice  may  have  influenced 
even  one  decision  by  one  local  board.” 


PINKLEY  ON  TOUR 

A  coast-to-coast  speaking  tour  is 
being  booked  by  United  Press  for 


Mr.  Ingersoll  quoted  from  a  Selec-  Virgil  Pinkley,  its  European  business, 
tive  Service  order  to  local  draft  manager  who  recently  returned  home 
boards  to  observe  their  responsibility  from  a  68,000-mile,  ’round-the-world 
to  maintain  civilian  activities  neces-  newsgathering  assignment.  Many  of 
sary  to  war  production  and  the  war  Pinkley’s  appearances  will  be  tied  into 
effort.  the  war  effort.  He  will  address  bond- 

“I  hope,”  ho  said,  “that  when  I  get  sales  rallies  and  will  speak  to  workers 
a  clean-cut '  decision  from  the  appeal  in  industrial  plants,  under  the  spon- 
board  I  may  again  be  able  to  throw  sorship  of  newspapers  and  radio. 


at  Shanghai.  Joe.  Jr.,  was  a  United 
Press  correspondent  on  Wake  Island. 


That's  the  weekly  payroll  of 
wage  earners  in  MARY¬ 
LAND  for  May,  1942.  That's 
$3,689,000,  or  64%  more 
than  was  paid  in  May,  1941, 
according  to  the  State  Com¬ 
missioner,  Labor  Statistics. 

You  can  reach  most  Mary¬ 
landers  most  effectively 
through  the 


m 

This  is 
Washington, 
D.  C. 

Federal  and  private  payrolls  in 
the  National  Capital  amount  to 
more  than  $67,000,000  monthly- 
resulting  in  an  annual  retail  vol¬ 
ume  of  $600,000,000. 

That  is  the  size  and  importance 
of  this  market  which  you  can 
reach  influentially  with  ONE 
newspaper — 

Sl)c  Joening  ^laf 

Rrpnini;  and  Snnday 
Washinulon,  D.  C. 


365,000  people  make  tke 
Youngstown  metro  poll* 
tan  district  the  third 
largest  in  Ohio. 

Advertisers  cannot  cover 
this  rich  market  without 
the 

Youngstown 

Vindicator 

KELLY-SMITH  CO. 

RatienaJ  Reprttfmtetipei 

Sfw  Toili  Philadelphia  Atlaata 
Dairnit  Boatao  Chlaaro  Saa  PraaciM* 
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How  does  YOUR  NEWSPAPER  rote 


with  these  leoding  agencies? 


AITKIN-KYNETT  CO.,  PHILADELPHIA  ...  ‘I  am  greatly 
interested  in  the  varying  fortunes  of  newspaper  publishing, 
and  I  regard  Editor  &  Publisher  as  the  one  medium  which 
can  keep  me  up  to  date  with  a  minimum  of  time  and  effort.” 

Signed,  H.  H.  Kynett. 

AUBREY,  MOORE  &  WALLACE,  CHICAGO  like  it! 
Tvc  grown  used  to  it,  learned  to  depend  on  it,  and  feel  that  it 
gives  me  back  something  for  the  time  I  put  against  reading 
it.”  Signed,  James  T.  Aubrey. 

N.  W.  AYER  &  SON,  NEW  YORK  .  .  .  ^‘Because  I  am  inter¬ 
ested  in  newspapers  and  newspaper  people.  1  want  to  keep 
up  with  developments  in  the  newspaper  world,  and  I  know 
of  no  better  way  to  do  it.”  Signed,  Marvin  Murphy. 

CARPENTER  ADVERTISING  CO.,  CLEVELAND  .  .  .  “Not 
only  docs  it  contain  information  which  is  extremely  impor¬ 
tant  to  anyone  in  the  publishing  or  advertising  business  but 
here  in  our  office  we  constantly  find  Editor  &  Publisher  a 
reliable  and  prompt  source  of  news  regarding  the  day’s  hap¬ 
penings  in  our  business.”  Signed,  J.  J.  Marquart. 

CECIL  &  PRESBREY,  NEW  YORK  .  .  .  “Personally,  I  like  to 
read  Editor  &  Publisher  because  it  gives  information  re¬ 
garding  the  attitude  of  publishers  towards  advertising  and 
circulation.  In  these  strenuous  times  of  price  changes  it  is 
necessary  for  anyone  interested  in  advertising  to  know  what 
is  going  on.”  Signed,  Charles  Presbrey. 

ERWIN,  WASEY  &  CO.,  NEW  YORK  .  .  .  “We  read  it  quite 
thoroughly  for  general  information  on  newspapers  person¬ 
nel,  market  facts  that  you  publish  regularly,  and  equally 
important  Market  Guide  and  International  Year  Book.” 

Signed,  T.  Norman  Tveter. 

federal  ADVERTISING  AGENCY,  NEW  YORK  ...  “I 

never  miss  an  issue  of  Editor  &  Publisher  if  I  can  help  it.” 

Signed,  Robert  Tinsman. 

ARTHUR  KUDNER,  INC.,  NEW  YORK  . . .  “It  has  permitted 
me  to  maintain  a  more  than  passing  knowledge  of  what  is 
going  on  in  the  newspaper  world  and,  as  an  advertising 
worker  today,  to  keep  abreast  of  one  of  the  liveliest  mediums 
for  reaching  the  consumer.”  Signed,  S.  D.  Fuson. 


WILLIAM  HOFFMAN  &  ASSOCIATES.  CHICAGO  ...  “I 

find  it  a  concise  and  well-presented  resume  of  newspaper  and 
advertising  activity  which  is  departmentalized  to  such  a  de¬ 
gree  that  it  meets  the  fast  reading  requirements  of  the  pres¬ 
ent  day.”  Signed,  Edwin  P.  Leader. 

MORTON  H.  COWEN,  CHICAGO  . . .  “Editor  &  Publisher 
brings  me,  each  week,  a  complete  summary  of  news  vital  and 
interesting  to  an  advertising  agency  .  .  .  news  of  the  world 
political,  industrial,  editorial  ...”  Signed,  M.  H.  CoWEN. 

LEE-STOCKMAN,  INC.,  NEW  YORK  ...  “I  (we)  regularly 
read  Editor  &  Publisher  because  it  is  factual,  newsy  and 
complete.  The  statistical  and  marketing  features  cannot  be 
replaced  elsewhere  for  our  specific  needs.” 

Signed,  W.  Arthur  Lee. 

H.  B.  LE  QUATTE,  NEW  YORK  .  .  .  “Because  we  have  had 
so  many  successes  with  newspapers,  we  give  them  serious 
ennsiileration  in  connection  with  every  single  account.  Isn’t 
it,  therefore,  perfectly  clear  lhat  we  must  read  the  one  pub¬ 
lication  devoted  exclusively  to  newspapers?” 

Signed,  11.  B.  LeQuatte. 

LORD  &  THOMAS.  NEW  YORK  ...  “1  have  read  Editor  & 
Publisher  intermittently,  it  is  true,  for  a  good  many  years 
and  find  it  contains  much  information  and  data  of  use  in 
our  Media  Department.”  Signed,  J.  O.  Bauer. 

McCANN-ERICKSON,  INC.,  SAN  FRANCISCO  . . .  “There 
is  no  better  source  of  ‘What’s  Going  On’  in  the  newspaper 
medium  than  Editor  &  Publisher.” 

Signed,  Chester  J.  Doyle. 

MELDRUM  &  FEWSMITH,  CLEVELAND  . . .  Isn't  it  logical 
when  recommending  and  planning  newspaper  programs,  that 
one  be  informed  as  to  wbat  is  bappening  in  a  market  or  to  a 
newspaper?”  Signed,  R.  G.  Simmons. 


DAN  B.  MINER  CO.,  LOS  ANGELES  . . .  “We  have  found  it 
very  profitable  to  follow  newspaper  progress  through  the 
pages  of  Editor  &  Pubusher.”  Signed,  Dan  B.  Miner. 

HERMON  W.  STEVENS  AGENCY.  BOSTON  . . .  “Your  58th 
year— fifty  of  these  continuous  years  the  Stevens  Agency 
has  been  reading  Editor  &  Pubusher.” 

Signed.  H.  W.  Stevens. 


.S.-Why  don’t  yon  let  EDITOR  a  PUBLISHER  help  yon? 
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EDITOR  &  PUBLISHER 
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*  E  D  I 


CRACKPOT  CRITICISM 

DR.  A.  L.  SORESI,  a  New  A’ork  City  physician, 

has  sent  to  newspapers  generally  and  to  people 
In  public  life  a  long  document  entitled  “Press 
and  Advertising  for  the  Duration.”  He  urges 
that  “the  press  unanimously  and  voluntarily  stop 
at  once  all  advertising  and  the  reporting  of  news 
not  essential  to  winning  the  war.”  By  this  means, 
lie  Ix'lieves,  “huge  amounts  of  materials  and 
enormous  man  power”  would  be  saved,  and  early 
victory  would  l>e  assured  by  compelling  every 
•Vmerican  citizen  to  become  fully  conscious  of  the 
grim  ne<-es.sities  of  the  “grim  bu.siness  of  winning 
the  war”  in  the  shortest  jms.sible  time. 

His  program  would  eliminate  all  sports  news, 
all  news  of  music  and  the  theatre,  all  society, 
all  fashions,  in  a  word,  all  news  of  all  activities 
not  directly  connected  with  the  drive  to  vic¬ 
tory.  To  save  the  American  way  of  life,  he 
would,  we  assume,  destroy  not  only  the  news 
<if  all  that  he  regards  as  non-essential;  he  would 
<lestroy  those  activities  in  toto  for  the  duration. 
He  would  put  the  United  States  on  a  par  with  the 
pauper  civilizations  of  Germany,  Japan,  and 
Italy,  where  man  is  supposed  to  live  only  for  the 
"ootl  of  the  state.  He  would  reduce  ncwspai>ers, 
the  free  jiress  that  we  have  created  by  the  support 
of  advertising,  to  four-page  sheets  printing  only 
the  outgivings  of  the  government  on  the  war.  He 
would  make  the  radio  only  the  instrument  of  offi¬ 
cial  propaganda. 

Dr.  Sore.si  writes  of  the  great  saving  in  raw 
materials  to  be  effected  by  cutting  out  all  adver¬ 
tising  and  non-war  news.  What  would  that 
amount  to?  .\merican  newspapers  u.se  approxi¬ 
mately  4,000,000  tons  a  year  of  new.sprint  paper — 
their  principal  raw  material — at  a  basic  price  of 
sxlKjut  $50  a  ton.  That  totals  about  $200,000,000 
a  year,  or  the  cost  of  about  one  day’s  war  expendi¬ 
tures.  What  he  forgets  is  that  a  large  part  of 
that  ixaper  comes  from  Canada,  and  that  it  repre¬ 
sents  one  of  the  Dominion’s  major  items  of 
income,  against  which  taxes  are  levied  for  the 
support  of  the  war.  He  forgets  also  that  that 
$200,000,000  in  raw  material  is  converted  into  a 
product  which  sells  to  the  reading  and  advertising 
public  for  about  $750,000,000,  against  which  our 
government  levies  income  taxes  vital  for  the  con¬ 
duct  of  the  war.  He  forgets  that  the  newspaper 
business  as  now  constituted  gives  emplojTuent  to 
more  than  100,000  people  directly  and  probably 
thrice  that  number  in  less  direct  association. 
And  in  his  zeal,  he  forgets  that  .Americans  are 
not  Germans,  Italians,  or  Japanese,  accustomed  to 
lives  of  grinding  poverty,  but  a  people  who  must 
have  a  certain  amount  of  play  mixed  with  their 
serious  business,  even  in  the  midst  of  war. 

There  isn’t  a  chance  in  ten  million  that  his 
ideas  will  get  any  favorable  recognition,  but  the 
fact  that  he  can  put  them  into  circulation  should 
give  newspapers  reason  for  serious  thought.  It 
indicates  that  newspapers,  as  we  have  said  again 
and  again,  have  failed  to  tell  the  public  of  their 
absolutely  priceless  service  to  a  war-torn  nation 
and  a  war-riddled  economy.  They  haven’t  em¬ 
phasized  enough  that  advertiring,  far  from  being 
a  detriment  to  the  war  effort,  is  a  tool  that  has 
not  been  employed  to  anything  like  its  maximum 
utility.  They  haven’t  hammered  it  home  that 
the  free  press,  supported  by  advertising  revenue, 
is  the  keystone  of  the  system  of  liberty  for  which 
we  are  fighting,  and  that  any  system  which  de¬ 
stroys  the  free  press  is  essentially  that  of  our 
enemies.  It  is  not  enough  that  one  week  a  year 
be  devoted  to  promotion  of  the  newspaper  .saga — 
not  in  these  times.  The  newspaper  stoiy-  must 
Ik  told  every  day  and  every  week. 


1  will  extol  thee,  O  Lord;  for  thou  hast  lifted  me 
up,  and  hast  not  made  my  foes  to  rejoice  over  me. 
O  Lord  my  God,  I  cried  unto  thee,  and  thou  hast 
healed  me.  —PSALM  XXX:  1-2. 


lOBS  AND  THE  WAR 

D.A\  BY  DAY  the  impact  of  war  upon  industry 

and  business,  including  newspaper  publica¬ 
tion,  is  growing  more  intense.  Enlistments  have 
already  drawn  heavily  upon  the  younger  per¬ 
sonnel.  Selective  Service  drafts  are  now  taking 
men  who  had  regarded  military  service  as  a  rather 
remote  contingency.  And,  if  we  read  the  correct 
meaning  of  Paul  V.  McNutt’s  article  in  the  cur¬ 
rent  (July)  American  Magazine,  it  may  be  that 
“we  ain’t  seen  nuthin’  yet.” 

.According  to  Mr.  McNutt,  this  country  has 
avmlable  for  military  and  naval  service  and  for 
production  behind  the  lines,  including  agriculture, 
about  80,000,000  people.  Of  this  number,  some 
10,000,000  are  scheduled  for  eventual  induction 
into  the  armed  services.  A  million  or  more 
women  will,  in  Mr.  McNutt’s  words,  handle  mow¬ 
ing  machines  instead  of  sewing  machines  during 
the  coming  harvest  season.  All  men  between  35 
and  44  can  expect  to  be  put  into  some  branch 
of  the  war  effort,  he  said,  with  preference  for 
those  having  mechanical  skills. 

Newspapers  are  not  among  the  occupations 
listed  in  Mr.  McNutt’s  article  as  “essential,” 
despite  the  fact  that  General  Hershey,  director  of 
Selective  Service,  has  stated  that  key  employes 
of  newspapers  and  radio  communications  ought 
tc  receive  special  consideration  from  their  local 
boards.  The  plain  inference  is  that  Mr.  McNutt’s 
War  Manpower  Board  plans  to  draw  recruits  in 
increasing  numbers  from  newspaper  ranks  and 
that  there  is  no  provision  for  the  maintenance 
of  newspapers  on  anything  like  their  present 
])ersonnel  basis. 

Editor  &  Pubusher  has  frequently  urged  that 
local  Selective  Service  boards  give  special  atten¬ 
tion  to  the  qualifications  of  newspaper  employes 
on  their  lists.  Competent  reporters  and  desk  men 
are  scarce  enough  in  normal  times,  according  to 
the  testimony  of  countless  city  editors,  and  their 
numbers  will  not  be  recruited  as  formerly,  be¬ 
cause  the  majority  of  the  young  folks  who  might 
expect  to  find  newspaper  jobs  within  the  next 
year  or  two  will  almost  certainly  land  in  military 
or  naval  service.  The  prospect  of  replacing  men 
with  women  is  not  too  bright,  either,  if  Mr. 
McNutt’s  ideas  of  essential  industries  prevail. 

The  situation  is  not  serious  yet,  so  far  as  news¬ 
papers  are  concerned.  It  will  be,  and  before  long. 
Despite  restrictions  of  advertising  revenue,  the 
newspapers  have  been  doing  a  bang-up  job  on 
reporting  the  war  and  promoting  public  support 
of  the  war  along  lines  too  numerous  to  mention. 
The  public  will  expect  the  newspapers  to  continue 
that  service,  regardless  of  internal  handicaps,  and 
the  newspapers  will  desire  to  do  so  until  the  last 
gun  is  fired.  We  repeat— no  blanket  exemptions 
from  service  is  wanted  for  newspaper  people; 
what  is  wanted  is  an  evaluation  of  a  man’s  rela¬ 
tive  worth  to  the  country  as  a  journalist  or  as  a 
soldier.  That  will  be  of  increasing  importance 
to  the  nation  as  we  get  more  deeply  into  fighting 
around  the  globe  and  it  should  not  be  neglected 
for  a  moment  longer. 


1  A  L 


S.  E.  T 


IN  THE  MOVIES 

A’OU  don’t  need  a  long  memory  to  recall  when 
every  newspaperman  portrayed  in  the  movies 
was  either  a  clown  or  a  sot  who  busted  the  citv 
editor’s  nose  before  going  out  on  an  unpleasant 
a.ssignment  that  usually  turned  out  to  be  a  dirtv 
•scoop  for  the  paper.  But  today  the  story  is 
different. 


.According  to  Charles  Francis  Coe,  \t«.  L 
jsresident  of  the  Motion  Picture  Producers  ansi 
Distributors  of  .America,  Inc.,  a  survey  of  the 
treatment  of  newspaper  people  in  the  films  dur¬ 
ing  1941  and  the  first  five  months  of  1942  is  u 
index  of  the  changed  technique.  During  thtse 
17  months,  there  were  813  feature  pictures  iqr 
proved  by  the  Production  Code  Authority.  In 
185  of  these  pictures,  400  newspaper  folk  werr 
portrayed.  Of  these,  88  appeared  in  major  role 
and  312  in  minor  parts.  Of  the  first.  84  were 
“.sympathetically  pre.sented.”  Of  two  designated 
as  “sympathetic  and  unsympathetic,”  one  tp- 
jreared  in  a  picture  having  eight  newspaper  parti, 
two  in  major  sympathetic  roles  and  five  in  minor 
sympathetic  roles.  Of  the  312  newspaper  peoplr 
in  minor  parts,  214  were  sympathetically  pI^ 
.sented.  Of  the  10  shown  as  unsympathetic  dur- 
acters,  six  appeared  in  pictures  where  there  wnt 
sympathetic  portrayals  of  press  representativrs 
The  list  goes  on  in  considerable  detail,  but  tbr 
above  sufficiently  sets  forth  the  trend. 

Maybe  newspapers  don’t  deserve  that  well  i 
Hollywood,  with  390  out  of  a  po.ssible  400  char¬ 
acters  portrayed  “sympathetically”  over  a  1' 
month  span.  If  the  showing  doesn’t  qualify  thr 
profession  for  angel’s  wings,  it  is  at  least  motr  J 
true  to  life  than  the  old  concept  of  the  reporter  fj 
as  a  harum-scarum  inebriate,  the  copy  reader  a 
a  doddering  fool,  the  city  editor  as  a  bucko  mate, 
and  the  publisher  as  the  inevitable  villain,  | 
can  stand  plenty  more  of  that  Hollywood  dirt 


publish 
of  the  Cl 
Associati 
the  Cit; 
Associa 
Chicago 
Richard 
negan,  C 
Timesed 
re-electe 
dent  of 
News  E 
John  0 
Chieagi 
News 
chosen 
presiden 
publishei 
ciation,  i 
was  elec 


THIN  SKINS  IN  CONGRESS 

WHEN  F.  Edw  ard  Hebert  was  city  editor  of  tk 
.Vcw  Orleans  States,  he  led  the  newspaper 
campaign  which  resulted  in  the  break-up  of  tk 
remains  of  the  notorious  Huey  Long  machiiir 
He  was  a  strong  wielder  of  the  scourge  againS 
crooketl  politics,  and  at  the  successful  end  of  k  s 
fight,  he  found  himself  a  successful  candidate  fe ; 
Congress.  .And  the  transition  from  the  busy  wJ  1 
room  of  the  States  to  the  windswept  halls  | 
Congress  seems  to  have  worked  a  change  in  Mr  | 
Hebert’s  thinking. 

Speaking  last  Sunday  night  on  a  radio  pf'-’P 
gram,  he  denounced  a  “guilty  section”  of  the  pf®  r 
for  ridiculing  members  of  Congress.  That  ti«^ 
ment,  he  declared,  “destroys  the  confidence 
the  people  in  their  elected  representatives.  ^ 
tory  clearly  reveals  that  the  first  step 
dictatorship  is  the  destruction  of  the  elected  W 
of  the  representatives  of  the  people.”  ) 

We  agree  with  that  last  sentence,  but  not»yi 
the  premi.se  that  newspapers  are  seeking  to  ' 
stroy  Congress  by  ridicule.  The  present  Con|<®- 
has  been  guilty  of  several  acts  which  any 
woman  with  a  .sen.se  of  honor  would  have  , 
The  pensions  bill,  the  to-do  over  gas 
are  just  two  instances  which  might  be  multipW'jl 
Congress  deserves  respect,  as  we  have  ^d 
times.  It  is  a  major  pillar  of  our 
ture,  but  it  must  command  the  respect 
members  now  think  they  can  get  by  demattWl 
The  office  should  be  filled  by  men  who 
dignity  and  exemplify  it  by  their  ow-n 
If  they  do,  they  needn’t  worry  about  “gudty 
tions”  of  the  pre.ss. 
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Chicago  Tribune  -  New  York  News  ,s/>Wc 


more  recently  he  has  been  in  charge 
ot  the  telephone  room,  and  has  served 
as  assistant  classified  manager  of  the 
Eagle. 

Leo  P.  Doyle,  advertising  manager 
of  the  Cleveland  News,  has  been 
elected  president  of  the  Cleveland  Ad¬ 
vertising  Club. 

Joe  A.  Bradley,  formerly  circulation 
manager  of  the  Topeka  State  Journal, 
joined  the  staff  of  the  St.  Paul  Dis¬ 
patch-Pioneer  Press  circulation  de¬ 
partment  July  1  as  assistant  circula¬ 
tion  manager. 

James  H.  Coogan,  Jr.,  has  resigned 
as  advertising  manager  of  the  Shenan¬ 
doah  (Pa.)  Evening  Herald  to  accept 
a  post  on  the  public  information  st^ 
of  the  Extension  Services  at  the  Penn¬ 
sylvania  State  College. 

'  ^  chosen  vice-  '  '  John  Christie,  former  member  of 

^  ill  president  of  the  S.  E.  Thomason  the  Glendale  (Cal.)  News-Press  dis- 
1  .  publishers’  asso-  play  staff,  has  joined  the  San  Pedro 

(  ,1  elation,  and  Robert  Walshaw,  Times,  (Cal.)  News-Pilot  staff  temporarily. 
y  '  was  elected  treasurer.  Joseph  Camp  He  js  to  spend  some  time  on  each  magazine 

^  was  re-elected  secretary  of  all  three  _  _ _  -  ’  * 

”  associations.  John  Malloy,  Chicago  make  his  headquarters  in  the 

*  J,  Htrald-American,  was  elected  vice-  •  -  —  -  -  .  ... 

!<  I  president  of  the  City  News  Bureau, 
rt  I  and  Isaac  Gershman  was  renamed 
ijv  general  manager.  In  the  City  Press 
.  Association,  which  has  jurisdiction 

"  over  the  tube  system  used  by  the  City 
^  ji  News  Bureau,  W.  E.  Macfarlane,  Chi- 

*  J  capo  Tribune,  was  re-elected  vice- 
It  president. 

*•  Howard  W.  Palmer,  former  presi- 
I-  ,  dent  of  the  National  Editorial  Associa- 
n  tion  and  for  16  years  editor  and 

y  general  manager  of  the  Greenwich 

(Conn.)  Press,  has  joined  a  partner¬ 
ship  in  the  Ida  Grove  (Iowa)  Pioneer 
'  Record  and  will  serve  as  its  ^tor  and 
d  as  a  director,  it  was  announced  by 
Stanley  J.  Mead,  publisher  and  owner. 

[•  I  Mr.  Palmer  resigned  in  Greenwich  in 
.  June  of  last  year  as  a  result  of  a  long 
I  and  serious  blood  infection  in  1940, 

**  I  followed  by  an  appendectomy  a  year 

to  "  ago.  During  the  past  year  he  and  Mrs.  . .  „  „ 

ii  I  Palmer  spent  part  of  the  summer  in  the  Vrhana  (O.)  Citizen,  has  an- 

I'  I  Ridgefield,  Conn.,  and  later  went  to  nounced  that  he  will  not  be  a  candi- 

Dallas,  Texas.  date  for  Republican  committeeman  in 

Henry  Berner,  Sr.,  president  of  the  precinct  this  year  after  holding 
,  Berner  Bros.  Publishing  Co.,  publish-  ^  years. 


I  By  Wireless 
From  Ireland 

Beginning 

Monday- 


fersonal 

MENTION 


OREN  M.  STEPHENS,  editor  of  the 
Sunday  magazine  and  editorial 
page  columnist  of  the  Arkansas 

Democrat,  Little  . ,  _ 

will  find 
studies 

Harvard  Uni- 
versity,  which 
he  will  enter 
Sept.  1  as  hold- 
er  of  a  Nieman  ^ 

scholarship,  wJS  FA 

“right  down  his 
alley.”  His  major 
courses  will  be 
in  sociology  and 
economics  of  the 

South,  in  line  Oren  M.  Stephens 

with  subjects 

treated  in  some  of  his  newspaper  and 
j  ’  ^  articles,  particularly  the 

paper  in  the  Copley  group  and  then  status  of  the  share  cropper.  To  fill 
-  ..  r-'.^  ijja  biographical  facts,  he  was 

head  office  in  Los  Angeles  to  handle  28  years  ago  at  BleviM,  Hemp- 

and  service  chain  store  accounts.  Coimty,  and  rMeivM  e 

T  *  I.  •  t  .U  ,  C  bachelor  of  arts  degree  by  the  Um- 

Jane  Stretch  IS  one  of  the  15  women  Arkansas  in  1936.  He 

chosen  from  the  Philadelphia  area  as  ^,^,rked  for  a  spell  on  the  Hollywood 
an  officer  wndidate  of  the  Womens  v  returned  to  Little 

Army  Auxiliary  Corps  She  is  the  early  in  1937  to  edit  a  weekly 

daughter  of  Harold  A.  Stretch,  adver-  ^y  the  Arkansas 

tising  director  of  the  Phtladelphw  In-  secretary  of  state.  He  joined  the 
qutrer,  and  since  1939  has  been  her  Democrat  staff  Aug.  1,  1937.  His  edi- 
fathers  secretary.  torial  page  column.  “Run  of  the 

Howard  Duckworth,  former  assis-  News,”  is  widely  read  in  Arkansas, 
tant  circulation  manager  of  the  Battle  ■ 

Creek  (Mich.)  Moon  Journal,  has  an-  seas  Writers  July  13.  Other  officers 
nounced  his  candidacy  for  the  Repub-  chosen  are:  Marquis  W.  Child.  Wash- 
lican  nomination  for  state  representa-  ington  correspondent  of  the  St.  Louis 
tive  from  the  western  district  of  Post-Dispatch,  secretary;  Paul 
Calhoun  County.  Wooton,  Washington  correspondent  of 

Harry  W.  Algire,  business  manager  the  New  Orleans  Times-Picayune, 
of  the  Urbana  (O.)  Citizen,  has  been  treasurer. 

named  to  the  Champaign  County  ra-  John  B.  Chappie,  editor  of  the  Ash- 
tioning  board.  land  (Wis.)  Daily  Press,  has  com- 


Roving  Reporter  Ernie  Pyle  flew 
this  week  to  Ireland.  From  there 
he  will,  beginning  Monday,  wire¬ 
less  hack  a  daily  column  of 
human-interest  report  and  im¬ 
pression. 

Ernie's  long-standing  popularity, 
the  memorable  brilliance  of  his 
dispatches  from  London  at  the 
height  of  the  blitz  a  year  and  a 
half  ago,  have  brought  about 
a  rush  of  new  orders  for  his 
column. 


In  the  Editorial  Rooms 


Needlework  &  Dress  Patterns  | 
Heart' Talks  &  Problems 
Beauty  and  Charm  Tips 
Interior  Decoration 
Women*s  Fashions  .  '%/ 
Cookery  Columns 
Men's  Fashions 
Parent-Child  ^ 

Quiz  Features  ^  J 

Health  Column 
Etiquette  Column 
Crossword  Puzzles 
Blue  Ribbon  Fiction 
Hollywood-New  York 
and  Broadway  Columns 


Subscribers  include: 

Amariiio  LmrmJo  Timet 

Bethlehem  ClebmTImet  Lmzeton  Conttitullon 

BoUe  Stmtetmmn  Lot  Angelet  Seset 

Botton  Globe  Mmrtint  Ferry  Timet 

Bugolo  Neut  .¥ilsemukee  Journml 

Burlington  Neut  Nothpille  Bmnner 

Butte  Stenderd  Miogmrm  Felit  Cmeette 

Chmrlotte  Newt  Ptnctucket  Timet 

Cheyenne  Eegle  end  St,  Peterthurg  Timet 

Tribune  Son  Diego  Union  end 

Chieego  Sun  Tribune 

Council  Blugt  Nonpereil  Sioux  City  Journsd 
Dover  Reporter  Tribune 

Eotton  Free  Prett  Tempo  Timet 

Fredericktburg  Free  Toledo  Blode 

Lunee^Ster  W’ootter  Record 

ZenetviUe  Timet  Recorder 


for  ttetome  front 


Would  you  also  like  to  start 
Ernie  Pyle  Monday?  If  so, 
please  wire,  collect. 


LENOX  has  been  appointed 
jWponal  advertising  manager,  and 
Warren  classified  advertising 
Jf^er  of  Newsday,  Hempstead, 
^  Island,  Chas.  L.  Nicholson,  ad- 
director,  has  announced. 
?***  are  newly  created  positions. 
;  '  has  been  with  Newsday 

1  loiA  after  publication  started 
,  >  wntacting  both  local  and  na- 
^  advertisers.  Mr.  Warren  has 
employed  by  the  Brooklyn  Eagle 
jr  in*  years,  first  as  a  solici- 

uie  classified  department  but 
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EDITOR  &  PUBLISHER 

le  UP.  graduate  and  daughter  of  the  Dij.  nrDQj 
0ain(>d  natch  columnist.  P.  J.  Hoffstrom  anJ  t  Ci**^ 


rewrite  man  has  been  made  assistant  Army,  he  filed  the  story  on  the  UP .  graduate  and^  daughter  of  the  Dij. 

PpDC^^M night  city  editor,  succeeding  Denvir.  circuit  serving  Olympia  and  gained  patch  columnist,  P.  J.  Hoffstrom,  and 

f  ,  T  ta  •  4  i  •*.  jj  a  beat  of  several  minutes.  Sally  Zimmermann,  also  a  colleee 

continued  from  page  19  Manuel  J.  Rogers,  assistant  city  edi-  ^  „  T  ,  .  j  ,  craduate  ^ 

_ tor,  Greenville  (S.  C.)  News,  has  re-  Paul  M.  Fulcomer  has  resigned  from  graauate. 

turned  to  his  home  from  a  local  hos-  the  copy  desk  of  the  Chicago  Journal  Oliver  Crawley,  Winston  -  Solem 
officers  chosen  are  Tom  CiOTan,  cen-  where  he  underwent  a  major  of  Commerce  and  accepted  a  position  (N.  C.)  Journal  staff  writer,  this  week 

tral  division  manager.  United  Press,  ^pg^^tion  about  ten  days  ago.  as  acting  director  of  publications  of  assumes  duties  with  the  Office  of  War 

first  vice-president;  Herb  Graffis,  the  Northwestern  University  Traffic  Information,  with  headquarters  at 

Chicago  Times  columnist,  second  vice-  aoH  Institute  and  of  the  safety  division  Raleigh.  Mary  Ann  Scott,  of  Polk- 

president;  and  James  C.  Kiper,  SDX  for  Editor  &  Publis^r  Variety,  and  international  Association  of  ville,  N.  C.,  joins  the  Journal  news 

executive  secretary,  secretary-treas-  busmess  news  section  of  the  New  ^  ^  reporter.  Mary  Garber,  so¬ 
urer  York  Herald  Tribune,  and  recently  c  i 

n  '  A  Mel-  A  t  f  th  c  r,  publicity  director  for  USO  in  Massa-  Bill  Keefe,  sports  editor  of  the  New  t? 

C.  A.  McGrew,  editor  of  ^e  San  j^as  been  made  director  of  Orleans  Times-Picayune,  was  ad-  Sentinel,  moves  to  the  Journal  as  a 

Diego  (Cal.)  Union,  who  underwent  ppungUy  pf  tjsO  Camn  Shows  Inc  vanced  from  vice-president  to  pres-  news  staff  reporter.  Virginia  Maslin 

e  er^retier.  T„lTr  »  rc.r,r.rle/t  pUDUCliy  OI  UOl-F  v^amp  onows,  ARl..  ,  ^  r.  a _ •  ..if-  0oA«!  from  assistant  snoietv  eHiW  .1 


a  major  operation  July  8,  is  reported 
recovering  satisfactorily. 


nuseiis  nas  oeen  maue  uiietioi  .  -  - — -  —  ■»»  r 

ublicity  of  USO  Camp  Shows,  Inc.  vanced  from  vice-president  to  pres-  uews  staff  reporter.  Virginia  Masb 
TU  w  T  axricma  formar  •pinriHa  idcnt  of  the  Southern  Association  of  8^  from  assistant  society  editor  of 

Baseball  Writers  at  its  annual  meet-  Joum^  to  society  editor  of  the 


Phillip  J.  Denvir,  former  assistant  ing  July  9  at  Littie  Rock.  Keefe  sue-  Sentinel  Eleanor  L.  Follin,  literary 

night  city  ^itor  for  the  Boston  Globe  after  re  ceeds  Zipp  Newman,  Birmingham  editor  of  Ae  two  papers,  assumes  ad- 

has  been  made  acting  night  city  edi-  aallaoa^ nnet  Ha  cna  News.  George  Bugbee,  Memphis  ditional  duties  as  assistant  soaety 

tor,  replacing  A1  Haviland  recently  Tolle  who  has  received  Press-Scimitar,  was  elected  vice-  editor  of  the  Journal, 

commissioned  a  lieutenant  in  the  Kendall  lolle,  who  reroiv^  president  and  Bob  Phillips,  Birming-  , 

navy.  William  L.  Tisdel,  former  Globe  ham  Age-Herald,  was  continued  as  With  the  ColorS 

_ ju  #1,  secretary-treasurer.  _ _ _ 

EDITOR  &  PUBLISHER  yeSsliTs  b^  ?  membeTof  Charles  Savage  has  been  tran^erred  CHARLES  W.  PADDOCK,  general 

Every  Sturdsy  tmee  1K4  Gallery  of  the  British  Columbia  Pro-  JT®*"  manager  of  three  Southern  Cali- 

-  vincial  Legislative  and  is  a  former  ^  Associated  newspapers,  has  returned  to 

With  wWcJi  wai  merged  in  1907.  1^  end  19W,  president  of  the  Gallery.  He  was  hon-  joined  the  A.P.  early  this  (jjg  u  S.  Marine  Corps  which  he  left 


iarN«r'.Up«rdiZM^^  ored  by  the  members  of  that  organi-  conclusion  ot  World  War  I.  He 

'  Mardi  1,  1894;  Editor  &  Publitbcr,  December  7,  ration  recentlv  on  his  retirement  from  union.  ^,35  commissioned  a  captain  July  10 

*  ^  plis;^i:d?*k^'^  L!tm.  Copyrighted,  the  gallery  to  accept  the  post  of  as-  Charles  R.  Armentrout,  fomer  at  San  Francisco.  Captain  Paddoii  is 


The  EDITOR  a  PUBLISHER  COMPANY,  Inc-  sociate  editor  of  the  Victoria  (B.  C.)  sports  editor  of  the  Blue/ield  (W.  Va.)  general  manager  of  the  Pasadetu 


James  WucRT  Beowm,  Prr/idr«i  Colonist  Sunset  News  and  radio  station  WrtlS,  (Cal.)  Star-News,  the  Long  Beach 

Mr.  M,,.  Irwin  Cole,  Herkinrer,  Da^y  T.legr^ph-Su^»  (Cal.)  ^.aa-TeIc,mm  and  th.  Ln, 

- »».■»  Snrnwr -  „  „(  ,  daughter  bom  July  S';, *5'  ."S'  i;'"  *“"■ 

t».w.S3rf{.2fTSU.W  10  fa  Herkimer  Memorial  Hospital.  has  Mned  “  /Ls«Sfan  a r?,'  f* 

4 2d  Street  and  Broadway.  New  York  City,  N.  Y.  Cole  is  sports  editor  On  the  Herkimer  J  joined  tne  Association  Arkansas  City  (Kan.)  Daily  Traveler, 

BRyant  9-3052,  3055,  and  3056  (N-  Y.)  Evening  Telegram.  Seston  ^W.  V^)  SaS^ 

A  Newseapee  roa  Maeees  or  Newspapees  James  W.  Schlemmer,  sports  editor,  t,,,  ,  r  ,  ,  ta  t^uan  m  the  ground  division  of  the 

Aethv.  T.  RoB-,r£d.m,..  robeet  U.  B,own.  Akron  Beacon  Journal,  suffered  two  Witmer  Eberle  of  Mount  Joy,  Pa.,  Army  Air  Force  and  has  gone  to 
Managing  Editor.  Waltes  E.  Schneidee,  Attociau  f___A,,rp5  and  a  Hi<;lot>ation  of  hie  laft  ^  Canandaigua,  N.  Y.,  where  Miami  Beach,  Fla.,  to  go  into  training. 

fAcr^m7E:"M.s^  s“L,”K  arm  when  he  fell  from  a  ladder  while  he  accepted  a  position  as  city  editor  He  will  be  succeeded  by  WUliam 

Li^WarcHT  B.OWH.  J»..  Publitkrr;  Cha.les  t.  trimming  shrubbery.  At  the  same  of  the  Canandaigua  Daily  Messenger.  Frailey,  managing  editor  of  the  Trav 

Stvart,  CriwTo/  Managrr  ami  Advertising  Director;  Paul  ^pvfnn  malcAiin  e^Wew  ic  resigned  hlS  former  jOD  aS  eler  Since  1939. 

JosiAH  b.  Keeney,  .WarkrtiKir  and  Rrjrarrf  A/anagrr;  time  raUl  oexton,  maKeup  editor,  IS  Lancaster  Countv  District  Manaser  *  t  •  A  A  tir  lA  f  ti 

Geoece  H.  Steate,  Circiilation  Manager;  John  recovering  from  injuries  received  f  .,  u  •  /r>  k  p  •  First  Lieutenant  Walter  E.  Huss- 

joHNsoN,  Classified  and  Piacemmt  Manager.  while  repairing  a  bam  roof  at  his  Harrisburg  (Pa.)  Evening  man,  former  vice-president  and  busi- 

H'askington,  D.C.  Bureau.  Gcseoal  Press  Asmcia-  enuntrv  home  News.  ness  manager  of  the  Texarkana  Gt- 

•noN  Iaues  I.  Bitlee  and  Geoece  H.  Manning.  '-'Juiiiiy  iiuiiic.  ~  ,  .T  ..  ..  .  . 


Sunset  News  and  radio  station  WHIS,  (Cal.)  Star-News,  the  Long  Bead 


n'askington,  D.  C.  Bureau.  Geneeal  Pbess  Associa-  V,r,rw,A> 

•nON,  James  J.  Bitlee  and  Geoege  H.  Manning,  Country  nome. 

Ie.,  1376  A'ait^/  Brest  Club  Bldg.,  Telephone,  Lionel  Van  Deerlin,  Baltimore  Eve- 
^«opqi.tEn_ioso.  - ^ reader,  and  Mrs.  Mar»' 

Chicago  Bueeau.  810  London  guarantee  and  Acet-  _ 

dent  Building,  360  Xortk  Mukitan  Arenue.Tel  State  Jo.  Van  Deerlin  announce  the  birth  of 


4898:  Geoece  A.  Beandenbueg.  EdUor;  Haeey  a  son,  their  first,  on  July  12  at 

w.yuoh  women’s  Hospital  in  Baltimore. 


K.  Black,  Ad^'ertising  Kepresentatv^. _ 

Pacite  Coast  Correspondents:  Campbell  Watson 
2132  Derby  Street^  Berkeley,  C*l.,  Telephone,  Thorn- 
wall  5557;  Ken  Taylor,  1215  Mortk  Hobart  Boul., 

Los  Angeles,  Telephone,  Hempstead  5722. _ 

Pacific  Coast  Ad:ertising  Representative:  Duncan  A. 


country  home  News.  j^egg  manager  of  the  Texarkana  Gt- 

Lionel  Van  Deerlin,  Baltimore  Eve-  Wallace,  veteran  Texas  news-  zette  and  Daily  News,  has  been  ma* 

ning  Sun  copy  reader,  and  Mrs.  Mai^'  h^s  joined  the  copy  desk  public  relations  officer  of  Camp  Rob- 

a  son,  their  first,  on  July  12  at  Amster  Spiro,  former  city  editor  Clyde  H.  Matthews,  managing  edi- 

Women’s  Hospital  in  Baltimore.  the  New  York  Journal,  now  the  tor  of  the  Jackson  (Miss.)  Doilj 

Doris  M.  Burns,  recent  University  Journal- American,  announced  this  Neio.s,  was  commissioned  July  9  a  first 
of  Oklahoma  journalism  school  grad-  ^®  begin  publishing  in  lieutenant  and  ordered  to  report  at  ar. 


uate,  has  ioined  the  staff  of  the  August  a  semi-monthly  picture  news  Officer  Candidate  School  at  Miami 


Paeike  Coast  Ad-.ertistng  Representatne:  UUNCAN  A.  kioic,  was  luiiicu  uic  Sbdii  oi  um  nrnrthir  in  Now  YnrW 

Scott,  Mills  Building.  San  Francisco:  Telephone,  Marshall  (Tex.)  News  Messenger  as  ""^sazine,  urapinc,  in  JNew  York 

C...A. _ ivno.  *...4  U\a. 4.0^0,  De,e-J*,,  SJa.JUlaam  Ia-aW  A  ^  *»»?__  T _  J  _  „l _  1 _ 


Sutter  1393;  and  «  «lmi  Pacific  Building,  Los  An-  _,_:_a„  „J5Anw 
reles.  Telephone.  Prospect  5319. _  Society  editor, 

London  O^c:  Veea  Chandlee,  Manager,  “Down-  George  Ew 
AlonK,"  Barnet  Gate  Lane,  Arkley,  Herts.  England.  {{gnrVPtta  (C 
Diselay  Aoveetisinc  Kates  effective  Dec.  1,  1937.  .  '  ,  ' 

8^  per  agate  line  or  series  of  insertions  as  follows.'  resigned. 


Miss  June  Bierbower  has  been 


Fwino  oifvr  cAitcr-  nf  lUes  shifted  from  the  society  desk  of  the  vertising  manager  of  the 
fOkfa  j  j  bae  Lincoln  (Neb.)  State  Journal  to  gen-  (Fla.)  Herald,  has  received 

^UKia.j  tree-uance,  nas  assignments  on  the  city  desk.  — - : —  *i-_  yt_:. 


Lines 

I  1 

6 

13 

26 

L_ 52 

.\yate 

Time 

Times 

Times 

Times 

Times 

672 

$275 

$234 

$221) 

$206 

$182 

336 

154 

131 

12.1 

116 

103 

168 

85 

72* 

68* 

64* 

57 

84 

5.5 

47* 

44* 

41* 

37 

42 

33 

28* 

26* 

24* 

22 

Hoyt  Ware,  of  the  University  of  Naval  Reserve. 


Beach,  Fla. 

Guy  D.  Wood,  for  several  years  ad¬ 
vertising  manager  of  the  Sanford 
(Fla.)  Herald,  has  received  a  com¬ 
mission  as  ensign  in  the  United  State 


(Mich.)  Independent  from  Mrs.  F.  A. 


Associated  Press. 


Gazette,  will  soon  complete  traininf 


Brvee  Alderton  began  newsoaoer  Fanning,  who  was  graduated  with  the  Royal  Canadian  Air  Force 

yJIrk  20  years  ago  on  the  Gr^d  University  last  month  and  will  be  ready  for  embarkation. 

Rapids  (Mich.)  Herald.  se^ed  as  Emory  cor-  jy[j.g  Ruth  Teare  Woodworth, 

w  rb„l„  w„..bi„,,™  S'  woman-,  page  editor  oI  the  E.«  a*. 


The  tingle  column  forty-two  line  rate-maker  card  at  /-eai^u  \ 

a  ”st  of  $22  per  week  earn,  a,  low  a  rate  on  a  52  Rapids  (Mlch.)  Herald. 
time  basi,  a,  any  other  schedule;  namely,  $182  per  ytt  PV,-clokr  Wr>rtViir,tr 


page;  $103  half-page:  $.57  quarter-page.  *  Quarter,  *' • 
eighth  and  sixteenth  page,  must  be  on  definite  copy  editor, 
scnedule.  _ .Tmtmj 


’  -  --  -  journal.  ceived  notification  that  she  has  beer. 


Classified  Rates:  90c  per  Agate  line  one  time;  70c  Upen  aonointed  I^irector  of  >^liimni  Lealon  Martin,  formerly  with  Scott-  selected  to  attend  the  officers  candl- 
per  agate  line  four  times. _  ^jn  appointecl  Director  ot  Alumni  Associates,  a  public  relations  date  school  for  the  WAAC  at  Fort 


Situations  W'anteo:  50c  per  agate  line  one  time; 

40c  per  agate  line  four  times  (count  five  words  to 

the  line).  _  Providence  uuicoiu  ui  uic  IS  one  oi  Wisconsin  women  suiwicv 

Subscription  Rates:  By  mail  payaMe  in  advance:  '  #  t  t-,  .  Press  as  photo  editor,  of  the  442  who  applied  from  the  state 

United  Sutes  and  Is'and  Possessions,  $4  per  year;  BrUCe  Abbott  of  the  Erie  (Pa.)  Dis-  np  o  x  t  tt  i  ot  Ut. 

Canada.  $4.50;  Foreign.  $5. _  natch  Hcrald  has  left  his  desk  for  a  ^  T.  Jones,  associate  editor  the  Sergeant  James  P.  Hackett,  27,  for- 

Ctt-a  Rates;  The  club  rates  are  applicable  to  all  ^  .  °  Atlanta  (Ga.)  Constitution,  IS  ill  at  mer  cable  desk  editor  for  the  Asso- 

subscriptions  in  any  one  organization— w^her  "  wariime  varauon,  to  Qo  Rmory  University  Hospital  in  Atlanta,  ciated  Press  in  New  York,  has  left  f« 

paid  for  by  the  company  or  individualt  Three  industrial  relations  Work  With  the  ^  e..  2 

subscriptions  to  separate  Addresses  for  one  year  each  “You  Can  Defend  America”  revue  in  Betty  Mathis,  who  has  been  acting  yuantico,  Va.,  to  begin  training  lOf 
or  one  subscription  for  three  ye»r».  $t0:  five  or  “ore  -p.  ^  as  secretary  to  Roby  Robinson,  local  Second  lieutenant’s  commission  in  u* 

subscription,  in  one  group  to  different  addresses  for  UetTOll.  ,  ...  .  .  tt-:. _ i  o.-.-  na 


^t^^S^^^'univejSJy!  A^nte^uTeau^l?  S'onf  oM2  wls’cfnrin^^ 


WAAC  at  Fort 


Press  as  photo  editor. 


of  the  442  who  applied  from  the  state 


Ralph  T.  Jones,  associate  editor,  the  Sergeant  James  P.  Hackett,  27,  for- 


subscriptions  in  one  group  to  different  addresses^  for 
one  year  at  $3.  each,  or  individual  subscriptions 
for  five  years  at  $15;  additional  subscriptions  on 
the  same  basis — namely,  $3  each. _ 


Member:  Adyertising  Federation  of  America,  Na-  g.  Olympia,  Wash.,  the  state  capitol, 
tional  Editonal  Association,  National  Better  Buaines,  A  •  •AT  txru-1  JT  -  ... 


lou  wan  ueiena  America  revue  in  - -  , - ’  ’  ;  «  ,  ; - °  the 

Detroit  secretary  to  Roby  Robinson,  local  second  lieutenant  s  commission  in  w 

TT-JTY  re  advertising  manager  of  the  Atlanta  United  States  Marine  Corps.  Sergean. 

David  R.  Dryden,  Umted  Press  staff  (Qa.)  Constitution,  has  joined  the  Hackett  joined  the  Marines  last  Ik- 
correspondent,  was  covering  his  beat  g^^R  cember 

r:,  "^1  E.  L.  Warner,  Jr.,  of  ChUton  Pub-  J.  B.'  Reeves,  assistant  city  editor. 


lionai  noiionai  AMociaiwn,  UUWUCM  j  .  TXrU:l«.  <*-*•  wanier,  aIF.,  oi  \,FnuvOn  J'UD-  m.  u.  xvwvtrs, 

S^fa  a%fa..S^X, .1^  prgdeM>«  L«.I.  R,.k(Ark.)  C^.«..h»2 

every  Saturday  in  the  year  as  follows; _  lights  in  the  elevator  suddenlv  flick  Detroit  Professional  examinations  at  Fort  Sam  Hoi^ 

i - SixMp-Sthl  :  N«  To,  Chapter,  Sigma  Delta  Chi.  San  Antonio,  for  glider  pilot  tramf 


Six  Months 

Ended 

•  Net 

1  Paid 

Total  Dis¬ 
tribution 

1  Dec  .  31.  1941 . 

.  11,551 

12,351 

1940 . 

.  11,953 

12.473 

1939 . 

.  12,227 

13,069 

1938 . 

.  12.141 

13,053 

1937 . 

.  11.738 

12,779 

1938 . 

.  10,855 

12,064 

1935 . 

.  10.178 

11,206 

1934 . 

9,651 

10,607 

• 

1933 . 

8,625 

9,819 

• 

1932 . 

9,337 

10,488 

• 

1931 . 

.  10,116 

11.120 

1  * 

1930 . 

.  10,403 

11,417 

_  * 

1929 . 

.  10,180 

11,564 

lights  in  the  elevator  suddenly  flick-  .^"®  ^«roix  tn-oiessionai  at  ro^  oan. 

ered  and  the  power  went  off,  strand-  Chapter,  Sigma  Delta  Chi.  .^tonio,  for  glider  pilot  Vamg 

ing  Dryden  between  floors.  Five  Viola  Ventura  Fredine  and  Agnes  at  Randolph  Fiel 

minutes  later  the  power  came  back  Kinney  have  left  the  women’s  depart-  '^*®  training, 
on.  His  reporter’s  curiosity  prompted  r«ent  of  the  St.  Paul  Dispatch  and  Floyd  W.  Watson,  for  several  jre^ 
him  to  find  out  immediately  what  Pioneer  Press.  Mrs.  Fredine  left  for  advertising  director  of  the  Knoiw^ 
caused  the  power  failure.  He  quick-  Seattle,  where  she  will  join  her  hus-  Journal,  has  received  a  commission  * 
ly  learned  that  a  P-38,  Army  inter-  band,  and  Mrs.  Kinney,  retiring,  also  first  lieutenant  in  the  U.  S.  Army  M 
ceptor  plane  from  a  ne^by  base,  had  will  live  in  Seattle.  Replacing  them  Force.  James  R.  Golden,  present 
crashed  into  a  hospital  in  Olympia,  ^re  Lois  Tverberg  of  Grafton  N.  D.,  vertising  manager,  will  assume  Lk**' 
and  in  falling  had  tom  down  power  Macalester  college  senior;  Virginia  tenant  Watson’s  duties, 
lines.  Getting  clearance  the  Hoffstrom,  University  of  Minnesota  (Continued  on  next  page) 
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San  Antonio  aviation  oadet  base  as  instructor  in  the  field  artillery  school 
public  relations  officer.  at  Fort  Sill,  Okla.,  has  been  promoted 

Bill  Coyle,  former  sports  writer  and  to  rank  of  captain, 
for  several  years  radio  director  of  the  Katherine  Stull,  reporter  and  col- 
Woshington  Evening  Star,  has  been  umnist  for  the  Muskogee  (Okla.) 
called  to  active  service  as  a  lieutenant  Daily  Phoenix,  has  resigned  to  accept 
(j.  g.)  in  the  U.  S.  Navy.  He  has  been  a  commission  in  the  WAAC. 
ordered  to  report  at  Dartmouth  Col-  Frank  B.  Gilbreth,  correspondent  in 
lege,  Hanover,  N.  H.,  for  two  months’  charge  of  the  Associated  Press  bu- 
training.  reau  at  Raleigh,  N.  C.,  has  been  com- 

First  Lieutenant  Dahl  M.  Duff,  for-  missioned  a  lieutenant  (j.  g.)  in  the 
mer  reporter  on  the  Oklahoma  City  United  States  Naval  Reserve,  and  is 
Times  who  resigned  to  become  an  stationed  at  Charleston,  S.  C. 


PERSONALS 


continued  from  page  20 


Raphael  S.  Gibbs,  a  member  of  the 
Milwaukee  Journal  staff  on  leave  for 
the  duration,  has  advanced  to  the 
of  major  in  the  Army  Air  Force. 

Hany  Friedenberg,  Boston  Traveler 
police  reporter,  has  been  commis¬ 
sioned  a  lieutenant  (j.  g.)  and  will 
serve  as  line  officer  with  the  Coast 


John  T.  Rooney  of  the  Boston  Herald 
Traveler  hotel  and  travel  advertising 
department,  has  received  his  lieuten¬ 
ant  (j.  g-)  commission  and  leaves  soon 


She  Was  Just  A  Memphis  Girl 
—96  YEARS  AGO 


for  school  at  Northwestern. 

I  George  Stanley  Barnett,  with  the 
Green  Bay  (Wis.)  Press-Gazette  since 
1923,  leaves  for  Fort  Sheridan  July  18. 

John  P.  McKenna,  chief  of  the  edi¬ 
torial  art  department,  is  the  forty- 
fourth  employe  of  the  Cleveland  News 
to  join  the  armed  forces.  He  has  been 
commissioned  a  second  lieutenant  in 
the  Army  Air  Force. 

Martin  Dwyer,  police  reporter  for 
the  Cleveland  Press,  has  joined  the 
Navy  Air  Corps,  the  fifty-fourth  Press 
employe  to  join  the  service. 

Kenneth  L.  Fox,  formerly  a  reporter 
for  the  Kansas  City  Star,  has  been 
commissioned  a  second  lieutenant  at 
Fort  Benning,  Ga. 

Carter  Glass,  III,  grandson  of  Unit¬ 
ed  States  Senator  Carter  Glass,  has 
!  been  promoted  to  a  first  lieutenant  in 
.  the  ^my  Air  Force.  He  is  a  son  of 
j  Carter  Glass,  Jr.,  publisher  of  the 
I  Lynchburg  newspapers. 

Hamlin,  assistant  tele- 


There  Was  a  War  Then,  Too,  and 
Things  WerenH  Different  for  Her 


♦  Her  name  was  Catherine  St.  Ledger.  She 
was  a  pretty  girl.  We  read  about  her  in  the 
Memphis  Appeal — in  the  musty  old  files  dated 
May  28,  1846.  She  was  the  center  of  cdl  eyes 
that  day — when  she  presented  a  flag  to  the  Jack- 
son  Greens,  one  of  six  Memphis  companies  leav¬ 
ing  for  the  Mexican  War, 

♦  That  was  a  long,  long  time  ago.  This  girl 
didn’t  do  any  riveting  in  a  bomber  factory,  like 
the  girls  today.  But  emotionally,  women  in  any 
war  are  the  same — excited,  proud,  worried,  sym¬ 
pathetic,  lonely,  very  sad,  and  very  miserable. 
This  girl  was. 

♦  We  mention  this  girl  just  as  an  individual 
in  that  far-off  day,  rising  again  thru  all  the 
dust  of  time.  That  almost  forgotten  war  of 
Cerro  Gordo  and  Chapultepec  was  close  and 
personal  to  her.  So  was  the  Memphis  Appeal 


Edwin  J. 

graph  editor  of  the  Winston-Salem 
(N.  C.)  Journal,  has  left  to  enter  the 
Army  as  a  volunteer  officer  candidate. 

Hierome  L.  Opie,  Jr.,  U.  S.  Marine 
Corps,  elder  son  of  Brigadier  General 
Hierome  L.  Opie,  publisher  of  the 
j  Leader  Papers,  Staimton,  Va.,  and 


Leader  Papers,  Staimton,  Va.,  _ 

Mrs.  Opie,  has  been  given  a  temporary 
He  is  serving 


promotion  to  a  captain, 
overseas. 

John  H.  Richards,  staff  photogra¬ 


pher  for  the  Johnstown  (Pa.)  Demo¬ 
crat  arjd  Tribune,  enlisted  in  the  U.  S. 


♦  For  over  a  century,  it  has  been  the  most 
important  editorial  force  in  the  lives  of  the 
people  of  the  Mid-South.  Its  eyes  aren’t  turned 
toward  the  past.  But  it  stands  today  as  a  great 
newspaper  because  it  is  imbued  with  all  the 
spirit,  the  loveliness,  the  tradition  of  the  Old 
South  as  it  merges  with  the  New  South. 

♦  It  is  exceptionally  pro¬ 
ductive  for  advertising  for 
»  this  —  because  it  is  very 

close  to  the  people  of  a 
prosperous  market  —  be- 
cause  it  can  influence 
them  tremendously. 


Army  and  was  sent  to  the  New  Cum¬ 
berland,  Pa.,  reception  center  for  as- 
s>8nnient  to  a  training  center. 

Stanley  B.  Kocher,  former  proof¬ 
reader  on  the  Altoona  (Pa.)  Tribune, 
who  entered  the  U.  S.  Army  in  June, 
was  commissioned  a  second  lieutenant 
at  the  Officers  Training  School,  Fort 
Sill,  Okla. 

Ted  G.  Wear,  on  the  staff  of  the 
State  Journal  from  1925  to 
Iw,  reported  for  active  duty  at 
'  Omaha,  Neb.,  headquarters  of  the 
.^enth  Corps  area,  on  July  15,  He 
;?as  been  appointed  a  first  lieutenant 


^  » cii,  amusemenis  eauor 

I  at  the  New  York  World-Telegram, 
I  IS  a  second  lieutenant  in  the 


^bert  D.  Leigh  is  the  new  director 
foreign  Broadcast  Monitoring  Ser- 

•  of  Federal  Communications 
mnission.  He  was  president  of 
mington  College  of  Bennington,  Vt. 
succeeds  Lloyd  Free  who  joined 
Army  some  months  ago, 

•  B-  Cross,  city  editor  of  the  San 
'OHIO  Express,  reported  July  12  to 
Army  Air  Force  for  duty  as  a  first 

“^t.  He  was  assigned  to  the 


THE  MEMPHIS 


COMMERCIALiAftPEAL 


The  Commercial  .Vpi-eal  and  The 
Press-Scimitar  are  the  two 
Scripps-Howard  ncwsi-apcrs  in 
Memphis.  Represented  by  National 
.\dvertisin(5  Dept,  of  Scripps- 
Howard  Newspapers, 
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EDITOR  &  PUBLISHER  rO 


Gets  School  to 
Aid  Coverage  in 
Nearby  Town 

State  Editor  Enlists 
Help  of  Principal  and 
Journalism  Students 

Every  state  editor  knows  how  diffi¬ 
cult  it  is  to  get  spot  news  out  of  the 
smaller  communities.  The  people  who 
are  capable  of  writing  good  stories 
and  covering  spot  events  are  too  busy 
to  be  bothered.  The  result  is  usually 
inferior  news  from  the  small  com¬ 
munity. 

The  Bloomington  (Ill.)  Daily  Panto¬ 
graph  has  had  some  success  in  over¬ 
coming  this  situation.  Failure  to  get  a 
producing  correspondent  in  the  small 
village  of  Strawn  after  several  trials 
led  to  an  arrangement  with  the 
Strawn  Consolidated  Schools. 

Miss  Mabel  Marlar,  principal,  was 
named  correspondent  and  she,  in 
turn,  left  the  actual  work  up  to  the 
Junior  High  School  class.  Actual 
gathering  of  the  news  was  done  in 
journalism  class  and  typing  was  done 
in  the  regular  typing  class. 

Students  Cover  News 

The  10  members  of  the  class  were 
assigned  specific  districts  in  their 
rural  and  urban  home  communities. 
Thus  they  came  in  close  contact  with 
activities  in  all  sections  of  the  Strawn 
territory. 

After  a  six  months’  trial  period  a 
check  of  the  work  was  made.  It  was 
discovered  that  three  times  as  much 
news  had  been  published  as  during 
the  corresponding  six  months  a  year 
earlier. 

One  of  the  big  problems  in  such  an 
arrangement  was  that  of  summmer 
coverage  after  school  dismissed.  Stu¬ 
dents  in  Strawn,  however,  agreed  to 
keep  up  the  work.  They  have  kept 
the  volume  at  double  that  of  the 
previous  summer. 

The  plan  has  the  enthusiastic  sup¬ 
port  of  Miss  Marlar  as  well  as  ^e 
pupils  who  say  the  work  has  increased 
their  vocabulary,  made  them  seek 
truth  instead  of  gossip  and  made  them 
more  observant. 

Miss  Marlar  said  that  the  work  in¬ 
creased  interest  in  English  composi¬ 
tion  and  typing  classes  materially. 
The  work  even  branched  off  into 
chemistry  when  some  of  the  Juniors 
began  making  and  developing  pictures 
for  newspaper  use. 

Money  earned  was  put  into  a  class 
treasury  and  financed  a  trip  at  the 
close  of  the  school  year. 

In  addition  to  the  better  news  cov¬ 
erage,  the  experiment  built  up  much 
good  will  for  the  paper  throughout 
the  commimity.  There  has  not  been 
a  complaint  from  readers  during  the 
six  months  of  the  experiment. 

■ 

Women  Filling  News 
Jobs  in  South 

Under  an  Atlanta  dateline  the  Asso¬ 
ciated  Press  carried  a  story  July  13  on 
women  doing  newspaper  work  in  the 
South.  This  showed  women  are  fill¬ 
ing  in  in  various  departments  on  a 
number  of  newspapers.  Among  those 
listed  were  the  following: 

Margaret  Putman,  first  and  only 
copyreader  for  the  Birmingham  Age- 
Herald  which  has  lost  13  members  of 
its  editorial  staff  to  the  armed  service. 

Elllen  Jensen,  circulation  agent  and 
route  supervisor  for  the  High  Point 
(N.  C.)  Enterprise,  pinch  hitting  for 
her  brother  who  is  in  the  Army. 

Bette  Barber,  who  stepped  from 
the  society  desk  to  be  a  staff  photog¬ 


TWO  DAILIES  DONATE  RED  CROSS  CANTEEN 

THOUSANDS  of  soldiers,  sailors  and  marines  today  remember  Evansville,  Ind.,  as  a 
town  where  hospitality  really  means  something — free  sandwiches,  pie,  coffee,  milit, 
candy  and  cigarettes.  The  reason?  This  Red  Cross  canteen,  open  24  hours  a  day  to 
servo  food  without  cost  to  members  of  the  armed  services  who  pass  through  the  city 
by  train.  Donated  by  the  Evansville  Courier  and  the  Evansville  Press,  the  city's  two 
daily  newspapers,  the  canteen  is  located  beside  the  tracks  of  the  L.  &  N.  railroad 
station,  through  which  all  trains  going  through  the  city  are  routed.  Volunteer  workers 
serve  the  men  in  uniform  at  the  canteen,  which  will  accommodate  100  persons  at  one 
time,  and  if  the  soldiers  can't  get  off  the  train  the  workers  take  the  food  to  them. 
Food  is  furnished  by  donations  from  individual  citizens,  by  civic  organizations.  Red 
Cross  workers  and  many  others.  The  Evansville  Civilian  Defense  is  collecting,  through 
boxes  distributed  in  business  houses,  candy,  cigars  and  cigarettes.  Three  thousand 
boys  a  week  have  been  served  since  the  canteen  opened  June  14. 


rapher  for  the  Jackson  (Miss.)  Daily 
News. 

Mrs.  Teresa  M.  Myers,  advertising 
manager  of  the  Tallahassee  (Fla.) 
Democrat.  She  has  two  men  working 
under  her  and  they  all  make  their 
rounds  on  bicycles. 

Margaret  Elliott  who  covers  city 
hall  for  Raleigh  (N.  C.)  Times,  and 
Lois  Byrd  who  covers  recruiting  sta¬ 
tions  for  the  same  paper. 

Gwen  Rogers  Olmsted,  who  suc¬ 
ceeded  her  husband  as  staff  photog¬ 
rapher  on  the  Chattanooga  Free-Press 
when  he  joined  the  Army  Air  Force. 

Janice  Pope  who  took  the  Louisville 
Times’  news  bureau  at  Jeffersonville, 
Ind.,  succeeding  Gordon  Parks  who 
joined  the  Army. 

The  Columbia  (S.  C.)  Record  has 
two  feminine  pinch  hitters.  They  are 
Mrs.  Lucy  Deerin  reporter  and  for¬ 
mer  society  editor,  who  has  now  taken 
up  photography  also  and  Jane  Cox 
who  took  over  the  state  editorship 
when  Courtney  Carson  went  to  the 
Army  Air  Force. 

In  Atlanta,  Eualalie  McDowell  cov¬ 
ers  the  federal  beat  for  the  Constitu¬ 
tion  and  Celestine  Sibly  Little  covers 
the  same  beat  for  the  Journal. 

m 

Tenn.  Dcdly  Has 
All- Woman  Staff 

Elizabethton,  Tenn.,  July  13 — City 
Ekiitor  Helen  Morris  is  leaving  the 
Elizabethton  Star  to  join  her  soldier- 
husband,  but  the  newspaper’s  all¬ 
woman  staff  carries  on — with  a  book¬ 
case  kitchenette  to  help  it  get  out  a 
wartime  daily. 

Mrs.  Lenna  Bangs,  youthful  grand¬ 
mother  who  has  been  serving  as  ad¬ 
vertising  manager,  took  over  Mrs. 
Morris’  job,  keeping  intact  the  all¬ 
feminine  line-up  which  gets  out  this 
paper  of  4,000  circulation. 

The  newspaperwomen  are  redecor¬ 
ating  the  office  in  spare  time — and  a 
bookcase  well  stocked  with  light 
foodstuffs  and  cooking  utensils  yields 
tea  and  snacks  daily  at  10  and  4. 

Business  manager  and  secretary  of 
the  corporation  is  Rose  V.  Chapman, 
who  turned  to  business  after  studying 
piano. 

Mrs.  Morris,  20,  succeeded  her  hus¬ 
band  as  city  editor  when  Mack  Morris 
joined  the  army  in  1940.  He  now  is  a 


sergeant  on  the  staff  of  the  Yank,  offi¬ 
cial  Army  newspaper. 

Mary  Newberry,  21,  is  sports  editor, 
the  only  woman  member  of  the  Na¬ 
tional  Federation  of  Baseball  Writers. 

Pauline  Pinson,  wife  of  a  physician 
and  mother  of  two  children,  divides 
her  time  between  cooking  and  society 
editing.  Doris  Perry,  who  junked 
school  teaching,  is  switchboard  oper¬ 
ator  and  proofreader,  while  19-year- 
old  Gerda  Pioreck  is  editorial  as¬ 
sistant. 

The  Star,  a  daily  newspaper,  is 
published  by  Elizabethton  Star,  Inc., 
of  which  M.  S.  Bangs,  Sr.,  is  pub¬ 
lisher.  ^ 

SELLER  TO  JOIN  FP 

H.  R.  (Dick)  Seller,  for  the  last  five 
years  an  international  representative 
of  the  American  Newspaper  Guild, 
will  resign  that  position  Aug.  1  and 
after  a  vacation  will  assume  the  post 
of  manager  of  the  New  York  bureau 
of  Federated  Press,  mail  service  to 
labor  newspapers.  He  will  succeed 
Marc  Stone,  who  now  is  in  the  Glider 
Division  of  the  Army  Air  Force. 
John  Dunn,  former  assistant  editor  of 
the  Guild  Reporter,  will  continue  as 
news  editor  of  FP’s  Eastern  Bureau. 
Henry  Zon,  FP’s  Washington  corre¬ 
spondent,  is  now  in  the  Army  Air 
Force  Reserve  and  his  successor  will 
be  named  in  August. 


Wartime  Makes  It 
More  Important 
Than 


offers  tne  greatest  econ¬ 
omy  in  its  budget  service  of 
pictures  .  .  .  features  .  .  . 
comics. 


Weather  Reports  I  ^ 
To  Include  *  ^ 


Tire  Information 


U.  S.  Bureau  Releases  to 
Inform  That  Hot  Weather 
Is  Bad  lor  Rubber 
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Washincton,  D.  C.,  July  13— Hu 
need  for  conserving  rubber  is  so  press¬ 
ing  that  local  weather  forecasts  ap¬ 
pearing  in  daily  newspapers  soon  may 
be  utilized  to  warn  car  owners  that 
hot  weather  is  the  worst  enemy  of 
automobile  tires,  according  to  the 
U.  S.  Weather  Bureau. 

Do  not  be  surpised,  it  is  suggested, 
if  in  glancing  at  the  local  forecast  you 
see  something  like  this:  ARTHI 

“Warmer  this  afternoon.  Drive  less 
and  drive  slowly.  Tires  wear  out  weekly 
four  times  as  fast  at  100  degrees  F  .  Chicacc 
as  at  40  degrees.”  i‘  signed 

“Continued  warm.  Don’t  cook  your  toons  a 
tires  on  broiling  pavements.  You  can’t  York  P 
replace  them.” 

“Much  warmer  Thursday.  Tire 
treads  wear  off  twice  as  fast  at  90 
degrees  as  at  60  degrees.  Drive 
slowly.” 

Suggested  by  OEM 

Cooperation  of  the  Weather  Bureau 
in  the  rubber  conservation  campaign 
was  requested  by  the  Office  of  liner- 
gency  Management.  In  relaying  die 
request  to  all  weather  stations,  F.  W 
Reichfelderfer,  Director  of  the  Bureau,  ( 
said:  { 

“Compliance  with  this  request  s, 
of  course,  a  matter  that  depends  on 
the  cooperation  of  the  individual 
newspaper.  It  will  be  appreciated 
therefore  if  local  officials  will  discus 
this  with  newspaper  editors  with  a  | 
view  to  working  out  such  arrang^^ 
ments  as  may  be  practicable.  ■  P^cttsoi 
“It  should  be  imderstood  that  the  !  JUDGE 
published  weather  forecasts  are  sot  g  MAN 
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to  be  abbreviated  or  curtailed  to  make 
space  for  the  slogan  and  that  the  slo¬ 
gan  is  to  be  added  to  and  not  in¬ 
terpolated  in  the  body  of  the  foR- 
cast.” 


YOUTH  OR  EXPERIENCB 


Experienci 


Intelllgant  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experiraec, 
and  Judgment-^e  ability  k 
select  the  good,  discard  the  un¬ 
worthy. 


Youth- 


Eagerness  and  enthusiasn 
are  vital  to  any  pubUcatkm 
today.  Coupled  with  abiUt? 
and  intelligence  they  can  be 
guided  to  the  benefit  of  tb* 
community  and  the  profit  » 
the  publisher. 
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When  employers  want 
prompt  and  ^ei^ve  serviet, 
they  write  or  wire 


The  PERSONNR  BUREil 


of  Sigma  Dalta  Cbi 


James  C.  Kiper,  Director 
35  E.  Wacker  Drive 
Chicago,  RL 


A  nation-voida  non-pro^  ***7? 
supported  by  Sigma  Dete  ^ 
Professional  JourndUstk  Tr^ 
•Uty. 
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Martinek,  creator  for  Bell  of  the  comic  for  Montreal-Matin,  testified  to  the  side.  This  flag  was  published  by  the 
strip  and  page  “Don  Winslow  of  the  accuracy  of  their  reports,  but  said  Boston  Store,  one  of  Milwaukee’s 
Navy.”  The  article  appeared  in  the  they  were  not  full  reports  as  Mr.  largest  department  stores,  to  provide 
June  issue  of  the  Police  Journal,  ofH-  Chaloult  spoke  for  an  hour  and  a  Old  Glory  for  display  purposes  in  the 
cial  publication  of  the  Illinois  State  half  and  ^ere  was  not  space  in  a  thousands  of  homes  in  the  Milwaukee 
Police  and  the  Ulinois  Association  of  newspaper  for  a  verbatim  report  of  area  where  the  Sentinel  is  read.  The 

flag  was  printed  in  the  true  flag  colors. 

_ _  _ _ _  The  defence  objected  that  con-  The  reverse  is  blank  except  for  the 

cago  civil  Service  Commission  as  its  densed  reports  in  newspapers  should  two  lines  in  10-point  type:  “On  this 

not  be  taken  as  evidence  against  Mr.  Independence  Day,  resolve  to  fly  your 
Chaloult,  who  testified  that  he  spoke  flag  every  day,  proud  symbol  of  our 
Forming  “Junior  Commandos"  ex  tempore,  and  had  no  written  re-  land  of  the  free  .  .  .”  and  a  small 
strip  aiding  port  of  what  he  said.  Mr.  Chaloxilt  signature  of  the  advertiser.  On  the 
‘  ^  ■  denied  that  he  had  prejudiced  re-  page  opposite  the  flag  appeared  a 

cruiting,  and,  cross-examined,  said  2  col.  x  10  in.  advertisement  calling 
he  had  considered  the  war  to  be  an  attention  to  the  flag  and  suggesting 
“imperial  war”  in  which  Canada  had  to  the  reader:  “Fly  your  colors  .  .  . 
no  interest,  but  that  since  the  United  Celebrate  the  Fourth!  Hang  up  this 
States  entered  the  war  he  did  no  flag  in  your  window,  on  your  wall,  at 
longer  consider  it  in  that  light.  your  door! — Boston  Store,  Heart  of 

Judge  Archambault  set  August  3  Milwaukee.” 
next  as  the  date  on  which  the  Court  '  ■ 

will  deliver  its  judgment.  FLA.  DAILY  SOLD 

an  PFflTTTPirC  FT  nr-  Augustine,  Fla.,  July  13-The 

The  Norwich  rti/iiUnriO  r St.  Augustine  Record,  afternoon  daily 

effective  In  the  July  4  edition  of  the  Mil-  founded  in  1894,  has  been  sold  by  the 

color  Flagler  interests  to  a  St.  Augustine 
York  Post,  Ted  O.  Thackrey,  assistant  eight-page  Sunday  comic  supplement  reproduction  of  the  American  Flag  corporation,  A.  H.  Tebault,  president 


Ernie  Pyle  in  Ireland  _  .  . 

ERNIE  PYLE,  roving  reporter  for  Chiefs  of  Police.  The  Bell  author  th^  len^. 

Scripps-Howard  Newspaper  Alli-  formerly  was  a  member  of  the  Chi- 
UAKCE,  is  back  on  the  job  again.  This  i  „  7^  '  7  ‘  ^ 

time  he’s  “Somewhere  in  Northern  fingerprint  expert. 

Ireland,”  and  his  first  column  with 
that  date-line  will  appear  in  news¬ 
papers  from  coast-to-coast  on  July  20  HERE’S  another 
~  the  war  efibrt. 

Annie,”  the  Ch 


through  distribution  by  United  Fea- 
tube  Syndicate.  His  column  will  ap¬ 
pear  daily  thereafter  for  an  indefinih 

time.  The  veteran  newsman  tells  by  Harold  Gray.  The  continuity  in 
about  his  airplane  flight  across  the  recent  weeks  has  stressed  “Junior 
ocean  in  his  first  column.  Commandos”  and  Gray’s  readers  have 

taken  him  up  on  it  with  “Junior  Com- 
Szylc  With  N.  Y.  Post  mando”  outfits  springing  up  around 

ARTHUR  SZYK,  internationally  country. 

famed  political  cartoonist  whose 
vreekly  cartoon  is  distributed  by  the  War  Changeover 
Chicago  Sun  Syndicate,  this  week  TREND  of  the  timei 

signed  a  contract  to  draw  four  car-  (Conn.)  Bulletin-Record,  -  e  '-  i 

toons  a  week  exclusively  for  the  New  with  its  Aug.  2  issues,  is  changing  its  waukee  Sentinel  ^appeared  a 

1.. . , --7  7  t: _.7.  _ _  '  J-*-—  *  = 

publisher  of  the  Post,  announced,  from  full-page  standard-size  to  an 
Szyk,  a  powerful  anti-Axis  propa-  eight-page  tabloid, 
gandist,  will  exhibit  30  of  his  war  car-  S.  J .  Monchak. 

toons  at  Mitchell  Field,  Long  Island,  ■ 

for  officers  and  men  beginning  July  N©WS  RcpOftS  T  l^UIG 
20  and  500  recreation  centers  of  the  t  Trirrl 

USO  are  decorating  their  walls  with  liGOSOIl  iiiUl 

his  work.  Montreal,  July  13— Newspaper  re¬ 

ports  of  an  allegedly  treasonable 
"Bugs"  Baer's  New  Column  speech  delivered  by  a  member  of  the 


Be  Calm 

Courteous 

Effective 


Right  now,  when  times  are  tense 
and  everybody  is  under  strain, 
‘’The  Voiee  with  a  Smile”  is  more 
important  than  ever. 

We’ve  all  got  a  big  job  to  do  and 
the  friendly,  effective  use  of  the 
telephone  helps  every  one  do  it 
faster  and  better. 

The  ealm  way  is  usually  the  eom- 
petent  way.  Being  courteous 
usually  means  saving  time  and 
tempers  all  along  the  line. 

BELL  TELEPHONE  SYSTEM 


Expensive  ^ 

*  Art,  Excellent  ^ 
Engravings  —  Some* 
^ing  More  Is  Needed 

•  'Those  delicate  wash 

renderings  of  seasonable 
garment  offerings  should 
®«ge  into  the  white  with¬ 
out  ugly  black  outlines  if 
prospective  buyers  are  to 
^  Plants  that  rely 

on  Certifi^  Mats  find  their 
®asy  molding  an  aid  in  pre- 
rerving  original  tonal  qual¬ 
ities  clear  and  unblemished. 

j.  9  Rockefeller  Plaza,  Dept  P  < 
^  New  York.  N.  Y.  ^ 


Simplest  full  automatic 
web  splicer  with 


Jones  Automatic 
Tension  Governor 


Best  combination  in  the 
World 


Walter  Scott  &  Co, 

PLAINFIELD,  N.  J. 


‘THI  TELEPHONI  HOUR'*-  fwntliit  fraot  ar*M» 
•vary  Monday  avaolof  —  N.  I.  C.  Had  Matwark. 
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PUBLISHER 


'Enterprise’  Necessary 
In  Promotion  Work 


written  by  Ted  Fetter,  now  serving 
at  a  nearby  post. 


MORE  MAILING  CARDS 


o  ^  •  J  •  .iU  U  Continuing  the  program  begun  in 

All  Sacr^ento  jomed  m  Ae  search  Advertising 

which  produced  Ae  desired  n^ber  has  released  a  new  set  of  mail- 


By  T.  S.  mVIN 


and  quantity  of  olden  <fays  costumes,  distribution  by  member 

Civilians  paid  adm^ions,  soldiere  newspapers  to  retailers  in  their  mar- 
were  admitted  free  of  charge  and  Ae  ^ets  throughout  the  United  States 


first  seven  performances  were  at  mili-  gnj  Canada.  The  four  new  cards. 


WHEN  WE  talked  about  enterprise  doubt  one  of  the  most  interesting  tary  posts  in  the  Sacramento  area,  9  to  12  in  the  campaign,  are  de- 

the  other  day,  and  what  a  necessary  pages  in  the  paper  that  day.  And  The  show  ran  for  five  weeks  in  Sacra-  signed  to  focus  retailers’  attention  on 


thing  it  is  for  success  in  newspaper  when  you  can  say  that  about  a  pro-  mento,  playing  at  the  Eagle  Theater,  the  advantages  they  gain  from  mami- 


promotion,  we  had  no  idea  that  up  in  motional  page. 


and  netted  the  army  theatrical  fimd  facturers’  advertising  in  newspapers. 

ec  OCO  CjI  r\t  tU!..  V.>.n..rrU4^  in  _ _ _  r  j-  -| 


Calt,  Ontario,  a  fellow  name  of  J.  E.  Which  brings  to  mind  another  re-  $.5,269.64.  Of  this,  tickets  brought  in  especially  in  wartime. 


Slaight  was  writing  us  about  that  cent  page  in  the  World-Telegram  that  $4,861.64  and  the  perSentage  from 


very  thing. 

Mr.  Slaight  is  promotion  and  ad- 


rang  the  bell — and  a  similar  one  in  concessions  totalled  $398. 
the  New  York  Herald  Tribune  that  ■ 


vertising  manager  of  the  Galt  Daily  rang  same.  The  World-Telegram 
Reporter.  “Galt,”  he  tells  us,  “is  a  page  was  headlined,  “I  pledge  .  .  .” 


city  of  15.000.  The  Reporter  serves  an  and  it  called  on  readers  to  keep  the 
industrial  market  of  32,000.  Our  1941  pledges  they  had  made  during  the 


ABC  daily  net  paid  circulation  was  Minute  Man  campaign  to  buy  war 


These  ads,  listing  the  200 


Not  a  big  paper,  as  you  can  see,  nor  sponsors  of  the  Minute  Man  newspa- 
yet  a  big  market.  But  when  the  cn-  per  advertising  campaign,  were  a  neat 


Urges  Smaller 
Sales  Staff  to 
Stay  in  Black 


terprise  put  into  a  promotion  is  big,  postscript  to  that  campaign,  one  of 
it  makes  the  paper  and  the  market  the  finest  war  advertising  efforts  that 


big,  too.  That’s  why  the  Reporter  has  yet  appeared  and  one  that  will 
was  able  to  publish  a  20-page  Army  long  remain  a  high  spot  in  newspaper 


California  Ad  Managers 
Told  to  Reduce  Marginal 
Accounts  to  Minimum 


Week  edition  not  many  weeks  ago  advertising, 
that  was  chock  to  the  guards  with  ad¬ 
vertising.  MacIntyre 

Neat  Design  JAMES  E 

Army  Week  was  celebrated  in  Can-  promotior 
ada  the  week  of  June  29  to  July  5.  geles  Timet 


LdTerfeing:  “  . .  question  of  curtailing 

display  staffs  or  expanding  them  m  WASHmcTON, 

MnoTntvro  in  ^vonccnn  effort  to  develop  more  marginal  Granick,  attorney  md  ; 

M  c  business  is  essentially  one  for  indi-  who  «  founder  and  director  of  Ae 

JAMES  E.  MacIntyre  retired  as  newspapers  to  determine  for  Amencan  Forum  of  the  Air,  h^  bera 

promotion  manager  of  the  Los  An-  themselves,  in  these  days  it  might  be 
geles  Times  on  July  L  He  is  sue-  operate  with  a  smaUer  staff  M.  Nelso^  chairman  of  Ae  War  Pro- 


MacIntyre  to  Svensson 


geles  Times  on  July  1.  He  is  suc- 


The  Reporter  put  out  its  Army  Week  ceeded  by  Robert  H.  Svensson,  who  assure  the  newspaper  keeping  in  Auction  Board.  He  will  advise  on 


edition  on  Saturday,  June  27.  Its  has  been  his  assistant  for  several 
front  page  was  devoted  to  the  program  years. 


of  the  next  day’s  Drumhead  Service. 
Design  was  neat,  and  the  border  of 


the  black. 

This  sentiment  was  developed  in  an 


What's  Going  On 


informal  roimd-table  discussion  by  spokesman  for  WPB  said, 
southern  unit  members  of  the  Cali-  _ ,  .  .. 


emblems  of  the  ^  various  Canadian  qNE  THING  ^at’s  going  on,  and  a  fornia  Newspaper  Advertising  Man- 


regiments  and  umts  will  make  it  a  good  thing  it  is  for  newspaper  pro-  agers  Association  in  their  July  meet- 


page  many  readers  will  want  to^keep.  motion,  is  the  “what’s  going  on”  bul-  ing  late  last  week  in  Los  Angeles. 


“Every  ad  in  the  edition,”  Mr.  igtins  that  Ramon  S.  Cram  of  the  “We  now,  more  than  ever,  have  to  York  department  and  women’s  q*- 

Slaight  tells  us,  “with  Ae  exception  Columbus  (O.)  Dispatch  has  started  consider  keeping  the  paper  in  the  cialty  stores  in  its  July  14  issue.  Tbe 

of  the  national  advertising,  was  laid  issuing  as  president  of  the  National  black,”  E.  B.  Brown,  San  Pedro  (Cal.)  timetable  was  suggested  by  the  large 

out  and  sold  by  our  advertising  de-  Newspaper  Promotion  Association.  News-Pilot,  declared.  “We  have  to  number  of  stores  that  have  revised 

partment  in  a  period  of  12  days.  Some  They  are  intended  to  keep  members  consider  higher  costs  in  all  depart-  their  shopping  hours  for  the  sununer. 

local  Army  Wwk  advertising  did  not  informed  not  only  of  NNPA  activities,  ments.  The  thing  to  do  is  to  raise  _ 

run  in  the  edition,  but  was  kept  for  general  activities  in  the  field  of  rates  and  sell  those  merchants  that 

Army  Week  itself — and  practically  all  newspaper  promotion.  Informal,  have  merchandise  to  sell,  and  keep 

Army  Week  ads  sponsored  by  na-  breezy,  chatty,  they  make  excellent  the  same  profit  coming  in.” 


their  shopping  hours  for  the  sununer. 


Army  Week  ads  sponsored  by  na¬ 


tional  advertisers  were  scheduled  for  reading— and  informative  reading,  too. 
various  days  durdng  the  week. 


“As  it  was,  our  main  news  section  "Lej  Freedom  Sing" 


Reduce  Margiaal  Accoantt 

Accordingly,  he  stated,  in  San  Pedro 
they  have  adopted  the  idea  of  selling 


was  overcrowded.  The  average  num-  jp  THERE’S  one  newspaper  publisher  regular  advertisers,  and  reducing 


^r  of  pages  we  nm  dun^  the  year  pleased  with  radio  as  a  newspaper  marginal  accoimts  to  the  minimum, 
breaks  doira  to  16  This  edition  promotion  medium  it’s  Leigh  Danen-  thus  requiring  a  smaller  staff, 

alone  r^  20  pag^.  We  feel  we  did  a  publisher  of  the  Bridgeport  A  formula  which  might  govern  the 

g^  job  in  putting  the  Army  Week  fQonn.)  Sunday  Herald.  His  paper  situation  was  suggested  by  Barton 
idea  over  in  our  area.  What  do  you  brought  to  a  close  on  July  4  a  6-  HeUigers,  Alhambra  Post-Advocate, 
think  of  It  for  a  newspaper  our  size.  month  series  of  weekly  broadcasts,  who  proposed  that  if  the  sales  staff 
To  whi^  we  <»n  reply  only  by  re-  »Let  Freedom  Sing,”  which  employed  has  enough  service  accounts  to  keep 
peating  it  doesn  t  matter  a  damn  how  taignts  of  Bridgeport  war  workers,  going  three-fourths  of  the  time. 


-MEET  YOU 
AT  THE  MEN'S  BAR* 


big  the  paper  is,  if  only  the  enteprrise  school  students  and  foreign  there  is  no  need  for  making  a  staff 


that  goes  into  its  promotion  is  big.  A 
fact  which  the  Galt  enterprise  suf¬ 
ficiently  proves. 


groups  to  show  a  rounded  picture  of  r^uction.  If  a  reduction  is  made,  it 


an  American  city  devoting  itself  en-  should  be  only  to  the  point  where 


Good  M^re'imTMayo^'jaT^TwtoU^  ,  Use  of  a  ^nus  system  in  an  effort 

THE  Charlotte  (N.  C.)  News  deserves  it,  and  was  heard  over  Mutual  through  i 

a  generous  round  of  applause  for  the  WICC,  Yankee  Network  outlet  in  at  aU  satisfymg,  Ralph  Juliard,  Santo 
splendid  tribute  it  published  on  July  Bridgeport.  Mr.  Danenberg  plans  ggm  er,  repor  _ 


tirely  to  the  war  effort.  The  July  4  >t  ^ves  each  man  the  s^e  number  of 
program  had  Leon  Henderson,  Grace  he  had  to  make  before. 


4  to  members  of  the  News  family  now  radio  promotion  for  the  Herald  next 
in  the  services.  This  was  as  fine  an  year,  too. 


institutional  promotion  as  we  have  ■ 

^en  in  months.  It  w^  a  full  page  SpOIlSOrS  AmoteUr 
headlined,  They  re  Making  News  in  C*  J 

Now!”  Copy  was  excellent.  Design  dllOVr  lOf  r\TlXiy  x  UHQ 


newspaper  NEWS 


employed  the  Victory  V  motif,  each  Entertainment  for  thousands  of  sol- 


News  man  now  in  the  services  being  diers  and  additional  thousands  of 
given  a  star  that  carried  his  name  and  civilians  and  a  contribution  of  more 


Austr€Blia 


his  position  on  the  News. 


than  $5,000  to  the  theatrical  fund  of 


That  same  issue  of  the  News  car-  Army  posts  in  the  vicinity  of  Sacra- 
ried  another  interesting  page,  a  com-  mento.  Cal.,  resulted  from  the  presen- 


munity  advertisement  sponsored  by  tation  of  a  home-talent  stage  produc- 
Belmont,  N.  C.,  as  a  tribute  to  men  tion  by  the  Sacramento  (Cal.)  Bee,  a 


•  Tha  only  journal  giving  tha 
newt  of  advorfitart,  advarfit- 
ing,  publishing,  printing  and 
commarcial  broadcasting  in 
Australia  and  Naw  Zaaland. 


from  Belmont  now  in  the  services.  McClatchy  Newspaper,  and  KFBK, 
The  page  carried  the  names  of  these  McClatchy  radio  chain  unit. 


men,  and  the  signatures  of  the  spon-  Myron  V.  Depew,  city  editor  of  the 


If  you  ara  planning  salas  cam¬ 
paigns  or  arc  intarastad  in 
thasa  tarritorias  raad 


Every  day,  advertising 
men,  publishers,  editors 
meet  in  The  Waldorf  Men's 
Bar.They  like  the  comfort, 
hospitality  and  service. 
Tlicy  appreciate  the  fine 
foods  and  liquors,  .\bovc 
all,  they  prize  this  unique 
Waldorf  corner  as  a  sanc¬ 
tuary  reserved  for  men. 
You'll  prohalily  run  into 
more  of  your  associates 
liere,  at  a  given  time,  than 
anywhere  in  New  \ork. 


soring  merchants  and  civic  organiza-  Bee,  was  among  principals  in  a  cast 


included 


Robertson, 


One  of  the  finest  newspaper  adver-  KFBK,  chief  announcer  and  was  di- 
tisements  we  have  seen  in  a  long  time  rected  by  Myron  Hamm,  director. 


NEWSPAPER  NEWS 

Publlihad  Monthly 


was  a  picture  page  in  the  New  York  Sacramento  Studio  Players.  George 
WorUi  -  Telegram  showing  “World-  Breece’s  KFBK  orchestra  furnished 


Subscription  rata  $I.S0  par  yaar 
post  fraa 


TH£ 

WALDORF-ASTORIA 

Pari  Avanni  •  49tli  ta  SOtli  •  Hiw  tart 


Telegram  Correspondents  on  the  News  the  music. 


Fronts  of  the  World.”  It  was  beyond  The  play  “Naughty  Naught,”  was 


JPsrmiek  Bldg^  Banulton  St., 


AIDS  ARMY  FUND 

The  Waco  (Tex.)  News-Trihunt 
and  Times-Herald  this  week  pre¬ 
sented  to  the  Welfare  and  Recrea¬ 
tional  Fund  of  the  Waco  Army  Flying 
School  a  check  for  $1,131.09,  which  is 
10%  of  the  gross  receipts  of  the  dailies’ 
“MacArthur  Edition”  published  June 
28.  The  edition  carried  97,160  lines 
of  paid  ads  and  was  printed  on  Texas 
pulp  from  the  Southland  Paper  Mills 
at  Lufkin,  Tex. 
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such  problems  as  the  chairman  may 
assign  to  him  from  time  to  time,  a 


SHOPPING  TIMETABLE 

The  New  York  Sun  published  a 
siunmer  shopping  timetable  for  New 


“We  now,  more  than  ever,  have  to  York  department  and  women’s  q*- 


for  IULY  18,  1942 


CIRCULATIO  N— 2S 


Rate  Increases 
Serious  Problem 
Under  Ceilings 

Ray  Marx.  L  A.  Times, 
Suggests  Economies 
Ahead  oi  Raises 
By  GEORGE  A.  BRANDENBURG 

Viewed  in  the  light  of  ceiling  prices 
on  commodities  during  wartime,  cir- 
ciation  rate  increases  take  on  a  new 
significance  of  a  more  serious  nature 
than  in  the  past,  according  to  Ray- 
I  iioND  F.  Marx,  Los  Angeles  Times 
circulation  manager. 

Rather  than  resort  to  subscription 
rate  raises,  he  argues  that  perhaps  it 
would  be  better  to  institute  more 
economies  to  offset  advertising  losses. 
In  his  remarks  before  the  ICMA  con¬ 
vention  in  San  Francisco,  Mr.  Marx 
suggested  economies  in  pooling  and 
combining  routes  ...  in  every  other 
pha«a»  of  circulation  department  rou¬ 
tine  ..  .  and  in  every  other  depart¬ 
ment. 

Sees  Vicious  Circle 

He  points  out  that  raising  of  sub¬ 
scription  prices  at  the  present  time, 
under  price  ceilings,  even  though 
newspaper  rates  are  not  included  in 
the  OPA  edict,  the  circulator  will  find 
himself  in  the  middle  of  a  vicious 
circle.  He  fully  realizes  that  increas¬ 
ing  restrictions,  such  as  rationing  and 
price  ceilings,  will  mean  a  lesser  vol¬ 
ume  of  business,  less  for  the  retailer 
to  sell  and  consequently  less  for  him 
to  advertise. 

Recognizing  that  circulation  man¬ 
agers  will  likely  be  called  upon  by 
fall  for  additional  revenue  to  offset 
linage  losses,  Mr.  Marx  offers  some 
logical  reasons  why  it  may  be  dan¬ 
gerous  and  not  profitable  for  a  news¬ 
paper  to  raise  its  subscription  rates. 
Here  is  the  way  he  sees  the  picture: 

“Every  time  I  think  about  the  sub- 
of  raising  newspaper  subscrip- 
tioo  rates  to  offset  probable  losses  in 
advertising  revenue,  I  find  myself 
wondering  what  I  would  do  if  one  of 
my  employes  walked  into  my  office 
and  said: 

“‘Mr.  Marx,  the  transmission  in 
^automobile  has  broken.  I  want  a 
w-dollar-a-week  raise  in  pay  to 
Wp  pay  my  $200  garage  bill.’ 

“I  don’t  think  I’d  be  impressed  by 
hk  reasoning.  Td  want  to  know  why 


a  big,  heartless  guy  who  wants  to  tap 
me  for  your  losses.  And  besides 
you’re  not  very  patriotic  because 
there  should  be  a  ceiling  on  every¬ 
thing.  Stop  the  paper.  I’ll  get  my 
news  on  the  radio — it  gives  me  your 
precious  ‘war  news’  every  15  minutes 
—FREE’! 

“But  after  due  deliberation  we  de¬ 
cide  to  raise  the  subscription  price 
from  $1.30  a  month  to  $1.40.  We 
maintain  that  these  narrow  minded 
subscribers  must  be  in  a  small  min¬ 
ority.  And  they  are.  But  is  the 
minority  small  enough  to  make  the 
rate  raise  produce  added  revenue? 

“For  the  sake  of  discussion,  let’s 
put  that  ‘stop  the  paper’  minority  at 
8%.  I  think  most  circulators  will 
think  of  a  higher  figure. 

“At  that  with  an  8%  lost  of  sub¬ 
scribers,  we  go  backwards.  Eight 
losses  of  $1.30  a  month  more  than  off¬ 
set  the  extra  10c  made  on  one  hun¬ 
dred  subscribers  who  continue  the 
paper.  In  round  numbers,  a  paper  of 
200,000  circulation  suffers  an  actual 
gross  loss  of  $2,400  a  month  by  tak¬ 
ing  an  8%  loss  in  subscribers  due  to 
a  10c  rate  raise! 

“But  even  then  we’re  not  so  sad 
because  we  think  of  the  newsprint 
saved  and  delivery  costs  cut  down. 
Then,  suddenly,  we  remember  that 
we  don’t  get  10c  extra  from  each 
subscriber.  The  dealer  and  carrier 
and  the  routeman  come  into  the  pic¬ 
ture — to  the  tune  of  about  2c  or  3c 
out  of  our  extra  dime. 

“But  we’re  stubborn.  We’ll  get 
them  back.  We  always  have,  haven’t 
we?  But  how  much  will  it  cost  to  get 
them  back?  Promotional  activity  on 
a  scale  necessary  to  regain  8%  of  your 
circulation  calls  for  real  expenditures 
in  money  and  newsprint.  And,  with 
newspaper  circulations  at  present 
high  levels,  what  audience  could  we 
expect  to  reach  with  our  high-pow¬ 
ered  promotion?  Most  of  our  au¬ 
dience  probably  would  consist  of  that 
lost  8% — and  remember  they  are  the 
‘tough  customers.’ 

“Finally,  we  hear  from  the  adver¬ 
tising  department  It  is  complaining 
that  advertisers  want  a  reduction  in 
rate  to  compensate  for  the  loss  in  cir¬ 
culation. 

“It’s  a  vicious  circle — with  the  cir¬ 
culator  in  the  middle.’’ 

We  would  be  glad  to  have  some 
circulator  answer  the  arguments 
raised  by  Mr.  Marx  as  to  why  it  is 
possibly  better  to  economize  rather 
than  to  raise  subscription  rates. 
Please  address  your  communications 


Orleans  States,  Donald  W.  Coleman, 
circulation  director  of  the  two  papers, 
announced  that  women  who  have 
husbands,  sons  or  brothers  in  the 
armed  forces  are  wanted  as  New 
Orleans  States  newspaper  carri¬ 
ers. 

Mr.  Coleman  said  that  the  New 
Orleans  States  is  opening  up  a  few 
established  well-paying  routes,  mak¬ 
ing  it  possible  for  women  to  earn  as 
much  as  $20  a  week. 

The  circulation  director  explained 
“today  many  women  whose  hus¬ 
bands,  sons  and  brothers  are  in  the 
services  want  to  take  jobs  in  order 
to  maintain  their  present  living 
standard  and  in  order  to  contribute 
something  to  the  war  effort. 

“Few  jobs  are  more  ideally  suited 


anmml  summer  convention  in  Dan¬ 
ville  on  July  17-18  because  of  tire 
and  gasoline  shortages,  held  a  general 
meeting  here  Saturday  in  connection 
with  the  executive  committee  meet¬ 
ing  and,  in  addition  to  naming  officers, 
announced  its  annual  awards.  Major 
Powell  Glass,  associate  publisher  of 
the  Lynchburg  News  and  Advance, 
was  elected  vice-president  for  dailies, 
succeeding  Lieutenant  D.  Tennant 
Bryan,  former  general  manager  of 
Richmond  Newspapers,  Inc.,  who  has 
entered  the  Navy,  and  Earl  Forsythe, 
editor  and  publisher  of  the  Franklin 
News-Post,  of  Rocky  Mount,  vice- 
president  for  weeklies,  to  succeed  the 
newly-elected  president.  Jack  Thomp¬ 
son,  publisher  of  the  Salem  Times- 
Register,  was  reelected  treasurer,  and 


to  this  emergency,”  Mr.  Coleman  ^  Meyer,  of  Richmond,  secretary,  to 


said,  “for  in  addition  to  the  money 
woman  earns,  she  also  serves  as  an 
official  U.  S.  agent  for  the  sale  of  war 
savings  stamps.  Equally  attractive 
is  the  fact  that  no  previous  experi¬ 
ence  is  necessary  and  the  work  takes 
only  a  few  hours  a  day,  leaving  ample 
time  for  regular  household  du¬ 
ties.” 

Interested  women  between  the  ages 
of  18  and  40  were  directed  to  apply 
to  Mr.  Coleman. 

With  the  announcement  of  the 
openings  appeared  a  story  of  the  first 
woman  newspaper  distributor  in  the 
southern  section  to  succeed  her  hus¬ 
band  as  agent  and  distributor  for  the 
Times-Picayune.  She  is  Mrs.  Betty 
Jones  Bradford  of  Laurel,  Miss.,  wife 
of  Irvin  Bradford,  the  Times-Picayune 
distributor  for  the  Laurel  area.  Mr. 
Bradford  has  joined  the  armed  forces 
of  the  United  States. 

Meeting  the  bus  which  brings  the 
Times -Picayrme  to  Laurel  at  4:20  a.m. 
each  day,  Mrs.  Bradford  checks  the 
carriers  off  on  the  routes  and  even 
takes  a  route  herself,  delivering  the 
papers  to  subscribers  personally,  if  a 
carrier  is  missing. 

■ 

A.  Robbins  Heads 
Virginia  Press  Group 

Richmond,  Va.,  July  13 — Augustus 
Robbins,  one  of  the  few  if  not  the  only 
man  to  serve  as  president  of  press 
associations  of  two  states,  was  elected 
July  11  to  head  the  Virginia  Press 
Association.  Robbins,  who  moved  to 
Virginia  in  1937  and  became  editor 
and  publisher  of  the  Hopewell  News, 
was  president  of  the  Kentucky  Press 
Association  in  1935-36.  He  was  editor 
and  publisher  of  the  Hickman  (Ky.) 


ucceed  Lieutenant  James  D.  McKel- 
din,  former  secretary,  who  has  en¬ 
tered  the  Navy. 

Girl  Reporter  Wins  Again 

Rhea  Talley,  woman  reporter  for 
the  Richmond  Times-Dispatch,  re¬ 
peated  her  last  year’s  performance  in 
winning  first  prize  in  the  association’s 
annual  feature  story  sweepstakes  con¬ 
test. 

Her  story  was  on  the  Rocke¬ 
feller  restoration  work  at  Williams¬ 
burg. 

James  Latimer,  of  the  Richmond 
Times-Dispatch,  and  Mrs.  Charlton 
Whitehead,  of  the  Norfolk  Ledger- 
Dispatch,  tied  for  first  place  in  the 
news  writing  contest  Latimer’s  story 
dealt  with  an  emergency  operation 
performed  by  a  girl  physician  on  an 
injured  brakeman. 

Mrs.  Whitehead  wrote  about  the 
birth  of  a  baby  in  a  lifeboat  after  a 
ship  torpedoing. 

Winners  were  announced  by  Tom 
Hanes,  managing  editor  of  the  Nor¬ 
folk  Ledger-Dispatch  and  chairman 
of  the  awards  committee. 
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hp  ,  -Tu  :  c -  7  .  nease  aaaress  your  communications  puousner  oi  me  nicuma™  vrwy.; 

was  worth  that  extra  five  spot  to  jq  Chicago  office  of  Editor  &  Pub-  Courier  before  coming  to  Virginia 


LISHER,  360  N.  Michigan  Ave. 


WITH  A  6-column,  200-line  office  ad 
and  a  story  in  the  first  section  of 
Sunday’s  Times-Picayune  and  New 


If  newspapers  ask  for  a  raise  from 
public  on  the  basis  of  ‘falling  ad-  Women  Carriers 
veitising  revenue,’  won’t  a  similar  re- 
result?  In  the  public’s  mind, 

®t  our  ‘advertising  revenue’  as  re- 
•"ote  as  that  fellow’s  transmission? 

Sabteriber  May  talk 
we  use  any  other  reason  ef- 
at  this  time?  Suppose  we 
."creased  cost  of  pr^uction 
"ccesutates  a  raise’?  Mr.  Subscriber 
nswers  that  it’s  not  possible.  There 
“ he  says,  on  all  commodity 
How  come  the  material  you 
m-  ■  Produce  your  paper  is  increas- 
m  cost? 

m/.?***’  ™8ht  say  we  are  worth 
re  now  because  of  our  great  war 
Subscriber  coim- 
tino  ^  can  see  you  are  cut- 

^own  on  Ae  size  of  your  paper.’ 


t*!?.  right  out  and  admit 


that 

Ailing  advertising  revenue'  is 
*""1®  raise  and  ex- 
profitable  operation  of  a 
•tn^l***’*  ^  necessary  to  the  main- 
KiPti  mr  « press  in  America. 
Idinpk  "^scriber  lets  fly  with  his 
1  never  heard  of  a  paper 
Iverfi?'^  subscription  prices  when  ad- 
r  '^‘stng  revenue  was  UP.  You’re 


DUPLEX 

PRESSES 

SEMI-CYUNDRICAL 

UNITuiuLAR 


TUBULAR 

HIGH  SPEED  FLAT  BED 

flaTbed 

STEREO  MACHINERY 


THE 

DUPLEX  PRINTING 
PRESS  COMPANY 
BATTLE  CREEK  MICH. 


He  is  a  native  of  Augusta,  Ky. 

Carl  B.  Short,  general  manager  of 
the  Roanoke  Times  and  World-News, 
is  the  retiring  president  of  the  Vir¬ 
ginia  association. 

The  association,  which  cancelled  its 


is  a  newspaper  ESSENTIAL. 
Every  department  MUST 
have  it.  Thus  far  there 
has  been  no  threat  to  its 
continuous  supply  but  It 
Is  good  business  to  anti¬ 
cipate  your  paste  require¬ 
ments  while  supplies  are 
available  and  deliveries  are 
assured. 


Is  a  newspaper  adhesive 
trademark  backed  by  more 
than  forty  years  manufac¬ 
turing  experience.  80%  of 
the  nation’s  newspapers 
rely  on  EVANS’  adhesives 
In  the  editorial,  circula¬ 
tion.  advertising,  produc¬ 
tion  and  billposting  depart¬ 
ments. 


TREE 


for  a  very  limited  time  we 
will  give  away  one  dozen 
6  oz.  handy  desk  jars  of 
COPASCO  seml-llquld  of¬ 
fice  paste  with  every  dozen 
gallons  purchased.  This 
special  offer  saves  you 
$3.00.  Write  for  catalog  de¬ 
scribing  bundle  wrap,  make 
ready,  mailing  machine, 
and  web  splicing  pastes. 
Address  Dept.  E:p. 
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EDITOR  &  PUBLISHER 

JUNE  LINAGE  SHOWS  9.9%  DROP— SIX  MONTH  TOTAL  OFF  8.5% 


70LB1MW  I  I  I  I  I  I 

J  F  M  fl  M  J  J  R  S  0  N  D  J 


■1*1941  S*I942IN  millions  OF  LINES 

FOR  THE  SECOND  successive  month  all  classifi¬ 
cations  showed  losses  in  June,  according  to 
Media  Record  reports  for  52  cities.  Total  adver¬ 
tising  dropped  9.9%  and  for  the  first  six  months 
is  down  8.5%. 

All  classifications  are  also  down  for  the  six- 
month  period.  Retail  and  the  separate  depart¬ 
ment  store  classification  showed  the  lightest  June 
losses.  They  would  have  shown  up  better,  but  for 
the  fact  that  Jime  of  this  year  had  only  four 
Sundays  compared  to  five  in  1941. 

Department  stores  in  June  were  off  2.6%,  and 
retail,  off  4.7%.  General,  also  affected  by  the  loss 
of  a  Sunday,  dropped  9.3%  compared  to  last  year. 

The  Editor  &  Publisher  index,  the  average  for 
the  month  for  the  last  five  years,  also  dropped, 
registering  90.8  as  compared  to  89fi  in  May. 

Sunday  linage  has  taken  a  proportionally 
greater  loss  this  year  than  daily,  and  this  is  also 


NEWSPAPER  LINAGE~52  CITIES 

(roniiiilrd  by  EDITOR  t  PUBLISHER  from  Media 
Rreord  measurements) 


1942 

1941  ‘ 

%  of 

E.  &  P. 

Linage 

Linage 

1941 

Index 

Total  Advertising 

June  . 

97.663,021 

108.431,691 

90.1 

90.9 

M.ay  . 

107,044,301 

122.442.717 

87.4 

89.8 

Display  Only 

June  . 

77,054.834 

84.137,527 

91.6 

91.5 

Mav  . 

84.718.272 

96.818.499 

87.5 

89.4 

Classified 

June  . 

20,608,187 

24.294,164 

84.8 

88.5 

Mav  . 

22,326,029 

23,624,218 

87.1 

91.4 

lun^  . 

58.302.789 

61,193,070 

95.3 

98.8 

May  . 

64,608,144 

69.822.048 

92.5 

97.0 

Department  Store 

June  . 

25,344,385 

26,031,049 

97.4 

102.4 

May  . 

27,521,559 

29.205.278 

94.2 

98.0 

General 

June  . 

14,841.138 

16,362,271 

90.7 

82.5 

•May  . 

16.528,802 

18.314.219 

90.3 

83.8 

Automotive 

June  . 

2,540,721 

4,918,245 

51.7 

46.0 

M.ay  . 

2,333,738 

6.939.060 

33.6 

34.3 

Financial 

June  . 

1,370,186 

1,663,941 

82.3 

81.2 

May  . 

1,247,588 

1,743,172 

71.6 

77.6 

reflected  in  the  retail  and  general  classifications. 
Sunday  losses  are  due  in  part  to  the  cut  in  real 
estate,  Sunday  automotive  copy,  and  the  loss  of 
many  durable  goods  lines,  such  as  refrigerators, 
which  were  formerly  steady  Sunday  advertisers. 

Retail  was  also  affected  by  price  ceilings  and 
inventory  regulations  which  resulted  in  a  general 
tightening  of  advertising  appropriations. 

In  retail  clothing  stores  and  amusements  prob¬ 
ably  made  the  best  showing  and  did  much  to  hold 
v.p  the  classification. 

Automotive,  of  course,  registered  the  greatest 
June  loss,  48.3%.  Financial  dropped  17.7%,  and 
classified,  15.2%.  Classified  feels  the  loss  of  used 
car  advertising,  but  is  showing  improvement  in 
some  cities,  due  to  employment  opportunities. 

Total  display  fell  off  8.4%  in  June. 


mi  - 1942 


For  the  six-month  period  losses  were  as  fol* 
lows:  retail,  3J.%;  department  store,  4.3%;  gen¬ 
eral,  3fi%;  automotive,  63.9%;  financial,  IIJ'J; 
total  display,  7.4%,  and  classified,  12.6%. 


June  Linage  for  Principal  Cities 


AKRON.  OHIO 

1942  1941  Gain  or  Loss 

Beacon  Journal  ....(e)  1,126.564  1,198,850  72,286  L 
Beacon  Journal  (S)  245,295  271,086  25,791  L 


Total  Daily  .  1,126,564  1,198,850  72,286  L 

Total  Sunday  .  245,295  271,086  25,791  L 

Grand  Total  .  1,371,859  1,469,936  98,077  L 


ALBANY,  N.  Y. 


Knickerbocker  News  .(e)  576.215 

Times  Union  . (m)  442,139 

•Times  Union  . (S)  227,566 


625,928 

466,818 

270,218 


49,713  L 
24,679  L 
42,652  L 


Total  Daily  .  1,018,354  1,092,746 

Total  Sunday  .  227,566  270,218 

Grand  Total  .  1,245,920  1,362,964 


74,392  L 
42,652  L 
117,044  L 


ALBUQUERQUE,  NEW  MEXICO 


Journal  . (m)  295,391  374,734 

Tribune  . (e)  324,370  424,275 

Journal  . (S)  38,779  80,608 


79,343  L 
99,905  L 
41,829  L 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


619,761  799,009 

38,779  80,608 

658.540  879,617 


179,248  L 
41.829  L 
221,077  L 


ATLANTA.  GA. 


Constitution  . (m) 

Journal  . (e) 

tConstitution  . (S) 

•Journal  . (S) 


487,455 

715.131 

216,897 

230,319 


552,449 

835,052 

313,040 

305,863 


64,994  L 
119,921  L 
96,143  L 
75,544  L 


Total  Daily  .  1,202,586  1,387,501 

Total  Sunday  .  447,216  618,903 

Grand  Total  .  1,649,802  2,006,404 


184,915  L 
171,687  L 
356,602  L 


ATLANTIC  CITY.  N.  J. 


Press  Union  .(See  note) 
Press  Sunday  . 


324,148 

56,200 


375,130 

108,532 


50,982  L 
52,332  L 


Total  Daily  . 
Total  Sunday 
Grand  Total 


324,148 

56,200 

380,348 


375,130 

108.532 

483,662 


50.982  L 
52.332  L 
103,314  L 


Note:  Press  Union  sold  in  combination  morning  and 

evening.  Linage  of  one  edition  given. 


BALTIMORE.  MD. 


N'ews-Post  . (e) 

Sun  . (m) 

Sun  . (e) 

•American  . (S) 

tSun  . (S) 


869,011  861,997 

626,336  620,749 

1.229.441  1.239,195 
268,496  317,606 

451,625  558,011 


Total  Daily  .  2,724,788  2,721,941 

Total  Sunday  .  720,121  875,617 

G«nd  Total  .  3,444,909  3,597,558 


Times 


BAYONNE.  N.  J. 

_ (e)  225,301  *Not  measured 


Age  Herald  . m) 

News  . (e) 

Post  . (e) 

tNews  &  Age  Herald.  (S) 


BIRMINGHAM.  ALA. 

1942  1941  Gain  or  Loss 


427,850 

671,991 

310,183 

275,256 


418,600  9,250  G 

639,721  32,270  G 

395,093  84,910  L 

378.763  103,507  L 


Total  Daily  .  1,410,024  1 

Total  Sunday  .  275,256 

Grand  Total  .  1,685,280  1 

BOSTON,  MASS. 

§  Record-Anicrican  .(ni&e)  334,909 

Globe  . (m&e) 

Herald-Traveler  (See  note) 

Post  . (m) 

•Advertiser  . (S) 

Globe  . (S) 

tHerald  . (S) 

Post  . (S) 


,453,414 

378,763 

,832,177 


43,390  L 
103,507  L 
146,897  L 


611,183 

763,576 

372,923 

173,367 

267,700 

328,972 

76,546 


350,278 

608,586 

819,067 

438,782 

172,463 

368,132 

429,409 

108,201 


15,369  L 
2,597  G 
55,491  L 
65,859  L 
904  G 
100,432  L 
100,437  L 
31,655  L 


Total  Daily  .  2,082,591  2,216.713  134,122  L 

Total  SurnLay  .  846,585  1,078,205  231,620  L 

Grand  Total  . .  2,929,176  3,294,918  365,742  L 

Note:  Globe  is  sold  in  combination  morning  and  evening. 
Traveler  is  sold  in  combination  with  morning  or  Sunday 
Herald. 

i  Record  Morning  is  sold  in  combination  with  the  Amer¬ 
ican  Evening.  Linage  of  one  edition  is  given. 


BUFFALO.  N.  Y. 

Courier  Express  _ .(m)  566,513  553,140 

News  . (e)  1.208,026  1.234,997 

•‘Courier  Express  ...(S)  304,033  361,752 


13,373  G 
26,971  L 
57,719  L 


Total  Daily  .  1,774,539  1,788,137  13,598  L 

Total  Sunday  .  304,033  361,752  57,719  L 

Grand  Total  .  2,078,572  2,149,889  71,317  L 


CAMDEN.  N.  J. 

Courier  . (See  note)  671,791  747,340  75,549  L 

Note:  The  Courier  (e)  and  Post  (m)  sold  in  combination. 
Linage  of  one  edition  Courier  (e)  only  is  given. 


CEDAR  RAPIDS.  IOWA 

Gazette  . (e)  444,708  484.208  39.500  L 

Gazette  . (S)  90,069  133,651  43,582L 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


444,708  484.208 

90,069  133.651 

534,777  617,859 


7,014  G 
5,587  G 
9,754  L 
49.110  L 
106,386  L 


2,847  G 
155,496  L 
152,649  L 


Tribune  . (m) 

Sun  . (m) 

tDaily  News  . (e) 

Herald-American  . (e) 

Times  . (e) 

Tribune  . (S) 

Sun  . (S) 

•Herald-.^merican  ...(S) 

Times  . (S) 


CHICAGO.  ILL. 


984,046  1,124,274 
404,912 


842,738 

605,167 

463,950 

488,181 

174,390 

262.742 

55,271 


998,545 

673,975 

564,374 

663,076 


384,242 

99,198 


140,228  L 
404,912  G 
155,807  L 
68,808  L 
100,424  L 
174,895  L 
174,390  G 
121,500  L 
43,927  L 


Total  Daily  .  3,300,813  3,361,168 

Total  Sunday  .  980,584  1,146,516 

Grand  Total  .  4,281,397  4,507,684 


60,355  L 
165,932  L 
226,287  L 


CINCINNATI.  OHIO 


Enquirer  . (m) 

Post  . (e) 

Times-Star  . (e) 

tEnquirer  . (S) 


1942 

456,365 

713,450 

738,589 

390,455 


1941  GainorLosi 
418,197  38,1680 

728,420  14,9701 

803,084  64,4951 

581,090  190,6351 


Total  Daily  .  1,908,404  1,949,701 

Total  Sunday  .  390,455  581,090 

Grand  Total  .  2,298,859  2,530,791 


41J97L 
190,6351 
231,932  L 


Plain  Dealer  . (m) 

News  . (e) 


CLEVELAND.  OHIO 


634,834 

499,030 


633,085 

530,347 


Press  . 

. (e) 

9831894 

1,031,282 

••tPlain  Dealer 

....(S) 

469,931 

567.404 

Total  Daily  . . 

2,117,758 

2,194,714 

Total  Sunday 

469,931 

567,404 

Grand  Total  . 

2,587,689 

2,762,118 

COLUMBUS,  OHIO 

Dispatch  . 

802,100 

863,552 

Citizen  . 

. (e) 

429,948 

501,512 

Ohio  State  Journal  ..(m) 

254,150 

255,237 

Dispatch  . 

. (S) 

234,188 

250,111 

Citizen . 

. (S) 

108,122 

126,168 

Star  . 

.  .weekly 

54,446 

53,981 

Total  Daily  . , 

1,486,198 

1,620,301 

Total  Sunday 

396,756 

430,260 

Grand  Total  . 

1,882,954 

2,050,561 

DALLAS,  TEXAS 

News  . 

635,854 

717,466 

Times-IIerald  ... 

. (e) 

868,414 

890,276 

. (e) 

245.292 

tNews  . 

. (S) 

228,292 

377,799 

Times-IIerald  ... 

. (S) 

217,308 

313,054 

1,7490 
31.317  L 
47,388  L 
97.4731 


76,956  L 
97,4731 
174,4291 


61,4521 
71.564L 
1,087 L 
15.9231. 
18,0461. 
4650 


134.103 L 
33.504 L 
167,6071. 


81.6121. 

21,8621. 


149,5071 

95,7461. 


Total  Daily  .  1,504,268  1,853,034 

Total  Sunday  .  445,600  690,853 

Grand  Total  .  1.949,868  2.543.887 

Note:  Journal  (e)  discontinued,  last  edition 
1942. 

DAYTON.  OHIO 


348.7661. 
245.253  L 
594,0191. 
March  2t 


Journal  . (m) 

Herald  . (e) 

News  . (e) 

Journal  Herald  . (S) 

News  . (S) 


359,858 

701,811 

867,494 

137,095 

143,374 


331,510 

720,966 

927,642 

161,105 

178,488 


28.348G 
19,155 1 
60.1«1' 
24,010j> 

IS.lMl 


Total  Daily  .  1,929,163  1,980,118 

Total  Sunday  .  280,469  339,593 

Grand  Total  .  2,209,632  2,319,711 


50.955 t 
59,124 1 
110,079- 


Rocky  Mtn.  News  ...(m) 

Post  . (e) 

Rocky  Mtn.  News  ...(S) 
Post  . (S) 


DENVER.  COLO. 


Total  Daily  . 
Total  Sunday 


Grand  Total  .  -1,147,511  1,378,943 


909,118  1,035,752 
238,393  343,191 
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for  JULY  18.  1942 


June  Linage  for  Principal  Cities 


OES  MOINES,  IOWA 


Better  . 

Tnbune  . . 

. 

ToUl  Daily 
Total  Sunday 
Grand  Total 


.(m) 

..(e) 

.(S) 


1942 

366,049 

4S8.277 

172,904 

824,326 

172,904 


1941  Gain  or  Loss 


363,929 

494,976 

243,033 

858,905 

243,033 


997,230  1,101,938 


DETROIT,  MICH. 


Tines  . (e)  696,204 

Fr«  Press  . (m)  668,778 

News  . JSl 

•Times  . (S) 

Fret  Press  . (S)  161,629 

iNeirs  . (S)  453,408 


736,621 
617,869 
1,288,041  1,182,515 
298,042  339,693 

-  202,652 

562,576 

Total  Daily  .  2,653,023  2,537,005 

Total  Sunday  .  913,079  1,104,921 

Grand  Total  .  3,566,102  3,641,926 

DULUTH,  MINN. 

397,397  470,232 

276,078  290,321 

110,667  145,519 

673,475  760,553 

110,667  145,519 

784,142  906,072 


....(e) 

Newt-Tribune  . . 

....(m) 

Newt-Tribune  . . . 

....(S) 

Total  Daily  ... 

Total  Sunday 
Grand  Total 


EASTON,  PA. 

Free-Press  . (m)  325,506 

EL  PASO,  TEXAS 


Times  . (m) 

Herald  Post  . (e) 


Timet 

Total  Daily  ., 
Total  Sunday 
Grand  Total  , 


354,079  371,089 

369,164  395,245 


.(S)  129,225  174,248 

723,243  766,334 

129,225  174,248 

852,468  940,582 

ERIE,  PA. 


Dispatch  Herald 

...(e) 

440,077 

Tuset  . 

...(e) 

517,007 

Dispatch  Herald  . . 

...(S) 

139,981 

ToUl  Daily  .... 

957,084 

Total  Sunday  . . 

139,981 

Grand  Total  . . . 

1,097,065 

486,308 

528,999 

228,917 


EVANSVILLE,  IND. 


Courier  . (m) 

Press  . (e) 

Courier  &  Press  ....  (S) 


610,293  642,684 

642,156  699,157 

138,117  242,343 


FLINT,  MICH. 


Journal  . 

Journal  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


.(e) 

.(S) 


763,631 

183,267 


763,631 

183,267 


Journal  Gazette  . (m) 

•News  Sentinel  . (e) 

Journal  Gazette  . (S) 


FORT  WAYNE,  IND. 


359,965 

686,866 

201,405 


—  Total  Sunday 


4521 
5(41. 
,0(11. 
,9231 
,04(1. 
4(5  G 

!io3i. 

,5041. 

,(on 


Grand  Total  .  1,248;236  1,366’,284 


FORT  WORTH,  TEXAS 


195,980 

535,164 

240,413 

122,139 


2,120  G 
36,699  L 
70,129  L 

34,579  L 
70,129  L 
104,708  L 


40,417  L 
50,909  G 
105,526  G 
41,651  L 
41,023  L 
109,168  L 

116,018  G 
191,842  L 
75,824  L 


72,835  L 
14,243  L 
34,852  L 

87,078  L 
34,852  L 
121,930  L 


17,010  L 
26,081  L 
45,023  L 

43,091  L 
45,023  L 
88,114  L 


228,917 


—  Total  Daily  .  1,252,449  1,341,841 

Total  Sunday  .  138,117  242,343 

Grand  Total  .  1,390,566  1,584,184 

FALL  RIVER,  MASS. 

Herald  News  . (e)  400,535  469,901 


956,689 

190,417 


956,689 

190,417 


946,898  1,147,106 


338,998 

786,758 

240,528 


Total  Daily  .  1,046,831  1,125,756 


201,405  240,528 


Star-Ttlegram  . (m) 

Star-Telegram  . (e) 

Press  . (e) 

Star-Telegram  . (S) 

Total  Daily  .  971,557  1,182,574 

Total  Sunday  .  122,139  184,113 

Grand  Total  .  1,093,696  1,366,687 


253,477 

562,932 

366,165 

184,113 


,(Ul 
,8(2  !• 

'.soH 


FRESNO.  CALIF. 

*  . .  432.247  502,753 

"  . (SI  94,722  156,417 

Grand  Total  .  526,969  659,170  132,201  L 


iJSll. 
t.OW'-' 

Xb  2^  Patr, 


9,155} 


HARRISBURG,  PA. 

...(mi  458,958  476,578 

. (e)  417,199  453,808 

Total  Daily  .  876,157  •  930,386 

Grand  Total  .  876,157  930,386 

:  News  (e)  ' 

Patriot  (m). 


HOUSTON.  TEXAS 


147,159  L 


32.391  L 
57,001  L 

104,226  L 

89.392  L 
104,226  L 
193,618  L 


69,366  L 


193,058  L 
7,150  L 

193,058  L 
7,150  L 
200,208  L 


20,967  G 
99,892  L 
39,123  L 

78,925  L 
39,123  L 
118,048  L 


57,497  L 
27,768  L 
125,752  L 
61,974  L 

211,017  L 
61,974  L 
272,991  L 


70,506  L 
61,695  L 


GLENS  FALLS.  N.  Y. 

i’jsd- , Port-Star  ....(See  note)  370,926  427,979  57,059  L 

— 2“,  f  Post-Star  (m)  sold  in  combination  with  Times  (e). 

edition,  Post-Star  (m)  only  is  given. 


ft  till  V  T  *  .  876,157  yJU.JBb  54,42/y  L. 

j’niflL:  (e)  carries  the  same  amount  of  advertising 

4,0WJ:  -  the  Patriot  (m\ 

HARTFORD,  CONN. 

. (m)  389,530  321,920 

. .  965,779  1,076,197 

. (S)  277,082 


.0.955}  I 
10,079- 


382,875 

.  1,355,309  1,398,117 

.  277,082  382,875 

56, '"“d  Total  .  1,632,391  1,780,992 

HEMPSTEAD  TOWN.  L.  I.,  N.  Y. 


Chronicle  . (e) 

Post  . (m) 

Press  . (e) 

Chronicle  . (S) 

Post  . (S) 


1942 

831,375 

428,800 

406,979 

266,445 

155,278 


1941  Gain  or  Loss 


920,577 

549,566 

486,792 

329,250 

234,174 


89,202  L 
120,766  L 
79,813  L 
62,805  L 
78,896  L 


Total  Daily  .  1,667,154  1,956,935  289,781  L 

Total  Sunday  .  421.723  563,424  141,701  L 

Grand  Total  .  2,088,877  2,520,359  431,482  L 

INDIANAPOLIS.  IND. 


31,«S'’MN. 


News  ...... 

. (e) 

838,600 

959,146 

120,546  L 

Star  . 

626,766 

643,987 

17,221  L 

Times  . 

. (e) 

588,847 

703,210 

114,363  L 

tStar  . 

. (S) 

323,075 

410,104 

87,029  L 

17,620  L 
36,609  L 


54,229  L 
54,229  L 


&  Star  (e) 

,*«5*y  . (e) 

I  PiTe  days. 


656,750 

178,848 


771,571- 

184,242 


Total  Daily  .  2,054,213  2,306,343  252,130  L 

Total  Sunday  .  323,075  410,104  87,029  L 

Grand  Total  .  2,377,288  2,716,447  339,159  L 

JACKSONVILLE.  FLA. 

Times  Union  . (m)  476,226  512,557  36,331  L 

Journal  .  . . (e)  702,454  553,949  148,505  G 

Times  Union  . (S)  191,807  284,689  92,882  L 

Total  Daily  .  1,178,680  1,066,506  112,174  G 


Total  Sunday  .  191,807  284,689 

Grand  Total  .  1,370,487  1,351,195 


92,882  L 
19,292  G 


JERSEY  CITY,  N.  J. 

Jersey  Journal  . (e)  371,310  Not  Measured 

JOHNSTOWN.  PA. 

••..•••......(e)  ,619.607  649,183  29,576  L 

/  Tribune  (e)  sold  in  combination  with  Democrat 

(m).  Linage  of  one  edition.  Tribune  (e)  only  is  given. 


KNOXVILLE,  TENN. 


Journal  . 

...,m) 

355,878 

354,995 

News-Sentinel 

....(e) 

419,330 

476,125 

46,231  L 

Journal  . 

...(S) 

131,002 

165,770 

11,992  L 
88,936  L 

News-Sentinel  . . , . 

...(S) 

114,425 

184,509 

Total  Daily  . . , . 

775,208 

831,120 

58,223  L 

Total  Sunday  . , 

245,427 

350,279 

88,936  L 

Grand  Total  , . . 

1,020,635 

1,181,399 

LOS  ANGELES.  CALIF. 


Examiner  . 

. . .  (m) 

705,135 

Times  . 

.  ..(m) 

940,052 

Herald-Express  . . 

....(e) 

659,525 

News  . 

...(d) 

537,893 

•Examiner  . 

...(S) 

377,746 

tTimes  . 

...(S) 

340,337 

Total  Daily  . . . . 

2,842,605 

Total  Sunday  . . 

718,083 

Grand  Total  , . . 

3,560,688 

656,481 

958,645 

679,214 

481,232 

525,636 

485,849 


883  G 
56,795  L 
34,768  L 
70,084  L 

55,912  L 


48,654  G 
18,593  L 
19,689  L 
56,661  G 
147,890  L 
145,512  L 


,572  67,033  G 

718,083  1,011,485  293,402  L 


LOUISVILLE.  KY. 


Courier  Journal  . 

.  ,.(m) 

675,523 

708,982 

33,459 

I, 

Times  . 

...(e) 

769,184 

825,892 

56,708 

1. 

Courier  Journal  , . 

...(S) 

313,888 

410,319 

96,431 

L 

Total  Daily  .  1,444,707  1,534,874  90,167  L 

Total  Sunday  .  313,888  410,319  96,431  L 

Grand  Total  .  1,758,595  1,945,193  186,598  1. 

MANCHESTER,  N.  H. 

Union  Leader  (See  note)  392,935  445,615  52,680  L 

Note:  Manchester  Union  (m)  and  Leader  (e)  .sold  in 
combination  only.  Linage  of  one  edition,  Union  (m),  only  is 
shown. 

MEMPHIS,  TENN. 

Commercial  Appeal  ..(m)  725,060  744.721  19,661  L 

Press-Scimitar  . (e)  458,716  535,942  77,226  L 

tCommercial  Appeal  .(S)  274,307  366,175  91,868L 

Total  Daily  .  1,183,776  1,280,663  96,887  L 

Total  Sunday  .  274,307  366,175  91,868  L 

Grand  Total  .  1,458,083  1,646,838  188,755  L 

MIAMI,  FLA. 

Herald  . (m)  567,944  652,152  84,208  L 

News  . (e)  408,154  753,342  345,188  L 

"Herald  . CS)  221,307  317,428  96,121  L 

News  . (S)  60,248  133,305  73,057  L 

Total  Daily  .  976,098  1,405,494  429,396  L 

Total  Sunday  .  281,555  450,733  169,178  L 

Grand  Total  .  1,257,653  1,856,227  598,574  L 

MILWAUKEE.  WIS. 

Sentinel  . . (ni)  383,710  398,489  14,779  L 

Journal  . (e)  1,143,375  1,280,414  137,039  L 

Post  . (e)  .  219,520  219,520  L 

•Sentinel  . (S)  175,000  208,154  33,154  L 

tjournal  . (S)  358,717  488,103  129,386  L 

Total  Daily  .  1,527,085  1,898,423  371,338  L 

Total  Sunday  .  533,717  696,257  162,540  L 

Grand  Total  .  2,060,802  2,594,680  533,878  L 

The  Milwaukee  Post  suspended  publication  May  23,  1942. 

MINNEAPOLIS.  MINN. 


67,610  G 
110.418  L 
105,793  L 

42,808  L 
105,793  L 
148,601  L 


Tribune  . 

...(m) 

342,405 

384,002 

41,597 

L 

Star  Journal  .... 

....(e) 

802.851 

782,972 

19,879 

G 

Times  . 

.  - . . (e) 

341,236 

507,067 

165,831 

L 

Tribune  &  Star 

Journal  . 

...(S) 

253,842 

428,101 

174,259 

L 

114,821  L 
5,394  L 


ToUl  Daily  .  1,486,492  1,674,041 

Total  Sunday  .  253,842  428,101 

Grand  Total  .  1,740,334  2,102,142 

MODESTO.  CALIF. 

(ee  . (e)  315,492  382,623 


MONTREAL,  CANADA 

1942  1941  Gain  or  Loss 


Star  . 

. (e) 

1,036,604 

1,056,100 

19,496  L 

Gazette  . 

453,182 

467,637 

14,455  L 

La  Presse  . . . 

. (e) 

852,725 

877,227 

24,502  L 

La  Patrie  . . . 

. (e) 

120,318 

129,558 

9,240  L 

Herald  . 

. (e) 

174,893 

222,978 

48,085  L 

Standard  .... 

. (S) 

105,855 

118,781 

12,926  L 

La  Patrie  . . . 

. (S) 

110,046 

146,718 

36,672  L 

Total  Daily  .  2,637,722  2,753,500 

Total  Sunday  .  215,901  265,499 

Grand  Total  .  2,853,623  3,018,999 


Press  . 

Star  . 

Star  . 

Total  Daily  . 
Total  Sunday 
Grand  Total, 


MUNCIE.  IND. 

..(e) 

.(m) 

..(S) 


397,683  441,325 

354,631  398,782 


111,144  137,590 


752,314 

111,144 


840,107 

137,590 


115,778  L 
49,598  L 
165,376  L 


43,642  L 
44,151  L 
26,446  L 

87,793  L 
26,446  L 


863,458  977,697  114,239  L 


NASHVILLE.  TENN. 


Banner  . . 

. (e) 

467,335 

Tennessean 

446,763 

Tennessean  . , , 

. (S) 

225,739 

Total  Daily  . 

914,098 

Total  Sunday 

225,739 

Grand  Total 

1,139,837  1. 

Note:  The 

Tennessean 

discontinued 

488,461 

459,191 


947,652 

292,931 


effective  January  1,  1942. 


NEWARK,  N.  J. 


Star-Ledger  . 

.  ..(m) 

435,561 

508,962 

News  . 

....(e) 

1,250,479 

1,330,969 

Call  . 

...(S) 

182,371 

276,662 

Star-Ledger  . 

...(S) 

77,850 

102,265 

Total  Daily  . . . . 

1,686,040 

1,839,931 

Total  Sunday  . 

260,221 

378,927 

Grand  Total  ... 

1,946,261 

2,218,858 

NEW  HAVEN.  CONN. 

Journal  Courier  . 

. .  .(m) 

241,934 

263,302 

Register  . 

....(e) 

699,019 

776,661 

Register  . 

...(S) 

146,847 

192,359 

Total  Daily  ... 

940,953 

1,039,963 

Total  Sunday  . 

146,847 

192,359 

Grand  Total  . . 

1,087,800 

1,232,322 

NEW  ORLEANS. 

LA. 

Times-Picayune  . . 

. .  .(m) 

843,219 

832.371 

Item  . 

....(e) 

626,424 

624.450 

States  . 

Times  Picayune  & 

....(e) 

524,252 

489.640 

States  . . 

...AS) 

377,535 

463.960 

Item-Tribune  . . . . 

...(S) 

289,665 

Total  Daily  . . . 

1.993,895 

1,946.461 

Total  Sunday  . 

377,535 

753,625 

Grand  Total  . . 

2,371,430 

2,700,086 

NEW  YORK.  N. 

Y. 

Times  . 

. . .  (m) 

875,626 

855,523 

Herald  Tribune 

,...(m) 

627,306 

633,281 

News  . 

..(m) 

883,963 

1,009,827 

Mirror  . 

.  .(m) 

348,857 

340,402 

Journal- American 

...(e) 

559,346 

586,474 

Post  . 

...(e) 

426,089 

488,338 

Sun  . 

...(e) 

775,083 

875,072 

World-Telegram 

...(e) 

667,061 

829,035 

Times  . 

...(S) 

770,842 

954,439 

tHerald  Tribune 

...(S) 

533,654 

670,090 

N*ews  . 

...(S) 

430,361 

569,512 

Mirror  . 

...(S) 

144.658 

166,205 

•Journal- American 

..(S) 

285,892 

334.933 

Total  D.iily  _ 

5,163,331 

5,617.952 

Total  Sunday  . 

2,165,407 

2.695,184 

UranU  Total  . . 

7,328,738 

8.313,136 

21,126  L 
12,428  L 
67,192  L 

33,554  L 
67,192  L 
100,746  L 


73,401  L 
80,490  L 
94,291  L 
24,415  L 

153,891  L 
118,706  L 
272,597  L 


21,368  L 
77,642  L 
45,512  L 

99,010  L 
45,512  L 
144,522  L 


10,848  G 
1,974  G 
34,612  G 

86,425  L 


47,434  G 
376,090  L 
328,656  L 


20,103  G 
5,975  L 
125,864  L 
8,455  G 
27,128  L 
62,249  L 
99,898  L 
161,974  L 
183,597  L 
136,436  L 
139,151  L 
21,547  L 
49,046  L 

454,621  L 
529,777  L 
984,398  L 


NEW  YORK  CITY  (BROOKLYN) 


Kagle  . 

...(e) 

440,804 

454,127 

13,323  L 

Home  Talk . 

...(e) 

30,316 

30,316  L 

Inland  News  . 

...(e) 

1.509 

1,509  L 

Eagle  . 

...(S) 

196,942 

225.165 

28,223  L 

Total  Daily  . . . . 

440,804 

485.952 

45,148  L 

Total  Sunday  . . 

196,942 

225,165 

28.223  L 

Grand  Total  . . . 

637,746 

711.117 

73,371  L 

NIAGARA  FALLS,  N.  Y. 


Gazette  . 

. (e) 

558,908 

650,755 

91,847  L 

OAKLAND.  CALIF. 

Piist-Enquirer 

. (e) 

643,992 

711,110 

67,118  L 

Tribune  . 

. (e) 

758,729 

784,161 

25,432  L 

Tribune  . 

. (S) 

172,939 

235,714 

62,775  L 

Total  Daily  . . 

1,402,721 

1.495,271 

92,550  L 

Total  Sunday 

172,939 

235,714 

62,775  L 

Grand  Total  . 

1,575,660 

1,730.985 

155,325  L 

OKLAHOMA  CITY,  OKLA. 

411.822 
524,156 

269.304 

935,978 

269.304 


OMAHA,  NEBR. 


Oklahoman  . 

...(m) 

343.212 

Times  . . 

....(e) 

438,911 

Oklahoman  . 

...(S) 

164,271 

Total  Daily  , . . . 

782,123 

Total  Sunday  . , 

164,271 

Grand  Total  . . . 

946,394 

68,610  L 
85,245  L 
105,033  L 

153,855  L 
105,033  L 
258,888  L 


jWorld 

Herald  .. 

....(e) 

552,118 

608,274 

56,156  L 

T  World 

Herald  ... 

...(S) 

236,722 

315,489 

78,767  L 

Total 

Daily  .... 

552,118 

608,274 

56,156  L 

Total 

Sunday  . , 

236,722 

315,489 

78,767  L 

Grand 

Total  . . 

788,840 

923,763 

134,923  L 

Note; 

1  World 

Herald 

sold  in  combination. 

Linage  of 

187,549  L 
174,259  L 
361,808  1. 


67,131  L  one  edition  (e)  only  is  shown. 
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EDITOR  &  PUBLISHER 


JunG  Linage  for  Principal  Cities 


PEORIA.  ILL. 

1942 


Ji'uriial  Tiani^cript  ...(d) 

.''tar  . (f ) 

.Ii'iirtial  Transcript  ..(S) 
Star  . (S) 


638.054 

460.336 

141.573 

101.825 


1941  Gain  or  Loss 
729,015  90,961  L 


616,241 

201,738 

162,643 


Total  Daily  .  1,098.390  1.345,256 

To«.il  Sunday  .  243,398  364,381 

Grand  Total  .  1,341,788  1.709,637 


PHILADELPHIA,  PA 

♦EvcninR  Bulletin  ...(e)  1.121,498  1.014,054 

Inquirer  . (m) 

N’fws  . (e) 

tvening  Public 

Ledger  (See  note)  (e) 

Record  . (m) 

Inoiiirer  . (S) 

’•Record  . (S) 


922,257 

306,618 


832,056 

284,729 


107.444  G 
90,201  G 
21,889  G 


556,715 

428.48.S 

300,489 


694,841 

510,802 

590,648 

425,602 


45,913  G 
162,160  L 
125,113  L 


Total  Daily  .  2,907,088  2,641,641 

Total  Sunday  .  728,977  1,016,250 

Grand  Total  . 3,636,065  3,657,891 

N'ote:  Evening  Public  Ledger  was  discontinue<t. 

ir.clndi-<l  in  Total  Daily  or  Grand  Total. 


265,447  G 
287,273  L 
21,826  L 
Xot 


PITTSBURGH,  PA. 


Sun-Telegraph  . (e) 

Post-Gaiette  . (m) 

Press  . (e) 

’Sun-Telegraph  . (S) 

■Press  . (S» 


721,559 

532,446 


756,405 

522,220 


1,051,090  1,065,532 
314.061  358  817 


343,945  420,867 


34,846  L 
10,226  G 
14,442  L 
44,756  I. 
76,922  L 


Total  Daily 
Total  Sunday 


2.305,095  2,344,157 
658.006  779,684 


tJrand  Total  .  2,963,101  3,123,841 


39,062  L 
121,678  L 
160,740  L 


Oregonian  . (m) 

Journal  . (e) 

’’Oregonian  . (S) 

t Journal  . (S) 


PORTLAND.  OREGON 


658,520  629,545 

794.677  874,980 


303,522 

125,471 


28,975  G 
80,303  L 
81,596  L 
46,423  L 


Total  Daily  .  1,453,197  1,504,525 

Total  Sunday  .  428,993  557,012 

Grand  Total  .  1,882,190  2,061,537 


51.328  L 
128,019  1. 
179,347  L 


PROVIDENCE.  R.  I. 

Bulletin  . (e)  906,975  1.022,472 

Journal  . (m)  288,714  337.822 


Journal  . (S)  206.280  246.015 


115,497  L 
49,108  L 
39,735  L 


Total  Daily  .  1,195,689  1,360,294 

Total  Sunday  .  206,280  246,015 

Gr.and  Total  .  1,401,969  1.606,309 


164,605  L 
39,735  L 
204,340  L 


READING.  PA. 


Eagle  (.See  note) . (e) 

Eagle  . (S) 


554.419 

28,414 


38,620  L 
10,687  L 


Total  Daily  . 

Total  Sunday  . . 

Grand  Total  _ _  _  _ _ 

Note:  Eagle  &  Times  (m)  sold  in  combination, 
i.f  one  edition.  Eagle  (e),  only  is  given. 


554,419 

28,414 

582,833 


38,620  I, 
10.687  I. 
49,307  1. 
Linage 


RICHMOND.  VA. 


News  I-eailer 

. (e) 

816.620 

898,004 

Times  Dispatch 

. (m> 

538,140 

574,638 

Times  Dispatch 

. (S) 

262,515 

341,354 

Total  Daily  . , 

1,354,760 

1,472,642 

Total  Sunday 

262.515 

341,354 

if  rand  Total 

1,617,275 

1.813,996 

ROANOKE.  VA 

Times  . . 

302,845 

258,266 

World-News  . . . . 

. (e) 

336,988 

425,107 

Times  . 

. (S) 

109,323 

212,093 

Total  Daily  . , 

_ 

639,833 

683,373 

Total  Sunday 

109.323 

212,093 

Grand  Total  . 

749,156 

895,466 

ROCHESTER.  N. 

Y. 

Democrat  &  Chronicle  (m) 

672.963 

711,117 

Times  Union  ... 

. (e) 

904,197 

1,025,636 

Democrat  &  Chronicle  (S) 

317,784 

446,432 

Total  Daily  . . 

1,577,160 

1,736,753 

Total  Sunday 

317,784 

446,432 

Grand  Total  . 

1,894,944 

2,183,185 

ROCKFORD.  ILL. 

Register-Republic 

....(e) 

558,669 

625,019 

Star  . 

....(m) 

421,837 

453,092 

Star  . 

. (S) 

108,983 

163,791 

ToUl  Daily  . . , 

980.506 

1,078,111 

ToUl  Sunday 

108,983 

163,791 

Grand  Total  , . 

1,089,489 

1,241,902 

81,384  T. 
36,498  L 
78,839  L 


117,882  L 
78,83*  L 
196,721  L 


44,579  G 
88.119  L 
102,770  L 


43,540  L 
102,770  L 
146,310  L 


38,154  L 
121,439  L 
128,648  L 


159,543  L 
128,648  L 
288.241  1. 


66,350  L 
31,255  1. 
54.808  1. 


97,605  L 
54,808  L 
152,413  L 


SACRAMENTO.  CALIF. 


Union  . 

294,022 

303,080 

9,058  L 

Bee  . 

. (e) 

707.381 

779,632 

72,251  L 

Union  . 

. (S) 

82,621 

102,367 

19,746  L 

Total  Daily  . . 
Total  Sunday 


Globe-Democrat  . (m) 

Post-Dispatch  . (e) 

Star-Times  . (e) 

■tGlobe-Democrat  . . . .  (S ) 
Post-Dispatch  . (S ) 


1,001,403 

1,082.712 

81,309  1. 

82,621 

102,367 

19,746  L 

1,084,024 

1,185,079 

101,055  L 

>UIS.  MO 

392,424 

469,807 

77,383  L 

748,698 

809,301 

60,603  L 

528,450 

580,652 

52,202  L 

228,763 

303,859 

75,096  L 

345,294 

416.759 

71,465  L 

Total  Daily  .  1,669,572  1,859,760 

Total  Sunday  .  574,057  720,618 

Grand  Total  .  2,243,629  2,580,378 


190,188  L 
146,561  1. 
336,749  L 


ST.  PAUL.  MINN. 


Pioneer  Press  . . . 

.  ...(m) 

452,264 

470,412 

18,148  L 

Dispatch  . 

. (e) 

674.730 

717,262 

42.532  L 

Pioneer  Press  . . 

....(S) 

258,390 

319,714 

61,324  L 

Total  Daily  , , 
Total  Sunday 
Grand  Total  , 


1.126,994  1,187,674 
258,390  319,714 

1,385,384  1.507,388 


60,680  L 
61,324  L 
122,004  I, 


SAN  ANTONIO.  TEXAS 


155,905  L 
60,165  L 
60,818  L 


246,866  L 
120,983  L 
367,849  L 


Light  . 
Express 
News  . . 
•Light 
Express 


. (e) 

. (ni) 

. (el 

. (SI 

. (S) 


1942 

551,636 

361,570 

740,844 

314,376 

241,168 


1941 

516,615 


364,012 

655.022 

329,265 

322,234 


Gain  or  Loss 
35,021  G 
2,442  I. 
85,822  G 
14.889  I, 
81,066  L 


Total  Daily  .  1.654,050  1,535,649 

Total  Sunday  .  555,544  651.499 

Grand  Total  .  2,209,594  2,187,148 

SAN  DIEGO.  CALIF. 

. . (m)  520.382  589,651 

Tribuiie-Sun  . (e)  760.559  848.615 

Union  . (S)  255,674  369.274 


118,401  G 
95.955  L 
22.446  G 


Total  Daily  .  1,280,941  1.438,266 

Total  Sunday  .  255,674  369,274 

Grand  Total  .  1,536,615  1,807,540 


SAN  FRANCISCO. 

Chronidc  .... 
Examiner  .... 

393,827 

566,468 

Call-Bulletin 

. (e) 

534,327 

Xews  . 

. (e) 

518.432 

^Chronicle  . . . . 

. (S) 

168,185 

’Examiner 

. (S) 

321.934 

Total  Daily  . 

2,013,054 

Total  Sunday 

490.119 

Grand  Total 

2,503,173 

SCHENECTADY.  N 

(■.azette  . 

597.991 

Union  Star  . . . 

550,838 

436,023 

645.423 

504,335 

597,882 

306.599 

466.361 


42,196  L 
78.955  L 
29,992  G 
79,450  L 
138,414  L 
144,427  L 


2,183.663 

772.960 


170,609  L 
282,841  L 
453,450  L 


633.527 

607,608 


35,536  L 
56,770  L 


Total  Daily  .  1,148,829  1,241.135 

Total  Sunday  .  . 

Grand  ToUl  .  1,148,829  1,241.1.15 

SCRANTON.  PA. 

Tribune  . (m)  415.291  497,118 

Times  . (e)  530,765  661,250 

Scrantoniaii  . (S)  145,835  203,711 


92,306  L 
92,366  L 


81,827  L 
130,485  L 
57,876  L 


Total  Daily  .  946,056  1,158,368 

Total  Sunday  .  145,835  203,711 

Grand  Total  .  1,091.891  1,362,079 

SEATTLE,  WASH. 

Post-Intelhgenccr  ...(m)  487,547  481,405 

Star  . (e) 

Times  . (e) 

’Post-Intelligencer  ...(S) 

Times  . (S) 


212,312  L 
57,876  L 
270,188  L 


282,289 

827,282 

329,980 

236,714 


243.565 

787,740 

377,900 

310.648 


6,142  G 
38,724  G 
39,542  G 
47,920  L 
73,934  L 


Total  Daily  .  1,597,118  1,512.710 

Total  Sunday  .  566,694  688,548 

Grand  Total  .  2,163,812  2.201,258 

Note;  Times  discontinued  "This  Week" 
January  1,  1942. 


84,408  G 
121,854  L 
37,446  L 
magazine. 


SIOUX  CITY.  IOWA 

Trilnine-Jotirnal  . (e)  293,785 

Journal  . (S)  99,440 


Total  Daily  .. 
Total  Sunday 
Grand  Total 


293,785  . 

99,440  . 

393,225  . 

SOUTH  BEND.  IND. 

Tribune  . (e)  708,938  723,818 

Tribune  . (S)  116,099  122,712 


14.880  I. 
6,613  I. 


Grand  Total 


Spokesman-Review  ...(m) 

Chronicle  . (e) 

tSpedeesman -Review  ..(S) 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


825,037 

846,530 

21,493  L 

NE.  WASH 

264,960 

308,956 

43,996  L 

452.268 

545,497 

93.236  1. 

185,455 

239,649 

54,194  L 

717,221  854.453 

185,455  239,649 

902,676  1,094,102 

SYRACUSE.  N.  Y. 

Herald-Journal  . (e)  848,812  877,557 

Post-Standard  . (m)  384,510  494,065 

’Herald  American  ..(S)  236,330  320,948 

Post -Standard  . (S)  112,461  145,833 


137,232  L 
54,194  L 
191,426  L 


28,745  L 
109,555  L 
84,618  L 
33,372  L 


ToUl  Daily  .  1,233,322  1,371,622 

Total  Sunday  .  348,791  466,781 

Grand  Total  .  1,582,113  1,838,403 

TACOMA,  WASH. 


138,300  L 
117,990  L 
256,290  L 


Total  Daily  . 
Total  Sunday 
Graiul  Total  . 


...(e) 

521,323 

481,719 

39,604 

G 

...(e) 

355,133 

361,294 

6,161 

L 

...(S) 

136,398 

192,100 

55,702 

L 

876,456 

843,013 

33,443 

G 

136,398 

192,100 

55,702 

L 

1,013,854 

1,035,113 

22,259 

L 

Times  . (m) 

Blade  . (e) 

Times  . (S) 


TOLEDO,  OHIO 


116,216 

843,819 

260,589 


119,875 

992,472 

348,278 


3,659  L 
148.653  I. 
87,689  L 


Total  Daily  . , 
Total  Sunday 
Grand  Total  . 


960,035  1,112,347  152,312  L 

260,589  348,278  87,689  L 

1,220,624  1,460,625  240,001  L 


TORONTO,  CANADA 

Globe  &  Mail . (in)  656,976  581,839 

Telegram  . (e)  989,503  1,029,855 

Star  . (e)  1,165,917  1,118.824 

Star  . (w)  89,854  106,062 


75,137  G 
40.352  L 
47,093  G 
16,208  L 


Grand  Total 


2,902,250  2.836,580  65,670  G 


TRENTON,  N.  J. 

Evening  Times  (See  note)  687,842  734,091 
Times-.\dvertiser  (S)  62,185  87,633 


46,249  L 
25,448  L 


Total  Daily  .  687,842  734,091  46,249  L 

ToUl  Sunday  .  62,185  87,633  25,448  L 

Grand  Total  . 750,027  821,724  71,697  L 

Note:  Trenton  Times  (e)  and  State  Gazette  (m)  are 
sold  in  combination. 

„  ,  troy.  n.  y. 

Breord  (See  note)  531,890  569.914  38,024  1. 

t  \  Record  (ra)  sold  in  combination  with  Times-Record 

(e).  Linage  of  one  edition,  Record  (ml,  only  is  given. 


Tribune  . (e) 

"orld  . (m) 

Tribune  . (S) 

World  . (SI 


TULSA.  OKLA. 

1942 


1941  Gain  or  Lots 
433,24  7  1  53.773  G 
429.99  0  47.3270 


Total  Daily  .  1,064.337 

ToUl  ^inday  .  193,945 


Grand  Total  .  1,2S8.’282  1, 217,874 


„  UNION  CITY.  N.  J. 

Hudson  Disp.itch  - (m)  348.949  Not  Measnrcii 

WASHINGTON,  D.  C. 


Times-Hcrald  . (d) 

News  . (e) 

East  . (m) 

Star  . . (e) 

Times-Herahl  . (S) 

Post  . (S) 

tStar  . (S) 


816,698  898,492 

588,002  616,123 

746,550  673,740 

1,439,226  1,509,724 
315,455  410,013 

245,651  328,203 

409,747  535,317 


81,7941 
28.1211 
72,810 G 
70,4981 
94458  L 
82,5521 
125,570  L 


Total  Daily  .  3,590,476  3,698,079 

Total  Sunday  .  970,853  1,273,533 

t.rand  Total  .  4,.561,329  4,971,612 


107,6031 

302,6801 

410,2831 


Star  . 

Ossining  Citizen 


Yonkers  Herald 


White  Plains  Reporter 


(e) 

132,098 

18.1,527 

(e) 

362,954 

490,302 

(c) 

397,561 

457,129 

(e) 

167,552 

199,628 

(e) 

202,921 

254.360 

(e) 

254.982 

329,325 

(e) 

162,713 

202,416 

(e) 

334,305 

415,998 

(e) 

484,524 

647,867 

52,4291 
127,348  L 


59,56811 


FO 
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32,0761 
51,4391 
74,343 L 
39,703  L 


81,69311 


163,34311 


Total  Daily  .  2,499,610  3.181,552 

Total  Sunday  .  .  . 

Grand  ToUl  .  2,499,610  3,181,552 

WICHITA.  KANS. 


681,94211 


681,94211 


Beacon  . (e) 

Eagle  . (m) 

Eagle  . (e) 

Beacon  . (S) 

Eagle  . (S) 


477,288 

319,595 

407,238 

211,925 

137,136 


481,264 

320,012 

432,640 

265,478 

205,489 


3,9761 

4171 

25,4021 

53.5531 

68,3531 
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cronnd 
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to  the  1 
formatic 
in  order 
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Total  Daily  . 
Total  Sunday 


1,204,121 

349,061 


1,233,916 

470,967 


Grand  ToUl  .  1,553,182  1,704,883 


29,795 L 
12I.906L 
151,7011 


Record  . 

(m) 

482,777 

566,174 

Times’Leader’News  . . 

.(e) 

619,941 

681,660 

Sunday  Independent. 

.(S 

150,881 

161,364 

Total  Daily  . 

1,102,718 

1,247,834 

lotai  Sunday  . 

150,881 

161.364 

Grand  Total  . 

1,253,599 

1,409,198 

WORCESTER.  MASS. 

Telegram  . 

.m) 

486.594 

568,287 

(■.azette  &  I’ost . 

.(e) 

564,358 

679,056 

Telegram  . 

(S) 

164,612 

228,755 

Total  1  )aily  . 

1,050,952 

1,247,343 

Total  Sunday  . 

164,612 

228,755 

Grand  Total  . 

1,215,564 

1,476,098 

83,3971 

61,7191 

10,4831 


145,1161 

10,4831 

155,5991 


81,6931 

114,6981 

64.1431 


196,3911 

64,1431 

260,5341 


YOUNGSTOWN.  OHIO 

\  indicator  Telegram. .  (e)  778,335  867,600 
Vindicator  Telegram.  (S)  167,916  280,056 


8926511 

112.14011 


Grand  Total 


946,251  1,147,656  201,40511 


Figwrws  Supplied  by  Publishers 
KANSAS  CITY.  MO. 
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Times  . 

655,668 

611,374 

Star  . 

. (e) 

649,537 

626,190 

Star  . 

. (S) 

346,816 

418,763 

44.294 C 
23.3476 
71,9471 


Grand  Total 


1,652,021  1,656,327 


4.3061 1 


NEW  BEDFORD.  MASS. 

Standard-Times  . (e)  390,040  439,026 

Standard-Times  . (S)  43,988  56,868 


48.98611 
12,180  a 


Grand  Total 


434,028  495,894 


61,866 1 1 


BRONX,  N.  Y. 

Home  News  . (e)  168,334 

Home  News  . (S)  60,583 


199,912 

77,023 


16,44011 


Grand  ToUl 
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228,917  276,935  48,0181 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAH 
WEEKLY,  COMIC  WEEKLY  AND  "THIS  WEEK ' 

JUNE,  1942  L  ..u  „  0.. 

’"AMERICAN  WEEKLY”  Linage  54,561  and  “W*' ■  nartment  j 
WEEKLY”  Linage  22,393  lines  is  included  in  the  Siiii*'|  of  Wa,  In 
figures  of  the  following  papers:  Albany  Times-Unwii,  * 
lanta  Journal,  Baltimore  American,  Boston  Ad'trrtiw 
cago  Herald-American,  Detroit  Times,  Milwaukee 
New  York  Journal-American,  Pittsburgh  Sun-Telejf^ 

San  Antonio  Light,  Syracuse  Herald-American,  Washnr' 
Times-Herald.  - 

49,568  lines  in  the  Los  Angeles  Examiner,  San 
cisco  Examiner  and  Seattle  Post  Intelligencer.  _-,v 
’’••AMERICAN  WEEKLY”  and  “COMIC  WEE^ 

Linage  54,561  lines  in  the  Buffalo  (Courier  Express, 
band  Plain  Dealer  and  Philadelphia  Record. 

”  “AMERICAN  WEEKLY  Linage  52,657  and  ‘  ' 

WEEKLY”  Lin^e  49,568  lines  in  the  Miami  Herald 
Portland  Oregonian.  .  ,  ^ 

t“THIS  WEEK”  Linage  29,896  lines  is  included  ' 
the  Sunday  figures  of  the  following  papers:  Atlanta 
stitution,  Baltimore  Sun,  Birmingham  News  &  Age  . 
aid,  Boston  Herald,  Cincinnati  Enquirer,  Qeveland 
Dealer,  Dallas  News,  Detroit  News,  Indianapolis  ■ 

Memphis  Commercial  Appeal,  Milwaukee  Journal,  N«7*  r.l  ij!  W-J 
Herald  Tribune,  Omaha  World-Herald,  Philadelphia  Wo^r  il 
ning  Bulletin,  Pittsburgh  Press,  St.  Louis  Globe-De®*”  ■  J*ting 
Washington  Star.  „ 

29,518  lines  in  the  Chicago  Daily  News  (e).  29,420  ■  .ObU*. 

in  the  Los  Angeles  Times,  Portland  journal,  San  g  a 

Chronicle  and  Spokane  Spokesman  Review.  "  ' 
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Davis  Pledges 
War  News  Truth 

continued  from  page  3 


of  the  war  policiefl,  actiritieB  ami  aims  of 
the  government, 

(bl  to  coordinate  the  war  informational 
letivitieB  of  all  Federal  departments  and 
iieocies, 

(c)  to  Issue  directives  conoernins  war  in- 
iornation  which  shall  be  bindinar  upon  the 
Hieral  Federal  departments  and  afrencies, 
aad 

(dl  to  establiBh  by  retmlation  the  types 
and  classes  of  informational  protrrams  and 
rtlesaes  which  shall  reciiiire  clearance  and 
approval  by  the  Office  of  War  Information 
prior  to  dissemination. 

This  reirulation  is  issued,  rfr<“ctivc  Mon¬ 
day,  July  13.  1942. 

1.  War  Information  Policy 
The  Federal  Government  will  issue  as 
promptly  as  possible  all  news  and  baek- 
tround  information  essential  to  a  cloar  under¬ 
standing  of  this  nation's  war  effort.  The 
what.  why.  when  and  how  will  be  told.  The 
impart  of  the  war  on  all  phases  of  American 
life  will  be  reported.  So  will  the  cooperative 
riorts  of  the  T7nitod  Nations.  Only  informa¬ 
tion  which  would  (rive  aid  and  comfort  to 
the  enemv  will  lx-  withhelil. 

(a)  With  the  aid  of  the  Committee  on 
Wit  Information  Policy  and  of  the  policy 
sta#  of  the  Oflice  of  War  Information,  the 
Director  of  War  Information  will  establish, 
iind  keep  current,  policies  trovernintr  the  war 
information  activities  of  all  Federal  agencies. 

(b)  Within  the  general  policies  so  estab- 
lifhed  and  in  harmony  with  the  clearance 
procedures  hereinafter  set  forth,  officers  of 
Federal  departments  and  agencies  are  directed 
to  maintain  an  oi>cn-door  policy  in  their  rela¬ 
tions  with  representative  of  the  press,  radio 
and  other  media. 

(c)  War  information  problems  requiring 
policy  decision  shall  be  brought  promptly 
to  the  attention  of  the  Dinn'tor  of  War  In¬ 
formation  through  his  liaison  represmitativcs 
in  order  that  policies  may  l>e  determined  and 
the  information  issued  without  delay. 

2.  Information  .Aelivities 
Within  the  framework  of  i>olicies  cstab- 
liahed  by  the  Director  cf  War  Information, 
all  departments  and  agencies  of  the  govern- 
mmt  will  continue  to  be  responsible  for 
and  will  release  direct  to  the  public  informa¬ 
tion  which  relates  cxclusivcl.v  to  their 
•rathorizeil  activities  and  does  not  Iwar  sig- 
I’ifloantly  upon  the  w.ar  information  program 
and  policies  of  the  government. 

la)  After  consultation  between  the  repre- 
“fntatives  of  the  Office  of  War  Infoi-mation 
and  of  each  Federal  department  or  iigeucy, 
this  general  regulation  will  be  develoiied  in 
neater  detail  to  meet  the  specific  problems 
that  may  arise  in  each  such  dciiartment  or 
agency. 

Ibl  Each  department  and  agency  shall 
immediately  review  its  information  program 
and,  in  the  interest  of  econom.v  and  effective 
war  work,  discontinue  all  non-essential  phases 
thereof.  An  enumm-ation  of  the  classes  and 
lypet  of  information  thus  tiiscontinued  shall 
he  reported  by  each  department  and  agcnc.v 
to  the  Director  of  War  Information  not  later 
than  Aug.  16,  1942. 

(c)  Each  department  and  agem-y  .shall 
designate  a  representative  with  authority  to 
cooperate  with  the  Office  of  War  Information 
in  expressing  the  handling  of  those  cl;isscs 
nt  war  information  requiring  central  clear¬ 
ance,  as  enumerated  in  su<ss'cding  sections 
of  this  regulation. 

3.  News 

IGeneral)  News  releases  relating  signifi¬ 
cantly  to  the  war  effort  or  dealing  with 
activities  broader  than  the  authorized  work 
nl  the  initiating  agency  shall,  where  possible, 
he  preparcil  by  the  appropriate  Feclcral  de¬ 
partment  or  agency  for  clearance  and  issu¬ 
ance  by  the  news  bureau  of  the  Office  of 
ffar  Information.  The  chief  of  the  news 
hm.au  will  be  responsible  for  clearing  such 
relesM-B  with  the  appropriate  policy  officers 
nf  OWI  and  with  the  departments  and  .agen- 
‘’c*  concerned.  Announcements,  statements, 
material  for  radio  news  and  newsreels,  news 
pictures  and  other  material  which  have  the 
•me  purpose  as  a  news  release  shall  be 
handled  in  the  same  manner  as  news  releases. 

,  (hi  Information  involved  the  armed  ser- 
'iccs.  The  Office  of  War  Information  will 
■moperate  with  the  War  and  Navy  Ik'part- 
ments  in  facilitating  the  fullest  possible  dis- 
"^Ination  of  information  involving  military 
i<M  naval  actions.  Whether  specific  military 
information  would  be  of  aid  to  the  enemy 
wiu  be  determined  h.v  the  War  or  Navy  De- 
hjdment  after  consultation  with  the  Director 
of  War  Information. 

4.  Addresses 

In  a(v.ordanie  with  directives  heretofore 
j^ued  by  the  President,  all  addresses  by  the 
hca^  of  Fcaleral  departments  and  agencies 
^  by  other  policy  forming  officials  will  lx; 
by  the  oriinnating  agency  with  the 
.  of  the  bureau  of  publications  and 
^xphics  of  the  Office  of  War  Information, 
iilir  ”7  the  bureau  will  consult  with 
w  appropriate  policy  officers  of  OWI  and 
with  other  governmental  agencies  in  handling 
nch  clearance. 

y  5.  Publications 

bulletins  relate  exclusively  to  the 

ork  of  a  single  agency  and  do  not  involve 
**  “iformation  policy;  they  will  therefore 
^tlnue  to  be  prepared  and  published  by 
nc  initiating  department  or  agency,  without 
Publications  relating  signific.anlly 
^ar  effort,  or  dealing  with  activities 
ifiuf’r''  'be  aitthorized  work  of  the 

agency  shall  he  cleared  with  the 
”•'■‘  .•>7  the  bun.>au  of  publications  and 

aphics,  who  will  lx*  responsible  for  con- 
in,  j^.^bpropriatp  Federal  officials  in  rcach- 
"le  ibcisions. 


Gardner  Cowles,  Jr.,  On 
Newspapers  Since  1925 


Gardner  Cowles,  Jr.,  39,  associate 
publisher  of  the  Des  Moines  Register 
and  Tribune,  president  of  Look  Mag¬ 
azine  and  one  of 
the  Mid-West’s 
leading  business 
executives,  who 
is  named  Assist¬ 
ant  Director  in 
charge  of  Do¬ 
mestic  Opera¬ 
tions  of  the 
Office  of  War  In¬ 
formation,  has 
been  associated 
with  newspaper 
publishing  since 
1925,  after  his 
graduation  from 
Harvard  with  an  A.B.  He  propped  at 
Phillips  Exeter  Academy.  He  was 
city  editor  of  Des  Moines  Register  in 
1925,  news  editor  from  1926-27,  when 
he  was  made  associate  managing  edi¬ 
tor.  He  was  managing  editor  from 
1927  until  1931,  after  which  he  was 
appointed  executive  editor  of  the 
Register  and  Tribune.  He  held  that 
post  until  1939  when  he  was  named 
associate  publisher  of  the  two  papers 
and  of  the  syndicate. 

Active  in  Many  Fields 
A  newspaper  executive  who  has  in¬ 
terested  himself  in  other  fields,  Mr. 
Cowles  also  is  director  of  other  pub¬ 
lishing  and  associated  enterprises.  In 
addition  to  being  vice-president  of 
the  Register  &  Tribune  Company,  he 
is  vice-president  of  the  Minneapolis 


Star-Journal  Company,  president  of 
Iowa  Broadcasting  Company  and 
of  South  Dakota  Broadcasting  Com¬ 
pany. 

Also,  he  is  a  director  of  Bankers 
Life  Company,  of  lowa-Des  Moines 
National  Bank  &  Trust  Company,  and 
president  of  the  Gardner  Cowles 
Foundation,  named  after  his  father 
who  bought  the  Register  in  1903.  He 
also  was  treasurer  of  the  Des  Moines 
Public  Welfare  Bureau,  is  a  trustee 
of  Drake  University  and  at  one  time 
was  vice-president  of  the  National 
Association  of  Broadcasters. 

The  new  OWI  executive  is  a  mem¬ 
ber  of  the  board  of  the  American 
Society  of  Newspaper  Editors  and  is 
treasurer  of  the  Harvard  Class  of 
1925,  as  well  as  a  member  of  the 
Harvard  Fund  Council.  He  also  is  a 
member  of  the  Greater  Des  Moines 
Committee,  and  from  1930-39,  was  a 
director  of  the  Des  Moines  Chamber 
of  Commerce. 

He  was  married  on  May  17,  1933,  to 
Lois  Thornburg,  and  there  are  three 
children,  Lois,  Gardner  III  and  Kate. 

Mr.  Cowles’s  clubs  are  the  follow¬ 
ing:  Des  Moines,  Wakonda,  Hermit, 
Pow-wow,  Harvard,  University  (New 
York)  and  Tavern  (Chicago). 

His  publishing  interests  are  in  the 
Register  and  Tribune,  the  Minneapolis 
Star-Journal  and  Minneapolis  Trib¬ 
une,  the  Register  and  Tribune  Syndi¬ 
cate  and  in  stations  KRNT,  KSO, 
WNAX  and  WMT,  and  Look  maga¬ 
zine. 


ii.  R»<lio 

riRUo  time  in  limited,  tin*  ^illife 
of  War  Information  will  review  and  'li^r 
all  i)roposed  i-adio  programs  sponsored  by 
Federal  departments  and  afrenoies  (wlielber 
they  directly  bear  upon  war  information  or 
not),  will  allocate  .available  time  for  such 
programs  and  will  serve  as  the  central  point 
of  clearance  and  contact  for  the  broadcast¬ 
ing  industry  in  its  relationships  with  Fed¬ 
eral  departments  and  agencies  concerning 
such  government  programs.  Federal  depart¬ 
ments  and  agencies  desiring  to  di.sseminate 
information  by  radio  will  make  necessary 
arranpromontf*  throuph  tho  chipf  ol  the  radio 
bureau.  Office  of  War  Information:  tbe  chief 
of  bureau  will  be  responsible  for  consulting 
the  appropriate  policy  officers  and  subject- 
matter  authorities  in  arranging  final  clcar- 
aiii-c  of  such  programs. 

7.  Mutlnii  I’letiires 

The  chief  of  the  bureau  of  motion  inc- 
turcs.  Office  of  War  Information,  will  serve 
as  the  lentr.al  point  of  contact  between  the 
motion  picture  industry  and  Federal  officials 
to  the  end  that  the  motion  picture  industry. 
Ixjth  theatrical  and  non-theatrical,  in.ay  make 
the  maximum  contribution  to  keeping  the 
American  public  fully  informed  on  vital 
aspects  of  the  war.  Official  motion  pictures 
of  the  Federal  Government  as  a  rule  will 
be  producerl  by  Individual  departments  and 
of  the  Bureau  of  Motion  Pictures;  they  may 
lie  proilu<s*d  by  individual  departments  and 
agencies  after  review,  clearance  and  approval 
of  the  chief  of  bureau. 

8.  Posters  and  Other  Graphics 
To  reiluce  costs,  the  Office  of  War  In¬ 
formation  will  maintain  a  central  graphics 
service;  proposed  posters  and  re’ated  granhic 
material  relating  to  the  war  effort  shall  lx> 
cleared  with  the  chief  of  the  Bureau  of 
Publications  and  Graphics,  who.  after  clc.ar- 
aiice  of  the  initial  plana,  will  make  the 
services  of  the  central  staff  available  for 
publication  of  such  (n'aphies. 

9.  .kdvcrtlslng 

To  avoid  conflict  and  confusion,  the  ad¬ 
vertising  division  of  the  bureau  of  special 
operations.  OWI.  will,  whenever  war  informa¬ 
tion  is  involveil,  serve  as  a  central  point  of 
contact  and  clearance  Ixitween  government 
departments  and  agencies  and  all  branches 
of  the  advertising  industry. 

10.  Foreign  Language  Services 
To  reduce  the  cost  involved  when  several 
departments  and  agencies  arrange  for  the 
translation  of  news,  features  and  other  ma¬ 
terial  for  the  use  of  foreign  language  pub- 
lic.ations  and  radio  stations  in  this  country 
anil  provide  special  services  to  such  media, 
all  war  information  proposed  for  dissemina¬ 
tion  to  such  raiidi.a  shall  be  handled  through 
the  foreign  language  division,  bureau  of 
six*cial  oix^rations.  Office  of  War  Information. 

11.  Comprehensive  War  Information 
As  contrasted  to  the  specialized  rcleas<-s 
and  information  programs  of  the  sevcpl 
departments  and  agencies,  the  Office  of  War 
Informalion  will  picparc  .and  imlilish  com¬ 
prehensive  war  information. 


(a)  The  office  will  prepare  and  issue 
press  releases,  radio  programs,  publieations. 
posters,  motion  pietitres  and  n-lated  ni.iterials 
which  deal  with  subjects  broader  than  the 
aeitivitics  of  a  single  agency,  and  'hall  have 
aci-ess  to  such  information  as  in.i.v  be  neces¬ 
sary  to  I'arry  out  this  task. 

(b)  The  office  will  manage  coordinated  in¬ 
formation  programs  involving  the  assistance 
of  m.any  departments  and  agencies  and  the 
Use  of  many  mcilia. 

(c)  Tho  office  will  assign  to  siieeilie  de¬ 
partments  and  agencies  the  resiionsibility  for 
preparing  lor  OWI  materials  mx-ded  in  eom- 
inehensive  information  programs. 

12.  Informutioii  in  the  Fielil 

The  news  bureau  of  the  Office  of  War 
Information  will  maintain  a  restricted  nnm- 
ls>r  of  field  offices,  locateil  at  centers  of 
greatest  war  activity  and  of  concentrated 
news-dissemination  facilities. 

(a)  The  field  services  of  each  Federal 
department  or  agency  will  be  responsible  for 
preparing  and  disseminating  information  not 
related  significantly  to  the  war  effort.  The 
head  of  ea<h  Federal  department  or  agency 
shall  instruct  his  Held  emplo.vcs  to  rcleasi- 
in  the  field  only  such  information  as  is 
within  clearly  defined  policy  and  exclusively 
within  the  authorized  activities  of  his  agency. 

(b)  Releases  which  Ix'ar  definitely  upon 
war  activities  or  policy  or  which  include 
material  broader  than  the  authorized  activi¬ 
ties  of  the  preparing  agency  shall  lx;  ideared 
with  and  issued  by  the  neare.st  OWT  fielil 
office. 


(el  Radio  progriuns  relating  to  the  war 
effort  prepart'd  by  Federal  agencies  in  the 
field  for  individual  stations  or  regional  or 
national  networks  shall  be  reviewed  anti 
eleared  by  the  most  convenient  OWI  field 
information  office. 

(d)  Publications  .and  graphics  iirepared 
and  issued  in  the  field  and  relating  signifi¬ 
cantly  to  the  war  effort,  or  dealing  with 
activities  broader  than  the  authorized  work 
of  the  initiating  agency,  shall  be  cleared  willi 
the  nearest  OWI  field  office. 

13.  Overseas  Information 

All  information  for  official  dissemination 
outside  the  continental  limits  of  the  IT.  S. 
(except  to  Central  and  South  America)  shall 
lx*  handled  exclusively  by  the  overseas  branch 
of  the  Office  of  War  Information,  whether 
such  dissi'inination  involves  news  releases, 
radio,  short-wave  radio,  publications,  graph¬ 
ics,  motion  pictures,  or  other  media. 

(a)  To  avoid  duplication,  the  news  bureau 
of  the  Office  of  War  Information  will  g'ather 
news  for  the  overseas  branch  as  well  as  for 
the  domestic  branch  of  the  office,  but  dis- 
.si'miiiatiun  abro.od  will  be  the  responsibility 
of  the  overseas  branch. 

(b)  All  departments  and  agencies  shall 
provide  the  overseas  branch  with  materials 
they  believe  useful  lor  overseas  use,  and 
'shall  firepare  material  at  the  request  of  OWI. 

14.  Personnel 

In  view  of  the  Importance  of  providing 
all  the  peofde  with  information  so  presented 
that  they  shall  be  ''truthfully  informeil 
about  the  common  war  effort,"  the  Oflice  of 
War  Information  and  the  departments  and 
.agencies  shall  cooperate  in  insuring  that  in¬ 
formational  work  is  in  competent,  experk-neixl 
hands.  As  required  by  Executive  Order 
018'2,  tho  Director  of  War  Information,  .after 
consultation  with  the  appropriate  depart¬ 
ments  or  agencies,  will  direct  the  discon¬ 
tinuance  of  the  activities  of  fx-rsons  perform¬ 
ing  unnei'cssarj-  information  work. 

I.a.  OWI-OCD  Cooperation 

To  meet  the  reiiuests  of  discussion  groups 
throughout  the  United  States  for  (acts  on 
all  phases  of  the  war  effort,  the  Office  of 
War  Information  will  cooiKirale  with  the 
Office  of  Civilian  Defense  in  aiding  such  local 
discussion  groups  obtain  pamphlets  and  re¬ 
lated  matter  on  the  w,ar  effort. 

1(1.  Despite  the  distinctions  m.adc  in  this 
regulation  between  information  issued  direct 
by  the  several  departments  and  agencies  and 
that  issued  by  the  Office  of  War  Informa¬ 
tion,  the  appropriate  media  bureaus  of  OWI 
will,  at  the  request  of  departments  or  agen¬ 
cies  which  lack  their  own  facilities,  iirciiare 
and  issue  information  materials  for  such 
departments  or  agencies. 

ELMER  DAVIS,  Director. 


Writ*  for  illw*lral*d  bulUtin 


R.  HOE  &  CO.,  INC. 

910  East  138th  SI.  (at  East  River)  New  York,  N.Y 
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Paris  Soir  Now 
Ghost  of  Former 
Proud  Newspaper 

But  Publisher  Likes 
Makeshift  Quarters 
In  Unoccupied  France 
By  HENRY  P.  McNULTY 
United  Press  Staff  Correspondent 

(Written  especially  for  Editor  & 
Pcblishqi  while  McNulty,  formerly  of 
the  UI*.  Zurich  bureau,  woe  en  route 
across  Unoccupied  France  on  his  way 
to  a  new  assignment  ot  Johannesburg, 
South  Africa.) 

Lyon,  Unoccupied  France  (De¬ 
layed)— Before  the  collapse  of  France, 
Paris  Soir  was  the  largest  newspaper 
in  the  republic,  boasting  a  circulation 
in  excess  of  2,200,000  and  occupying  a 
beautiful,  modem  building  in  Paris. 
Today  the  home  of  Paris  Soir  is  in 
makeshift  quarters  in  an  abandoned 
former  department  store  in  Lyon.  ^ 

I  visited  its  plant  and  talked  with 
Jean  Prouvost,  the  publisher,  while 
crossing  Unoccupied  France  en  route 
to  Britain  and  South  Africa. 

Occapiet  Two  Fleers  ef  Stere 
The  once  proud  newspaper  now  oc¬ 
cupies  but  two  floors,  and  its  editorial 
offices  are  thinly  divided  from  one 
another  by  light  wooden  partitions. 
Reporters,  photographers  and  editors 
rush  around  in  the  best  Hollywood- 
newspaper  tradition.  The  confusion 
is  heightened  by  the  fact  that  three 
publications  are  housed  on  the  same 
two  floors.  The  other  two  are  Sept 
Jours,  a  weekly  magazine,  and  Marie 
Claire,  a  women’s  weekly. 

Publisher  Prouvost  laughingly  told 
me  that  he  intends  tearing  down  the 
elaborate  offices  of  his  Paris  building 
“when  we  move  back  there”  and 
making  them  more  like  the  present 
temporary  quarters.  “It’s  more  Amer¬ 
ican  this  way,”  he  explained. 

The  Paris  plant  of  Paris  Soir  has 
been  taken  over  by  the  German  oc¬ 
cupation  forces,  who  are  still  publish¬ 
ing  it  TTiey  paid  it  the  high  compli¬ 
ment  of  retaining  its  original  name, 
whereas  most  French  newspapers  that 
were  taken  over  were  given  new 
names  by  the  conquerors. 

From  its  former  huge  circulation, 
Paris  Soir  has  shrunken  to  300, (X)0. 
It  is  published  in  two  pages  on  a  sin¬ 
gle  sheet  of  newsprint,  six  days  a 
week.  Once  a  week  it  is  permitted 
to  nm  four  pages. 

Practically  all  the  news  Jean  Prou¬ 
vost  and  his  staff  can  print  is  “offi¬ 
cial.”  Vichy  dictates  not  only  what 
will  be  printed  but  tells  the  news¬ 
paper  where  each  story  shall  appear 
in  the  paper  and  how  large  the  head¬ 
line  shall  be.  The  same  applies  to  all 
the  French  press.  Moscow  com¬ 
muniques  cannot  be  printed  and  Axis 
news  always  must  be  given  prece¬ 
dence  over  Allied  news.  Frequently 
even  the  editorials  are  dictated  by 
Vichy.  In  such  cases,  Soir  and  other 
newspapers  are  required  to  carry  the 
the  required  editorials  over  the  signa¬ 
tures  of  their  own  editors. 

Refeset  Nazis'  Bid 

Incidentally,  the  Germans  have 
tried  to  get  Prouvost  to  return  to 
Paris  and  run  his  paper  from  there 
for  all  of  France.  He  has  refused  to 
do  so  because  he  will  not  submit  to 
what  he  calls  “positive  censorship.” 
Paris  Soir  has  its  main  offices  in 


Like  all  other  newspapers  in  Un¬ 
occupied  France,  Paris  Soir  now  sells 
for  one  franc.  Considering  the  size  of 
the  papers  and  the  sameness  of  the 
news  to  be  found  in  each,  this  repre¬ 
sents  a  high  price.  Advertising  is 
practically  nil,  ^though  some  provin¬ 
cial  papers  carry  some  classified  ad¬ 
vertising. 

All  E'rench  papers  must  devote  con¬ 
siderable  space  to  official  announce¬ 
ments  about  rationing.  In  fact  one 
Paris  Soir  editor  told  me  that  such 
notices  are  the  principal  reason  people 
buy  French  papers  these  days.  All  of 
them  are  difficult  to  read,  because  the 
type  is  small  so  that  as  much  news  as 
possible  can  be  crammed  into  their 
limited  space. 

Actually  the  most  interesting  news 
to  be  had  in  Lyon  is  found,  not  in 
Paris  Soir  but  in  a  former  bordel, 
taken  over  by  Paris  Soir  and  con¬ 
verted  into  “Cafe  Restaimant  de  la 
Press”  for  the  use  of  its  reportorial 
and  editorial  staff.  It  is  the  only 
restaurant  in  Lyon  which  remains 
open  24  hours  a  day.  In  it,  at  all 
hours,  gather  journalists,  censors  and 
photographers  who  exchange  news 
and  rumors — most  of  which  are  \m- 
publishable,  but  all  of  which  are 
extremely  interesting  to  a  news- 
hungry  people. 

■ 

Urges  School  Children 
To  Read  Newspapers 

Let  Junior  keep  the  newspaper,  if 
you  wish  to  avoid  the  need  for  com¬ 
plaints  about  his  low  school  marks, 
advises  a  New  York  State  assistant 
commissioner  of  education. 

Citing  the  fact  the  state’s  schools 
steadily  tie  curricula,  textbooks  and 
examinations  more  closely  to  the  war 
and  day-to-day  world  events.  Dr.  E. 
R.  Van  Kleeck  asserted  July  10: 

“Publishers  are  rushing  into  print 
textbooks  keyed  to  the  war  for  use  by 
first  graders  to  high  sdiool  students. 
By  Fall  the  conflict  will  be  covered  by 
many  forms  of  classroom  work.” 

Already  in  some  schools,  the  time- 
honored  chant  of  “I  see  the  dog”  has 
changed  to  “I  see  the  plane,”  Dr.  Van 
Kleeck  added,  while  eighth  graders 
get  arithmetic  examples  involving 
rubber  production  costs.  High  school 
pupils  are  expected  to  know  the  stra¬ 
tegic  and  economic  importance  of 
Martinique. 

“The  boy  or  girl  who  reads  the 
newspapers  objectively  and  intelli¬ 
gently  is  going  to  have  the  advantage,” 
he  declared.  “We  could  no  more 
teach  school  today  without  the  news¬ 
paper  than  we  could  have  taught  it  a 
hundred  years  ago  without  the  slate.” 

Drawing  on  daily  events  for  instruc¬ 
tion,  Dr.  Van  Kleeck  noted,  “not  only 
makes  it  more  graphic  and  interesting 
for  the  pupils  but  helps  to  interpret 
our  war  aims  to  students  and,  through 
them,  to  parents.” 

FTC  Cites  4  for 
Display  Deception 

Washington,  D.  C.,  July  14 — ^Four 
corporations  and  an  individual  al¬ 
legedly  associated  in  a  cooperative 
arrangement  to  deceive  American 
manufacturers  in  connection  with  the 
sale  of  advertising  matter  known  as 
“manufacturers’  displays,”  for  use  in 
export  catalogs,  have  been  cited  in  a 
Federal  Trade  Commission  complaint. 

Cimeo  Press,  Inc.,  of  Chicago,  and 
its  subsidiary,  Neo  Gravure  Printing 


Co.,  Inc.,  New  York  City,  Eggers  & 
Heinlein,  Inc.,  and  Middleton  &  Co., 
Ltd.,  also  of  New  York,  export  com¬ 
mission  merchants,  and  3brcus  A. 
Crews,  trading  as  M.  A.  Crews  Co., 
and  as  Pioneer  Exporters,  Lawrence- 
burg.  Term.,  associated  with  the  other 
respondents  in  the  sale  of  manufac¬ 
turers’  displays. 

A  manufacturers’  display,  as  re¬ 
ferred  to  in  the  complaint,  consists  of 
printed  advertising  matter  describing 
and  illustrating  merchandise  of  an 
American  maniiacturer. 

In  order  to  induce  manufacturers 
to  purchase  displays,  printed  by  Nm 
Gravure  Printing  Co.,  for  inclusion  in 
export  catalogs,  the  respondents  re¬ 
sorted  to  correspondents  and  through 
the  solicitation  of  Marcus  A.  Crews 
and  his  salesmen,  allegedly  false  state¬ 
ments  were  made. 

Representations  made,  the  FTC 
charges,  were  false  and  deceptive, 
and  induced  many  American  manu¬ 
facturers  to  pay  large  sums  of  money 
to  Neo  Gravure  Printing  Co.,  for 
printing  the  displays. 

At  the  time  the  respondents  were 
making  the  false  representations,  the 
complaint  charges,  no  foreign  market 
existed  for  the  goods  advertised. 

uso  makes'quota 

The  advertising  division  of  the 
Greater  New  York — ^USO — Joint  War 
Appeal  had  secured  109%  of  its  quota 
as  of  July  9th.  This  represents  a 
total  of  ^2,632  against  a  quota  of 
$57,000.  H.  K.  McCann,  president  of 
McCann  Erickson,  Inc.,  headed  up  the 
advertising  division.  Among  those 
taking  part  in  the  drive  in  the  six 
business  classifications  of  the  advertis¬ 
ing  division  were:  magazines — J.  C. 
Welch,  Crowell-Collier  Publishing 
Company,  chairman,  Raymond  B. 
Bowen  of  the  “New  Yorker,”  vice- 
chairman;  advertising  agencies — ^Roy  S. 
Durstine,  Roy  S.  Durstine  Inc.,  chair¬ 
man;  newspapers — W.  R.  Hearst,  Jr., 
chairman;  business  papers — ^K.  B. 
Hurd,  publisher,  “American  Druggist,” 
chairman;  newspaper  representatives 
— ^Thomas  W.  Walker  of  Sawyer,  Fer¬ 
guson,  Walker,  chairman;  publicity 
and  direct  mail  services — Bernard 
Rosenstadt,  chairman. 

HONOR  STAFF  WRITERS 

Members  of  the  Washington  Post 
editorial  staff  last  week  paid  tribute 
to  four  fellow  workers  recently  hon¬ 
ored  in  the  journalism  field.  Honored 
at  a  party  at  the  home  of  Mr.  and 
Mrs.  E.  Francis  McDevitt  were  Ed¬ 
ward  Folliard,  Christine  Sadler, 
Harry  Goodwin  and  Dillard  Stokes. 
Folliard  recently  was  elected  to  mem¬ 
bership  in  the  Gridiron  Club;  Miss 
Sadler  was  named  president  of  the 
Women’s  National  Press  Club;  Good¬ 
win  was  elected  president  of  the 
White  House  Press  Photographers’ 
Association,  and  Stokes  won  the 
Guild’s  Heywood  Broun  Memorial 
Award  for  his  stories  exposing  Nazi 
subversive  activities. 

FLOOD  TROUBLES 

Both  daily  newspapers  in  Belleville, 
m.,  were  forced  to  make  emergency 
arrangements  to  publish  on  Thurs¬ 
day,  July  9,  when  flood  waters  from 
RicMand  Creek  put  the  Belleville 
electric  plant  of  the  Illinois  Iowa 
Power  Co.  out  of  operation  at  9:30 
ajn.  The  Belleville  Advocate  was 
published  at  the  plant  of  the  Com¬ 
mercial  Color  Printing  Co.  in  St.  Louis 


while  the  East  St.  Louis  Journal  took 
care  of  the  News-Democrat.  Power 
service  was  restored  late  Thursday 
afternoon. 


HENRY  W.  GRADY,  JR.,  son  of  the 
noted  orator  and  journalist,  died  in 
an  Atlanta  hospital  July  11  after  an 
emergency  operation  for  appendicitis. 
He  was  69  years  old.  Mr.  Grady  was 
president  of  the  Southern  Engraving 
Company.  He  was  also  a  director  of 
the  Atlanta  Constitution,  where  his 
father  once  served  as  an  editorial 
writer. 

Edgar  J.  Magnin,  a  Delaware  (Pa.) 
Cotmty  newspaperman  for  nearly  50 
years,  died  July  11  at  his  home  in 
Highland  Park,  Philadelphia.  He  was 
a  former  memlwr  of  the  Chester  (Pi) 
Times  and  at  his  death  was  employed 
by  the  Chester  Reporter,  a  newspaper 
established  by  striking  reporters  of 
the  Times. 

Park  H.  Adams,  71,  former  Wmter 
Haven,  Fla.,  publi^er,  died  there  this 
week  after  a  long  illness.  He  was  a 
native  of  Cape  Girardeau,  Mo.,  com¬ 
ing  to  Winter  Haven  in  1914  when  he 
founded  a  publishing  corporation 
which  issued  several  newspapers. 

Reuben  MacDonald,  72,  editor-in- 
chief  and  managing  director  of  the 
Charlottetown  (P.  E.  I.)  Daily  Pa¬ 
triot,  died  at  his  home  in  Cfliarlotte- 
town,  July  10,  of  heart  trouble.  He 
spent  his  whole  newspaper  career 
with  the  Patriot  which  he  joined  in 
1900,  as  a  reporter. 

Harry  Spang,  56,  for  the  last  14 
years  a  photographer  on  the  Los  An¬ 
geles  Daily  News,  died  July  12  from 
a  stroke  at  the  Valley  Hospital,  Van 
Nuys,  Cal.,  on  the  eve  of  returning 
to  work  from  a  vacation. 

Joseph  Sydney  Base,  52,  formerly  t 
newspaperman  in  Winnipeg,  Van¬ 
couver  and  Saskatoon,  di^  recently 
in  Prince  Albert,  Sasde.,  of  a  heart 
attack.  He  worked  on  the  staff  of  the 
Winnipeg  Tribune,  the  Saskatoon 
Star-Phoenix  and  in  the  Vancouver 
bureau  of  the  Canadian  Press  before 
joining  the  Prince  Albert  Herald. 

Howard  A.  Baker,  former  reporter, 
Providence  (R.  I.)  Journal,  died  July 
7  at  the  age  of  55  at  Bass  River,  Mass, 
on  Cape  Cod. 

FIdward  j.  Neil,  whose  son,  Edward 
J.  Neil,  Jr.,  was  fatally  wounded  in 
1937  while  covering  the  Spanish  Civil 
War  for  the  Associated  Press,  died 
July  13  after  a  week’s  illness.  His  age 
was  63.  The  elder  Mr.  Neil  had  hew 
an  AP  employe  all  his  life — starting  as 
an  office  boy  at  the  age  of  12.  He  be¬ 
came  a  telegraph  operator  and  worked 
for  the  AP  in  Boston,  Lawrence, 
Lowell  and  Torrington,  Conn^  retir¬ 
ing  in  1934. 

Charles  Leonard  Kelheur,  70,  > 
member  of  the  staff  of  the  Sprmg- 
field  (Mass.)  Union  since  1906,  died 
July  11  at  his  home.  Although  he  had 
been  in  failing  health  for  several 
years,  he  had  remained  at  his  desk 
until  a  year  ago. 

Frank  Sailer,  34,  for  a  number  of 
years  on  the  news  staff  of  the 
(Pa.)  Republican  and  prior  to  his  i^ 
duction  into  the  Army  was  editor  of 
the  American  Glass  Review,  Pit^ 
burgh,  was  killed  in  a  bomber  crash 
near  Smithfield,  N.  C.,  on  July  7. 

E.  Lynn  Bowman,  66,  veteran  ne«p 
paperman  and  a  member  of  the  edi- 


Lyon.  But  local  editions  are  printed 
in  Marseille  and  Toulouse.  For  these 
editions  mats  are  shipped  by  train  to 
the  branch  offices  in  those  towns. 
Local  editors  at  Marseille  and  Tou¬ 
louse  are  permitted  to  insert  stories 
and  cuts  relating  to  local  happenings. 


PUBLISHERS  APPROVE  AMENDED  CENSOR'S  CODE 

WASHINGTON,  D.  C.,  July  13 — Scores  of  notes  of  approval  have  reached 
the  Office  of  Censorship  from  newspaper  publishers  who  complied  with 
Director  Byron  Price’s  request  that  receipt  of  copies  of  the  amended  code 
be  acknowledged  by  mail,  and  who  took  occasion  to  conunent  upon  the 
provisions  of  the  official  guide.  No  publisher  suggested  changes. 


torial  staff  of  the  Ashtabula  (O.)  SW" 
Beacon  for  12  years,  died  Sunday  •* 
St.  Luke’s  Hospital,  Cleveland,  af^ 
a  brief  illness.  Mr.  Bowman  was  tak¬ 
en  ill  approximately  three  weeks  agC' 
His  illness  was  diagnosed  as  an  «*' 
treme  case  of  herpes  (shingles). 
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CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 

4  time!  —  .40  per  line 

"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 

1  time  —  .90  per  line 

2  time*  —  .80  per  line 

4  time*  —  .70  per  line 

forms  close  THURSDAY  NIGHT 
for  publication  in  the  CURRENT 
WEEK'S  ISSUE 

To  calculate  the  co*t  of  any  cla**ified  ad, 
count  five  average  word*  to  the  line.  Mini¬ 
mum  *paee  acceptable  for  publication  i* 
Rum  line*.  Keyed  replie*:  AdvertUer*  who 
loY  thoir  ad*  in  care  of  EDITOR  &  PUB¬ 
LISHER  *houjd  con*ider  thi*  a*  three  word*. 

PERSONNEL  BUREAU 

Tliii  tarvice  i*  rendered  gratuitou*  in  con- 
noction  with  our  "Situation*  Wanted"  ad- 
vortitar*  in  lieu  of  the  continuou*  number 
of  call*  we  receive  from  new*papert,  maga- 
linei.  publicity,  advertUing  and  allied  pro- 
Ituioni  for  men.  (and  women,  too),  for 
all  dapartment*  of  the  craft.  Regiatration 
for  listing  experience  and  ba*ic  data  *ent 
,  upon  receipt  of  four-time  copy  and  pay- 
:  fflottt. 

Newipgport  Per  SoU _ 

Sixty-year  old  New  Jersey  WeeWy  for  sale 
within  55  miles  New  York  City.  Excel¬ 
lent  job  printing.  Owner  to  enter  service. 
Box  lt58.  Editor  A;  Publisher. 

yir  Immediate  sale:  Flonrishing  weekly 
nevipaper  near  New  York.  Owner  enter- 
inr  *erTice.  Box  1246,  Editor  &  Pnb- 
Ihaer. 

Ixedlent  Feuu*.  weekly.  Owner  in  Oot- 
arament  Job.  Low  price  —  easy  terms. 
Harwell  *  Fell,  Binninghsm,  Alabama. 

Newspapers  Wanted 

Atveitlslng  Man  will  buy  a  small-town 
weekly.  Price  must  be  low,  with  liberal 
temi.  Oive  full  details  in  first  letter. 
Box  1278,  Editor  h  Publisher. 

Mechoileal  l^aipmeat  Far  Sale 

Complete  plant.  Suitable  for  small  daily, 
larro  weekly.  Rotary  presa.  Elrod,  Lud¬ 
low,  necessary  accestories,  linotypes.  In 
operstion.  Priced  $14,500— terms.  Send 
IntneisI  references  with  inquiry.  Box 
1253,  Editor  &  Publisher. 

Bacont  sntpension  makes  this  A-1  condition 
mschineiT  available  at  bargain  prices: 
It-pare  Goss  straight-line  press  with  color 
fonntsins,  stereo  equipment;  Scott  mat 
roller;  two  Model  #8’s,  one  J14,  one  f5 
Linotypes;  Tasope  emtraving  plant.  Wire 
lor  details,  prices.  Eugene  Dally  News, 
Eniene,  Oregon. 

Iggraviag  iqaipmaat  Per  Sal# 

Tkoto-Engravlng  Equipment  and  Metals 

E.  T.  SDLLEBARGER  CO. 

110  Fulton  St.  538  Clark  St. 

!i«w  York,  N.  T.  Chicago,  Ill. 


_ Help  Wagfad _ 

AdTertlsing  Salesman,  mid-west  Daily  over 
15,000  circulation;  permanent  position, 
prompt  salary  increases  for  man  (or  wo¬ 
man)  who  will  demonstrate  real  advertis¬ 
ing  sales  ability.  Box  1224,  Editor  ft 
Publisher, 

Adweittaing  Saleiwoman,  experienced,  for 
Vermont  morning  daily.  Complete  infor¬ 
mation  first  letter.  Box  1267,  Editor  ft 

Publisher. _ 

Olrl  Secretary-WVlter,  with  publication  or 
publicity  experience  and  knowledge  of 
ahorthand,  typing,  wanted  by  news  bu¬ 
reau  of  upstate  New  York  electrical  manu¬ 
facturer.  $35  five-day  week.  Box  1275, 

Editor  ft  Publisher. _ 

Wanted — Adwertlalng  Salesman,  woman  pre¬ 
ferred,  with  imagination  and  ability  to 
layout  campaigns.  Second  place  on  A.B.C. 
Daily.  Pleasant  environment,  state’s  larg¬ 
est  industrial  city.  Leader-Call,  Laurel, 

Mississippi. _ 

Wanted  — ^Experienced  editorial  execntlwe, 
over  45,  capable  of  running  editorial  de¬ 
partment  in  midwest  city.  Substantial 
salary.  Public  relations  experience  and 
familiarity  with  business  management’s 
point  of  view  important.  Box  1265,  Edi- 

tor  ft  Publisher, _ 

Wanted — Uwe  advertlaing  solicitor  for  out¬ 
standing  daily  newspaper.  Prefer  man 
with  several  years’  experience  in  central 
west.  Daily  Gazette,  Sterling,  Illinois. 
Wanted— one  straight-matter  Linotype  oper¬ 
ator  and  one  “crap”  operator  to  take 
place  of  men  called  into  service.  J.  C. 
Phillips,  Daily  Herald,  Borger,  Texas. 

Sitvatiens  Wanted 
Administrative 


Mechanical  Igelpoiaat  Weatod 

single  width  (two  pages  wide). 
11%-inch  printing  diameter — 21%-ineh 
tnt-olf  or  deck  for  same.  Give  full  de- 
tsils  and  prices.  Box  1042,  Editor  ft 
^blisher. 


Used  Engraving  Plant 
Wanted 

Wanted  to  buy :  a  used  engraving 
plant  in  good  condition.  Please 
write  fully  giving  list  of  equip¬ 
ment  and  price. 

THE  LINCOLN  STAR 
LINCOLN.  NEBRASKA 


Some  Publisher  Is  Asking 

WHERE  CAN  I  FIND 
A  GOOD  BUSINESS  MANAGER— 

one  who  can  really  make  my  paper  goT 
Here’s  one  who  has  ability,  vision,  and 
experience.  Increased  earnings  present 
connection  more  than  2000%  last  year, 
and  this  year’s  earnings  will  be  double 
last  year’s.  Age  47.  References  unex¬ 
celled.  Wkite,  and  I’ll  visit  with  you  at 
my  own  expense. 

Box  1254 _ Editor  ft  Publisher 

Chief  Accountant,  Comptroller,  Business 
BCanagw;  O.P.A.  (N.  Y.  1027),  43,  3-A. 
intelligent,  thoroughly  competent.  Fif¬ 
teen  years’  newspaper  work  —  ten  as 
Chief  Accountant  large  Eastern  paper. 
Will  start  at  $5000.  Box  1274,  Editor 

ft  Publisher. _ 

Engtaeer  (Industrial,  managsment)  special- 
ising  Graphic  Arts.  Thirty  years’  experi¬ 
ence  ( former  plant  owner) .  Plant  layouts ; 
instsllations;  stresmiining  production,  de¬ 
partments,  management,  personnel  opera¬ 
tions,  counselling.  Bonded  $25,000. 
Temporary,  permanent  assignments.  Box 
1270,  Editor  ft  Publisher. 

SltaaNaon  WootoM 

_ Aivrtisiag _ 

Adman,  48,  with  long  and  varied  experi¬ 
ence,  desires  permanent  staff  situation; 
expert  layontist — flnent  writer — energetic 
salesman;  A.B.  graduate  with  extensive 
knowledge  of  enrrent  advertising  trends 
and  technique.  Box  1252,  Editor  ft  Pnb- 
lisher. 

Advertlnlng  Mnnager  with  known  selling 
ability.  Has  taken  two  companies  out 
of  the  red — now  has  three  weekly  papers 
hamming.  Seeks  position  on  publication 
with  higher  rate.  Box  1221,  Editor  ft 

Publisher. _ 

Advertising  Manager-Salesmui — display  and 
classified  fifteen  years;  college;  $50 
weekly  and  bonus.  Box  1256,  Editor  ft 
Publisher. 

Classlfled  Manager,  age  30,  (classification 
3-A) ;  eleven  years’  excellent  experience 
as  producer,  builder.  East.  Box  1232, 

Editor  ft  Publisher. _ 

Classlfled  Manager — fifteen  years’  experi¬ 
ence  metropolitan  and  smaller  dailies. 
Past  draft  age.  Box  1259,  Editor  ft  Pub- 

liaher. _ 

Draft-exempt  staff  sparkping — now  tenth 
resnltfnl  year  Southern  city — can  help 

fmblisher  with  linage  and  personnel  prob- 
ema.  Conduct  above  reproach.  Con¬ 
fidences  exchanged.  Box  1248,  Editor  ft 
Publisher. 


SitaaNoes  Weeted 

_ Circrinlion _ 

Circulation  Manager,  27,  married,  one  child, 
deferred.  Eight  years’  successful  experi¬ 
ence  all  phases  circulation.  Showed  larg¬ 
est  percentage  of  increase  in  state  last 
year.  Publisher  attests  circulation  now 
nighest  in  history  of  paper.  (ABC)  97% 
coverage.  Highest  references.  Desire 
change.  Afternoon  daily  with  5,000  or 
more  circulation.  Let  me  tell  you  more. 

Box  1271,  Editor  ft  Publisher. _ 

Circulation  Manager;  with  an  abundance  of 
experience  who  will  produce.  Economic¬ 
al  operation  carrier  delivery  organized 
or  expanded.  Excellent  in  mail  promo¬ 
tion.  Draft  exempt.  Can  work  with  your 
present  organization  revitalizing  depart¬ 
ment.  Well  recommended.  Box  1261, 

Editor  ft  Publisher. _ 

Circulation  Manager:  Experienced  all  phaees. 
Several  years’  training  in  modem  carrier 
promotion.  '  Economical  methods.  Out¬ 
standing  record.  Excellent  references. 
Exempt.  Box  1019,  Editor  ft  Publisher. 

Siteatleas  Waetod 

_ EdHariul _ 

A  Canadian,  experienced  cable,  general,  ra¬ 
dio  desks  news  service;  telegraph,  local 
desks,  legislative  gallery,  street,  metro¬ 
politan  dailies,  wants  widen  experience. 
Single,  34,  but  permanently  rejected  by 
army.  Box  1262,  Editor  ft  Publisher. 

A-1  Newsman,  experienced  desk,  reporting, 
makeup,  radio.  Creative.  Employed.  Seeks 
responsible  news  or  publicity  job.  College 
graduate,  3-A.  Box  1188,  Editor  ft  Pnb- 

liaher. _ 

Alert,  versatile  young  woman  reporter,  edi¬ 
torial  assistant,  seeks  interesting  position 
daily,  weekly,  periodical.  Box  1273,  Edi- 

tor  &  Publisher. _ 

Alert  young  woman,  nine  years  club,  so¬ 
ciety  editor,  feature  writing,  general  re¬ 
porting  with  flourishing  Massachusetts 
daily;  six  summers  editor,  fashionable 
resort  weekly  and  city  paper  corres¬ 
pondent;  journalism  graduate  1932, 
knows  shorthand,  theatre,  music.  Now 
employed— seeking  bigger  job — newspa¬ 
per,  magazine  or  publicity  work.  Will 
go  anywhere.  Box  1160,  Editor  ft  Pub- 

lisher. _ 

All-around  young  reporter;  four  years  on 
two  lively  Dailies,  many  features;  too 
light  for  draft.  Box  1180,  Editor  ft  Pnb- 
lisher. 

AvailaUa — Yankee  Reporter,  nine  years’  ex¬ 
perience,  New  York  area.  Baltimore, 
Muth.  Married,  two  children,  draft  de¬ 
ferred.  Now  working  in  South,  present 
position  two  years.  Anxions  Manhat¬ 
tan,  Jersey  location.  Vacationing  July 
20-31  Hotel  MeAlpin,  New  York.  Avail¬ 
able  appointments.  Excellent  r^ereneea. 
Call  Classified  Department  BRyant  3-9052, 
or  write  Box  1266,  Editor  ft  Publisher. 
Capable  trtegr^h,  copy  editor.  Now  em¬ 
ployed.  Sontherner.  Draft  deferred.  Box 

1247,  Editor  ft  Publisher. _ 

Competent  asalataat  editor,  feature  writer 
and  interviewer — excellent  experience — 
seeka  job  with  newspaper,  magasine,  pnb- 
lisher.  (Young  woman).  Box  1272,  Editor 
ft  Pnbliaher. 

Desk  Job  wuntod  by  yetoraa.  Can  ehonlder 
any  load.  Expert  war  newe  analyst.  Box 
1184,  Editor  ft  Publisher. 

EDITOR.  MANAGING  EDITOR 
Background  80  years  in  smaller  city  news¬ 
papers;  draft  exempt;  youthful,  enter¬ 
prising  news  man;  good  writer.  Box 

1263,  Editor  ft  Publisher. _ 

Editorial  Ezeentivo — Successful  record  in 
management  and  production  with  news¬ 
papers  and  national  magazine;  managing 
editor,  editorial  writer,  Sunday  and  fea¬ 
ture  departments;  experience  in  diatribu- 
tion  and  circulation  promotion.  Box 
1260,  Editor  ft  Publisher. 


Negotiators 

for  the  Purchase 
and  Sale  of 

DAILY  NEWSPAPER 
PROPERTIES 
Allen  Kander  &  Co. 

52  Vanderbilt  Ave.  New  York 


Situatioea  Wanted 

_ Editorial  (Coat'd) _ 

Energetic  Enthnslastt  Big-daily  state  edi¬ 
tor;  was  daily  city  editor;  writes  “fresh 
imagery  quickly  etched.”  Journalism 
A.B.  Deferred.  Seeks  top  reporting  Job. 

Box  1197,  Editor  ft  Publisher. _ 

Experienced  News  Editor — Hiddlewest  and 
Sonthern  background.  Draft  deferred. 
Now  employed.  Box  1230,  Editor  ft 

Publisher. _ 

Livewlre  for  publicity,  research,  editorial. 
Young;  college;  languages.  Make  an  ex¬ 
cellent  “Girl  Friday.”  Traveling  experi¬ 
ence.  Go  anywhere.  Box  1279,  Editor  ft 

Publisher. _ 

Need  a  fairish  woman  reporter?  No  spaeo 
here  for  all  particulars  .  .  .  but  if  yon’ll 
write  me  e/o  Box  1229,  Editor  ft  Pub¬ 
lisher,  complete  background,  pertinent 
data  and  photo  will  be  sent  pronto. 
Partlcnlarly  valnahlo  today  —  for  your 
woman’s  page  editor  or  sales  promotion 
is  this  exceptional  knowledge  of  national 
manufacturers,  stores,  consumer  interests. 
Gained  from  fonr  years’  sales  promotion 
f  with  leading  magazine;  two  yeart’  agency 
promotion-merchandising;  ten  years’  edi¬ 
torial  side  newspapers.  Oatstanding  ac¬ 
complishments;  references;  now  em- 
ployed.  Box  1242,  Editor  ft  Publisher. 
Reporter,  university  graduate,  can  double 
as  photographer.  Now  news-advertising 
manager  of  county  weekly.  Wants  daily 
newspaper  action.  Box  1255,  Editor  ft 

Pnbliaher. _ 

Repo^r  -  copy  desk  -  telegraph,  employed 
daily,  seeks  change.  Young,  college.  Go 
anywhere.  Dave  Shair,  YMCA,  Fostoria, 
Ohio. 

Reporter-Deskman — l^k  years'  daily;  also 
weekly.  All  ’round  experience.  Now  em¬ 
ployed.  College.  Twenty-four  years  old. 
Draft  exempt.  Box  1268,  Editor  ft  Pub- 

lisher. _ 

Skilled  editorial  writer,  just  back  from 
Europe,  available  for  staff  or  executive’s 
position;  twenty  years’  experience  0.  8., 
Canada,  Europe.  Box  1177,  Editor  ft 
Publisher. _ 

Top-flight  Public  Relations  Mau,  in  busi¬ 
ness  that  became  war  casualty,  seeks 
connection.  Twenty-five  years’  nnnsua) 
experience  in  publicity,  advertising,  news¬ 
paper  reporting,  magazine  and  ghost 
writing,  personnel  work,  ides  promotion, 
fund  raising.  Forty-five  years’  old;  non- 
drsftable.  Convincing  testimonials  of 
ability  and  adaptability.  Box  1251,  Edi- 
tor  ft  Publisher. _ 

Two  Washington  Newspapermen  will  cover 
events  direct  from  capital  for  yon.  Write: 
Joe  Panll,  Copy  Desk,  Washington,  D.  0., 
Daily  News. _ 

Want  a  national  magaalna  wrltor  on  yonr 
staff!  Contact  Webster  Knswa,  who  of¬ 
fers  original  ideas  and  crisp,  sparkling 
copy.  Deferred,  live  anywhere.  Address 
inquiries  2372  North  70th  Street,  Wan- 
watosa,  Wisconsin. _ 

Tonng  Woman:  Statistics,  charts,  some  edi¬ 
torial,  langnagea,  likes  reeeareh,  teeka 
opportunity  to  develop  for  editorial  staff 
factual  publication.  Box  1212,  Editor  ft 
Publisher. 


Slteatioea  Waetad 

_ Morfcanical _ 

Composing  Room  Snparlntandant — now  em¬ 
ployed.  Redncer  of  nnneeeseary  flexibil¬ 
ity.  Just  the  man  to  meet  war  conditions. 
Business-like  administrator.  Broad  ex¬ 
perience.  Write  fully.  Box  1209,  Editor 
ft  Publisher. _ 

Mechanical  Snperintendent  desires  change. 

Box  1264  Editor  ft  Publisher 


Richard  Sigerson — 

Public  Relations  Man 


and  former  rewrite  man  of  the  Dallas 
(Texas)  office  of  INS  —  has  joined  the 
Public  Relations  Department  of  Western 
Electric  Company,  Inc.,  195  Broadway, 
New  York  City— an  EDITOR  &  PUB- 
LISH'ER  Personnel  Placement! 

If  YOU  are  seeking  a  job — or  a  better 
one — make  it  a  principle  to  advertise  your 
qualifications  in  our  classified  columns, 
and  also  register  your  ability  and  experi¬ 
ence  for  our  files.  Both  have  proven 
fruitful  for  many. 

Complete  details  in  classified  rate  mast¬ 
head. 


Richard  Sigerson 


E.  &  P.  PERSONNEL  SERVICE 


/ 


EDITOR 


PUBLISHER 


SHOP  TALK  AT  THIRTY 


A  FEW  DAYS  AGO  Senator  Henry  ] 
Cabot  Lodge  returned  from  Libya, 
where  he  had  served  as  an  observer  1 
with  an  American 
News  1091  tank  unit  manned  by 
_  ,  U.  S.  soldiers.  Speak- 

Too  Long  ^  ^  ^  major  who 

After  Eveet  had  been  recalled  to 

duty  as  a  Senator,  he 
told  newspapermen  in  a  carefully  ( 
giiarded  interview  that  the  small  U.  S.  ( 
tank  unit  had  done  quite  well  against 
the  Germans  and  Italians,  knocking  1 
out  at  least  nine  of  the  enemy  ma-  1 
chines.  ' 

That  was  cheerful  news— if  it  was  1 

"^A^the  White  Plains  (N.  Y.)  Report¬ 
er-Dispatch  conunented  the  next  day, 
the  action  took  place  on  Friday,  June 
12.  It  was  announced  by  the  War  De¬ 
partment  July  6,  only  after  Senator 
Lodge  had  returned  to  the  Washington 
scene.  ' 

"Yet,”  continues  the  Reporter-Dis-  i 
patch,  “the  Germans  and  Italians 
broadcast  full  accounts  of  the  Ameri-  : 
can  tank  entries  into  the  African  cam¬ 
paign  and  many  in  this  country  who 
have  short-wave  receiving  sets  heard 
them. 

That  sort  of  news  spreads  by 
word  of  mouth  quickly,  and  the  fact 
that  Washington  delayed  for  almost 
a  month  its  confirmation  could  but 
excite  alarm  and  doubt  as  to  the  effi¬ 
cacy  of  the  American  weapons,  a 
doubt  which  is  for  that  reason  not 
wholly  dispelled  by  the  belated  reas¬ 
surances  from  Washington  that  the 
American  tanks  stood  up  well  in  their 
initial  test  with  American  person¬ 
nel.” 

To  which  we  might  add — the  delay 
ill  the  news  could  not  have  been  with 
the  idea  of  keeping  the  information 
from  the  enemy,  who  knew  that  our 
machines  had  been  in  action,  knew 
what  damage  they  had  done  and  what 
they  had  sidfered.  On  the  other  hand, 
the  knoweldge  that  even  a  token  force 
of  American  tanks  had  engaged  in 
battle  beside  the  British  forces  would 
have  been  heartening  news  for  our 
friends  in  the  United  Nations  all 
around  the  world,  even  though  months 
must  pass  before  sizable  units  of  our 
armored  forces  can  appear  effectively 
or  any  of  the  far-flung  fronts. 

Most  newspapers  that  we  have  seen 
treated  the  story  of  Senator  Lodge 
and  his  tank  battalion  with  conserva¬ 
tive  enthusiasm,  recognizing  its  enter¬ 
prise  for  what  it  was — a  practice  fight 
and  demonstration.  Only  one  paper 
went  off  the  deep  end  with  eight-col¬ 
umn  headlines  in  box-car  type  that 
will  be  big  and  black  enough  to  tell 
the  tale  of  our  last  victorious  bat¬ 
tle. 

As  we  read  it  a  few  days  later,  we 
wondered  what  the  make-up  man  did 
w’ith  the  yam  that  the  Nazis  had  at¬ 
tacked  the  Russians,  using  1,000  to 
2.000  tanks,  which  broke  a  day  or  two 
after  Senator  Lodge’s  modest  little 
story. 

As  much  as  anything  in  the  treat¬ 
ment  of  war  news,  we  need  perspec¬ 
tive  in  newspaper  and  radio  shops, 
and  we  get  too  little  of  it.  It  is  cruel 
and  unwise  to  exaggerate  minor  suc¬ 
cesses,  and  it  is  equally  so  to  mini¬ 
mize  misfortune  great  or  small.  No 
matter  how  important  these  ups  or 
downs  may  appear  at  the  moment, 
they  will  wash  themselves  out  in  the 
course  of  the  war.  And  we  believe 
that  Elmer  Davis  realizes  this  to  the 
full,  more  than  did  any  of  his 
predecessors  in  Washington’s  news 
tasks. 


By  ARTHUR  ROBB 

IN  A  WHOLLY  different  category  is 
the  situation  around  which  Mr. 
Davis  has  moved  with  considerable 
adroitness.  When 
Elmer  Davit  Editor  &  Publisher 
Wins  gg  went  to  press  last 
week,  it  seemed  as 
a  Principle  though  the  War  De¬ 
partment  had  won 
out  over  the  Office  of  War  Information 
on  a  straight-out  issue<  Mr.  Davis 
wanted  the  trial  of  the  Nazi  saboteurs 
reported,  with  careful  censorship,  for 
the  whole  public.  The  Army  said  an 
emphatic  “No.”  The  dispute  went  to 
the  White  House,  where  Mr.  Roose¬ 
velt  seems  to  have  suggested  a  work¬ 
able  compromise,  leaving  the  War 
Department  in  control  of  this  trial 
news,  but  upholding  the  hands  of  Mr. 
Davis  on  other  matters.  Mr.  Davis, 
with  considerable  wisdom  and  guided 
by  good  counsel,  was  not  pulled  in¬ 
to  a  scramble  which  he  couldn’t  win, 
and  found  himself  at  the  finish  con¬ 
siderably  stronger  than  when  he 
started. 

We  don’t  know  what  reasons  spe¬ 
cifically  guided  Gen.  McCoy  and  Sec¬ 
retary  Stimson  in  the  ban  on  the  trial 
news,  but  we  can  think  of  several 
that  might  have.  For  instance,  there 
are  probably  other  Nazi  operatives 
still  at  large,  imder  FBI  surveillance 
or  not.  Knowledge  of  how  a  U.  S. 
military  commission  operates  in  try¬ 
ing  spies  would  be  of  great  value  to 
these  people  and  to  their  accomplices, 
who  are  probably  more  numerous 
than  anybody  but  the  FBI  suspects. 
Testimony  against  the  men  on  trial 
may  be  given  by  citizens  or  aliens  with 
relatives  or  friends  in  Germany,  under 


the  heavy  hand  of  the  Gestapo.  Much 
more  important,  military  secrets  cov¬ 
ering  the  methods  used  by  the  United 
States  for  self-protection  might  be  ex¬ 
posed  inadvertently  by  the  testimony. 

We  are  still  of  the  opinion  that  the 
Army  should  ha^e  manifested  suffi¬ 
cient  confidence  in  the  Office  of  Cen¬ 
sorship  and  the  Office  of  War  Infor¬ 
mation  to  have  permitted  a  circum¬ 
stantial,  carefully  censored  account  of 
each  day’s  proceedings  to  be  pub¬ 
lished.  That  was  Mr.  Davis’s  idea, 
and  if  it  had  prevailed,  his  effort 
would  have  been  off  to  a  flying  start. 
As  it  is,  he  has  done  well  to  date.  The 
Navy’s  release  of  the  complete  story 
of  the  Midway  battle,  done  in  cooper¬ 
ation  with  Mr.  Davis’s  office,  is  about 
the  best  piece  of  official  war  report¬ 
ing  we  have  seen  in  this  struggle. 
Now,  let’s  have  all  the  available  facts 
on  Pearl  Harbor — and  both  Mr.  Davis 
and  the  cotintry  can  start  from  scratch 
from  here  forward. 

*  *  • 

IN  CANADA,  too,  newspajiers  are 

having  occasional  troubles  with 
over-strict  censorship.  The  Van- 
couver  (B.  C.)  News- 
Dominion  Herald  relates  a  re¬ 
press  Alto  cent  incident  which 

has  had  some  count- 
Critical  erparts  in  this  coun¬ 

try.  A  merchant  ship 
was  torpedoed  in  waters  near  Van¬ 
couver,  the  paper  got  the  informa¬ 
tion  and  was  ready  to  publish  it — 
not  only  as  news  but  as  a  convinc¬ 
ing  proof  of  the  need  for  greater  war 
efforts  on  the  West  Coast.  Local  cen¬ 
sors  refused  to  release  the  story,  as 
did  Ottawa.  “It  was  not  until  any 


THE  NEEDLE  IN  THE  HAYSTACK 


AS  SOON 
AS  r  FIND  ir, 
IlL  LET  YOU 
HAVE  IT.' 


in 


— .Arthur  r<iiiiier  in  Ditroit  Free  Press. 


member  of  the  crew  could  have 
interviewed  over  a  glass  of  beer  in  1 
seaman’s  club  that  the  news  was  re¬ 
leased,”  the  News-Herald  comments, 
and  adds: 

“It  was  released  then,  not  to  tbi 
newspaper  and  others  which  had 
asked  for  it,  but  over  the  network  d 
the  Canadian  Broadcasting  Corpora, 
tion.” 

That  kind  of  censorship  is  not  good. 

It  conceals  nothing  from  the  eneny, 
all  the  claims  of  the  rabid  censord% 
advocates  to  the  contrary  notwift. 
standing.  It  does  give  the  public  tiic 
impression  that  newspapers  are  not 
trusted  by  the  government,  or  thd 
newspapers  are  wilfully  suppress^ 
information.  More  important,  it  pw- 
mits  gossip  to  get  the  lead  on  new, 
giving  the  public  a  diet  of  unreliatk 
rumors  instead  of  authentic  infomd. 
tion.  And  we  have  had  plenty  of  It, 
far  too  much,  along  our  Atlantic  sea¬ 
board.  There  has  been  some  improva* 
ment  in  recent  weeks,  but  there  k 
room  for  more,  especially  in  the  1^ 
between  the  event  and  the  announoa- 
ment. 

Several  newspaf>ers  commentai 
editorially  on  the  Navy’s  July  15  re¬ 
lease  of  the  Midway  Island  story, 
praised  the  Navy  and  the  Office  «f 
War  Information  for  a  concise,  woA- 
manlike  job,  which,  if  it  add^  little 
to  the  data  already  published,  under¬ 
scored  several  important  highlights  j 
that  were  not  plain  in  the  piecemeal  1 
releases.  They  also  asked  why  it  was! 
necessary  to  wait  more  than  a  month  I 
for  the  official  story,  when  all  of  the  F 
major  facts  were  known  within  a  day  i 
or  two  after  the  battle.  Frankly,  we  f 
don’t  know  whether  that  criticism  is 
well  founded,  but  it  would  seem  to 
have  some  basis.  In  any  case,  it  is 
not  a  fundamental  but  an  incidental 
problem  in  the  task  of  getting  thej 
news  to  the  public.  We  are  at  least 
working  toward  a  practical  solution  in 
the  set-up  of  Mr.  Davis’s  office.  When 
and  as  he  gets  it  working  as  he  has 
said  he  wants  it,  we  shall  have  done 
within  a  very  short  time  what  Great 
Britain  has  been  trying  to  do  lot 
nearly  three  years.  The  British  news¬ 
papers  are  now  calling  on  the  govera- 
emment  to  create  a  new  central  office 
of  information  or  public  relations  simi¬ 
lar  to  that  of  Mr.  Davis.  Steps  in  that 
direction  seems  to  have  been  taken 
since  the  retreat  from  Libya,  as  a  re¬ 
sult  of  strong  remonstrances  in  the ; 
press  over  the  failure  of  the  news  to  ‘ 
jibe  writh  grim  facts,  and  over  the  con- . 
flict  in  detail  between  the  releases  d  ■ 
the  War  Office  and  of  the  R.AF.  Joint 
communiques  are  now  being  issued  by 
these  two  organizations,  which  is  some 
gain  over  the  former  every-man-for- 
himself  system.  British  comment 
however,  has  not  yet  been  able  to  con¬ 
vince  the  armed  services  that  they 
should  entrust  their  news  to  civilian 
hands — a  hurdle  which  Mr.  Dara  ^ 
seems  likely  to  leap  eventually  in  i 
Washington.  For  everybody’s  sake, 
we  hope  that  he  will.  This  is  a  peoples 
war  which  touches  the  intimate  ^ 
terests  of  every  man,  woman  and  chiW 
in  the  country,  anti  its  news  sh<^ 
be  reported  with  that  always  in  mi» 
And  it  is  no  reflection  at  all  on  o* 
soldiers  and  sailors  Uiat  their  leaden 
don’t  always  get  that  viewpoint 
have  a  natural  “proprietary  interim 
i'l  the  business  of  fighting,  and  ^ 
are  prone  to  think  that  nobody  b* 
one  of  their  own  can  understand  • 
interpret  the  news  of  battle.  The  «*• 
trary  has  been  amply  demonstrated  W 
scores  of  British  and  American 
counts,  written  by  men  who  have  ^ 
their  spurs  as  experts  not  by 
w'ar  experience  but  in  the  thiA  • 
their  first  battles.  Writing  n^  ■ 
their  profession,  just  as  fighting 
that  of  the  military  or  naval  man.  0* 
interests  will  be  best  served  by  1**' 
ting  each  do  his  part  as  best  he  can. 


fW.\T 
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THE  facts 


The  Greyhound  lines 


C.  E.  WICKMAN 

PMCtlOENT.  THE  OnCVHOUND  COMP. 


To  All  Wartime  Travelers: 

There  have  been  some  changes  made  —  in  America’s  wartime 
travel  habits.  And  there’ll  be  more.  Perhaps  you  have  heard 
confusing  comments  and  rumors,  and  are  wondering  just  how 
Greyhound  has  altered  its  service  to  meet  wartime  conditions 

_  what  effect  certain  revisions  will  have  on  the  trips  you 

must  make  --  what  you  can  do  to  help. 

The  fundamental  fact  is  that  Greyhound  and  other  bus  companies 
are  organizing  all  the  resources  of  the  Industry  to  make  the 
most  of  every  bit  of  equipment,  every  bit  of  experience  —  to 
help  win  the  war.  Everything  else  is  secondary.  The  buses’ 
big  job  today  is  to  carry  selectees  to  examination  centers, 
men  in  uniform  on  furloughs,  war  workers  to  jobs,  civilian 
travelers  on  essential  trips  —  and  to  be  ready  at  all  times 
for  urgent  troop  movements. 

To  accomplish  this  task  efficiently.  Greyhound  has  eliminated 
Expresses  and  Limlteds,  many  ’’extra  sections’*,  certain  sched¬ 
ules  that  are  not  used  by  enough  passengers,  all  unnecessary 
duplication  of  service.  Full  cooperation  is  being  given  to 
the  Office  of  Defense  Transportation  in  its  program  to 
conserve  vital  rubber. 

At  present  there  are  no  Government  restrictions  on  travel  by 

bus  _  but  on  some  occasions  you  may  be  inconvenienced, 

crowded  or  delayed.  If  you  are,  please  be  lenient!  You  can 
help  greatly  —  by  traveling  on  mid-week  days,  rather  than  on 
crowded  week-ends  —  by  avoiding  rush  periods  and  holidays  — 
by  getting  information  and  tickets  in  advance  —  and  by  taking 
as  little  baggage  as  possible. 

There’s  a  big  job  to  be  done  —  let’s  all  help. 

Very  truly  yours. 


4 
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THE  MOST 
IMPORTANT 
GUY  IN 
BIRMINGHAM 


This  is  the  fellow  who  (along  with  thousands  like  him) 
makes  the  wheels  go  ’round  in  the  South’s  industrial 


center,  Birmingham.  He’s  the  steel  mill  hand — the  war 
plant  worker — the  railroader — the  foundry  employee — 
the  coal  and  iron  ore  miner.  Yes,  he’s  an  important  man 
to  us,  to  his  country  and  TO  YOU. 


His  family  (and  tens  of  thousands  of  similar  families) 
are  today  earning  and  spending  more  than  ever  before 
in  Birmingham.  That’s  why  Birmingham  has  led  most 
cities  in  the  country  in  retail  sales  increases. 


That’s  why  you  need  the  adequate  coverage  of  the 
prosperous  Birmingham  market  which  can  be  secured 
only  through  the  use  of  its  favorite  newspaper  —  The 
Birmingham  Post. 
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CHICAGO  SAN  FRANCISCO  DETROIT  MEMPHIS 


NATIONAl  ADVERTISING  OEPARTAIENT*  230  PARK  AVENUE  •  NEW  YORK 


